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Key Responsibilities:-

Market Research & Analysis
 Conduct market research to identify trends, competitor activities, and customer

preferences.
 Prepare reports and presentations on market insights to support decision-making.

Brand Promotion & Communication
 Assist in planning and executing promotional campaigns (online and offline).
 Support in creating marketing materials such as brochures, presentations, and

digital content.
Digital Marketing Support

 Manage company’s presence on digital platforms (website, social media, etc.).
 Assist in SEO, content creation, and online branding initiatives.

Customer Engagement
 Coordinate with clients, distributors, and stakeholders for feedback and

relationship building.
 Participate in exhibitions, trade fairs, and promotional events.

Sales & Business Development Support
 Assist the sales team in lead generation and client acquisition.
 Track and report sales performance and marketing ROI.

Marketing Strategy Implementation
 Collaborate with the senior team to implement short-term and long-term

marketing strategies.
 Work on innovative ideas to improve visibility and market share.

Skills:
 Strong knowledge of marketing principles, strategies, and tools.
 Excellent communication and presentation skills.
 Creative thinking and problem-solving ability.
 Basic knowledge of digital marketing and MS Office.
 Good interpersonal skills with a proactive attitude.

Additional Requirements:
 Willingness to work in a fast-paced corporate environment.
 Ability to coordinate with different departments and external stakeholders.
 Flexibility to travel for marketing and promotional activities when required.


