Minutes of meeting of BOS Management }
Venue: Meeting Room, 4™ Floor, CB II, IKGPTU, Main Campus, Kapurthala
Date: 16" July, 2018

Following members were present:

Dr. Harmeen Soch, HOD, Department of Management, IKGPTU Main Campus, Kapurthala,( Chairperson)
Dr. B.S Mann, Professor, UBS, GNDU, Amritsar (Member)

Dr. Sandhya Mehta, Associate Professor. GNIMT, Ludhiana (Member)

Dr. Parampal Singh, Associate Professor, GNDE. Ludhiana (Member)

Dr. Raminder Pal Singh, Associate Professor, SBSSTC. Ferozpur (Member)

Dr. Pooja Mehta, Asstt. Professor, IKG PTU Main Campus, Kapurthala (Member)

Dr. Mandeep Kaur, Asstt. Professor IKGPTU Main Campus, Kapurthala (Member)

Dr. Kapil Gupta, Asstt. Professor IKGPTU Main Campus, Kapurthala (Member)

The members discussed in detail the agenda of the meeting and following decisions were taken:

1. Scheme of 1% -4" Semesters and Syllabus of 1% semester of MBA was finalized and

Attached as Annexure A.

Scheme and syllabus of 1% gemester of M.Com was finalized and attached as Annexure

B.

Scheme of 1% — 6™ Semesters and syilabus of 1% semester of BBA was finalized and

attached as Annexure C.

4 Scheme of 1% -6™ Semester and syllabus of 1™ semester of B.Com (Hons.) was finalized
and attached as Annexure D.

5 Scheme of 1% and 2™ Semester and syllabus of 1 Semester of BBA (Business
Economics) (Annexure E). BBA (Events Management) (Annexure F), BBA (Rural
Development) (Annexure G), BBA (Service Industry Management) (Annexure H),
BBA (Retail Managemer:t) (Annexure I), BBA (Health, Spa and Resort) (Annexure J),
BBA (Sales, Marketing, Advertising and PR) (Annexure K) is attached.

6. Scheme of 1™ and 2™ Semester and syllabus of 1% Semester of B.Com (E-Commerce)
(Annexure L) is attached.

7 Scheme of 1% and 2™ Semester and Syliabus of 1" semester of MBA (IB) was finalized
and Attached as Annexure M.

8. A sub-committee of two members: Dr. Sandhya Mehta and Dr. Parampal Singh was
constituted to propose the scheme of B.Voc (Marketing Management and IT). Committee
will share the draft scheme of B.Voc (Marketing Management and IT) with all BOS
members by Wednesday dated 18.7.2016 for inputs.

9. Syllabus of Corporate Legal Env iormment of MBA Batch 2012 onwards was changed in
light of introduction of G.5. 1. The syllabus is attached as Annexure N.
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10. Anonymous letters received regarding changes in the syllabus of courses of management
were also discussed. The BOS was of opinion that the suggestions given in the letters
have already been taken care of in the revised schemes and syllabi.

The chairman thanks all the member of BOS for their cooperation, guidance and assistance.
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of
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1.LK.G. Punjab Technical University

MBA
Courses & Examination Scheme:
First Semester
Course| Course Type Course Title Load Allocations |M arks Distribution
Code [+ T1* | P |intemnal | Extemal
{BA  |Core Theory Foundations of Management 4 0 0 40 60

101-18

A |Core Theory Managerial Economics 4 0 0 40 60 100 4
102-18 '
MBA  |Core Theory Quantitative Techniques - 0 0 40 60 100 4
103-18
MBA  [Core Theory 4 0 0 40 60 100 4
104-18
MBA  |Core Theory usiness Environment and 1 0 0 40 60 100 B}
105-18 Indian Economy
MBA  |Core Theory usiness Ethics and CSR 4 0 0 40 60 100 4
106-18 P
MBA  |Core Theory usiness Communication for 40 60 100 4
107-18 Managerial Effectiveness

700 28

Course Title Load Allocations Marks Distribution Total |Credits
* [ 1+ | P |Intemal Fxternal | Marks

Core Theory Business Analytics 4 0 0 40 60 100 4
201-18 for Decision Making
MBA Core Theory Legal Environment 4 0 0 40 60 100 4
202-18 for Business
MBA Core Theory Marketing 4 0 0 40 60 100 4.
203-18 Management .
MBA Core Theory Human Resource 4 0 0 40 60 100 4

04-18

40 60 100 4

A 205-Core Theory

Core Theory

Note: After second semester every student will be required to undergo

summer training of six weeks duration in the corporate sector.
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L.K.G. Punjab Technical University

MBA
Third Semester

Course | Course Type Course Title Load Allocations Marks Total |Credits
Code Distribution | Marks
i [ g P |internal| External
MBA 301-4Core Theory rganizational Behaviour & 4 0 0 40 60 100 4
18 Design_
MBA 302-|{Core Theory arketing Research 4 0 0 40 60 100 4
18 :
Elective Major-I 4 0 0 40 60 100 4
Elective Major-11 4 0 0 40 60 100 4
Elective Minor-1 o 0 40 60 100 4
Elective Minor-I1 4 0 0 40 60 100 B
PE101-Ability Human Values, De-addiction 2 0 0 40 60 100 2
18  |Enhancement d Traffic Rules
Compulsory
Course (AECC)
BA 303-|Core Theory Seminar on Sumimer Training | 2 0 0 50 - 50 2
18 eport
TOTAL 28 0 0 330 420 750 28

Note: Students will opt any two of the following groups

List of Electives:

Group A: Marketing

Course Title

Load Allocations

Marks Distribution

(1 as Major and 1 as Minor).

Total
Marks

v | P | Internal | External
Consumer Behaviour 4 0 0 40 60 100 4
MB.L%H- lective Services Marketing 4 0 0 40 60 100 R
[ — s N N H E—
Group B: Finance
Course Title Marks Distribution

Course Type

g P

Internal Ex_ternal

Investment Analysis and
portfolio Management

IMBA 911-|Elective
18

4 0 0

40 60

4 0 0

40

MBA 912-[Elective Management of Financial
18 System

Group C: Human Resource Management Q
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1.K.G. Punjab Technical University
MBA

Marks Distribution

Course | Course Type Course Title Load Allocations

1w | P | Internal External

BA 931-|Elective [Organizational Change and B 0 0 40 60 100
18 Development

0 40 60 100

BA 932-|Elective Employee Relations 4 0
: A I —

Fourth Semester

Course Title Marks Distribution

Course Type
T 7 [ intemal | Extemal
.__—————______-|
MBA 401-|Core Theory Corporate Strategy 4 0 0 40 60 100 4
18
Elective Major-111 4 0 0 40 60 100 4
Y e | ) k=T
IElective Major-1V 4 0 0 40 60 100 4
| L
Elective ajor-V 4 0 0 40 60 100 4
rlcctive IMajor-V1 4 0| 0O 40 60 100 4
BA 402-[Project / S/Us : 4
issertation
BA 403- orkshop on Indian Ethos

Note: Four papers of any one group chosen in the 3 Semester will be studied as
electives of Major in the 4" semester.

List of Electives:

Group A: Marketing

Marks Distribution
e
Internal External

40 60 100

Course Course Title Load Allocations

Code

Course Type

MBA 923-

MBA 924- | i 60
18

Elective




1.K.G. Punjab Technical University
MBA

edia Marketing

MBA 926-[Elective Bottom of Pyramid and B2B
18 arketing

Group B: Finance
Marks

Course Title

[ Internal

MBA 913-|Elective Behavioural Finance 40

18
MBA 914-
18

BA 915- Elective nternational Finance and
18 inancial Derivatives
MBA [Elective Personal Financial
916-18 Planning and Taxation

Mergers, Acquisition and
Corporate Restructuring

Total |Credits

Load Allocations Marks Distribution

Marks
b T 1 P | Internal External
BA 933- “ 4 0 0 40 60 100 4
8 o
Strategic HRM 60 100 4

MBA 934- [Elective
18
BA 935- cadership and Team 4
18 [Dynamics
BA 936- performance and
18 (Compensation Management

MBA 101-18

FOUNDATIONS OF MANAGEMENT
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LK.G. Punjab Technical University
MBA

Objective: This course presents a thorough and systematic coverage of management
theory and practice. The course aims at providing fundamental knowledge and
exposure of the concepts, theories and practices in the field of management. 1t focuses
on the basic roles, skills and functions of management, with special attention t0
managerial responsibility for cffective and efficient achievement of goals.

Unit 1

Introduction: Definition, nature, scope, importance, Functions of management and
manager, Managerial roles and skills.

Evolution of management thought and Management thinkers: Classical Approach,
Neo Classical Approach, Quantitative approach, Behavioral approach, Systems
approach, Contingency approach. Contributions of F. W. Taylor, Henry Fayol, Mary
Parker Follet, Chester Bernard, Max Weber, Peter, F. Drucker, Gilbreths, Henry Gantt,
Abraham Maslow, Herzberg and McGregor.

Unit II

Planning: Importance, types of plans, and process of planning, business forecasting,
MBO: Concept, importance, process, benefits and limitations.

Strategic management: Nature, importance, purpose, types, process and major kinds
of strategies, McKinsey's 7-S Approach.

Decision-Making: Importance, types, steps and approaches, Decision Making in
various conditions, Decision tree.

Unit I

Organizing: Concept and process of organizing, Formal Vs Informal organization,
Organizational ~ structure: Types of Organizational structure, Bases  of
Departmentalization. Line &Staff: concept, line-staff conflict.

Authority & Power: concept, responsibility and accountability. Delegation: concept,
importance, factors affecting delegation, offective delegation, Span of Management,
Decentralization and centralization, Staffing, importance and process. Coordination:
Concept, importance, difficulties and techniques 10 ensure effective coordination.

Unit IV

Control: Concept, importance, characteristics, process of control, types and techniques
of control.

Comparative study: Japanese Management and Z-culture of American Companies,
Chinese Style Management,

Modern management techniques: an overview of various latest techniques: Business
process Re-engineering, Business outsourcing, knowledge management, E-Business
Management.

Note: Relevant Case Studies should be discussed in class.

Suggested Readings:
« Harold Koontz, and Heinz Weihrich, Essentials of Management: An
International Perspective, New Delhi, MecGraw-Hill, 2010.
e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
e Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New
Delhi, Pearson, 2011.
e VSPRao& V HKrishna, Management, Excel Books
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LK.G. Punjab Technical University
MBA

P.Subba Rao, Principles of Management, Himalaya Publishing

Dubrin, Management: Concepts &

Cases, Cengage Learning

Ferrell, Business: A Changing World, Tata McGraw Hill

Mukherjee, Principles of Manage
McGraw Hill.

ment and Organisational behaviour, Tata

Bateman, T. S., and Snell, S. A. (2008). Management TMH
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L.K.G. Punjab Technical University
MBA

MBA 102-18
Managerial Economics

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them 10 address business problems in
a globalized economic environment.

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental
Concept, Scarcity Concept.

Demand: Demand and its Determination: Demand function, Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand, Demand estimation. Demand forecasting, Demand forecasting of new
product.

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer
Equilibrium, Importance of Indifference Analysis, Limitations of Indifference Theory.

Unit-11

Production Function : Production function Meaning, Concept of productivity and
technology, Short Run and long run production function, Isoquants; Least cost
combination of inputs, Producer’s equilibrium; Returns 10 scale; Estimation of
production function. Theory of Cost: Cost Concepts and Determinants of cost, short
run and long run cost theory, Modern Theory of Cost, Relationship between cost and
production function. Revenue Curve: Concept of Revenue, Different Types of
Revenues, concept and shapes of Total Revenue JAverage revenue and marginal
revenue, Relationship between Total Revenue ,Average revenue and marginal revenue,
Elasticity of Demand and Revenue relation.

Unit-I11

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of
Perfect Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and
output determination under collusive oligopoly, Price and output determination under
non-collusive oligopoly, Price leadership model. Supply: [ntroduction to supply and
supply curves. Pricing: Pricing practices; Commodity Pricing: Economics of
advertisement costs; Types of pricing practices. Factor Pricing: Demand and supply of
factors of production; Collective bargaining, Concept of rent, profit, interest- Rate of
return and interest rates; Real vs. Nominal interest rates. Basic capital theory—Interest
rate and return on capital, Measurement of profit.

Unit-1V

Product market: Saving and Investment function, Consumption function, Aggregate
supply and Aggregate demand, Investment multiplier, Foreign trade and budget
multiplier. Money market: Motive for holding money; Liquidity preference, Money
demand, Money market equilibrium. IS-LM Analysis: Derivation of nominal I1S-LM
and equilibrium. National Income: Conceptual Framework, Measures of National
Income, Methods of Measurement, Limitations of National Income. Consumption
Function: Meaning, and Nature, Determinants and Measures to Raise Propensity to
Consume. Keynes Psychological Law of Consumption - Meaning, Properties and

Y
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LK.G. Punjab Technical University
MBA

Implications, Inflation: Meaning, Types, Theories, Causes, Effects and Control,
Unemployment Trade off, Trade Cycles: Concept and Theories of trade cycles.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings/ Books:

D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

Peterson and Lewis, Managerial Economic, Prentice Hall of India

Gupta, Managerial Economics, Tata McGraw Hills

Geetika, Managerial Economics, Tata McGraw Hills

Froeb, Managerial Economics, Cengage Learning

Koutsoyiannis, A, Modermn Micro Economics, Palgrave Macmillan Publishers, New
Delhi. 2.

Thomas Christopher R., and Maurice S. Charles, Managerial Economics —
Concepts and Applications, gth Edition,

Peterson and Lewis, Managerial Economics, 4th Edition, Prentice Hall of India Pvt.
Ltd., New Delhi.

Shapiro, Macro Economics, Galgotia Publications.

H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.

G.S Gupta, Managerial Economics, Tata McGraw Hill.

Goel Dean, Managerial Economics, Prentice Hall of India, Pvt. Ltd., New Delhi
K_K. Dewett, Modern Economic Theory, S. Chand Publication
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L.K.G. Punjab Technical University
MBA

MBA 103-18
QUANTITAIVE TECHNIQUES

Objective: The objective of this paper is to acquaint the students with quantitative and
operations research techniques that play an important role in managerial decision-
making.

Unit I

Introduction to Statistics: Meaning,Definition in singular and plural sense, Features
of statistics,Importance . Functions, Scope and Limitations of Statistics.

Measures of Central Tendency: Mathematical averages including arithmetic mean,
geometric mean and harmonic mean, properties and applications. Positional Averages:
Mode and median (and other partition values including quartiles, deciles and percentile.
Graphic presentation of measures of central tendency.

Measures of Variation: Absolute and relative measures. Range, quartile deviation,
mean deviation, standard deviation and their coefficients. Properties of Standard
Deviation and Variance. Moments Concept, calculation and Significance. Skewness:
Meaning, Measurement using Karl Pearson and Bowley Measures. Concept of

Kurtosis.

Unit 11

Simple Correlation Analysis: Meaning of Correlation:Simple ,multiple and
partial linear and non linear correlation, correlation and causation .scatter
diagram,pearson’s correlation coefficient,calculation and properties of coefficient,Rark
Correlation.

Simple Regression Analysis: Meaning of Regression,Principle of least square and
regression analysis,Calculation of regression coefficient,properties of regression
coefficient,Relationship between correlation and regression cpoefficientg.

Theory of Probability: Meaning of Probility, Approaches to the calculation of
probabability.calculation of event probabbilities,Addition and Multiplication Laws of
Probabbility (Proof not required),Conditional Probability and Bayes’ Theorem (Proof
not required).

Unit IT1

Probabability Distribution: Binomial Distribution, Poission Distribution and Normal
Distribution with threir properties ad applications.

Linear Programming; Formulation of linear programming problems. Solution by
Graphic method and by using Simplex method algorithm including Big-M method.
Business applications of LP. Degeneracy. Duality. Post-optimality analysis.

Game Theory: Two-person Zero-sum games. Games of pure strategies and Games of

mixed strategies. Rule of dominance. Graphic solution to games. Business applications.

Unit 1V

Transportation: Transportation problem: Initial feasible solution using North-west
Corner Rule; Least Cost Method; and Vogel’s Approximation Method. Testing
optimality using MODI method.

Assignment Problems: Assignment problem: Solution using Hungarian Assignment
Method.

Project Scheduling: PERT/CPM: Project networks. Scheduling of projects with
known activity times — Critical path and scheduling of activities.

R;«; o
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I.K.G. Punjab Technical University
MBA

Suggested Readings:

Note

Levin, Richard and David S. Rubin. “Statistics for Management”. 7th Edition,
Prentice Hall of India, New Delhi.

Render, B. and Stair, R. M. Jr., “Quantitative Analysis for Management”, Tth
Edition, Prentice—Hall of India, New Delhi.

Siegel, Andrew F, Practical Business Statistics. [nternational Edition, 5th
Edition (2001), McGraw Hill Irwin.

Berenson, L.M., Krehbiel, T.C., Vishwanathan, P.K. and Levine, D.M.,
«Business Statistics: A First Course”, 4th Edition (2008), Pearson Education.
Anderson, David R., Dennis J. Sweeney and Thomas A., Williams, An
Introduction to Management Science, South-Western.

Taha, Hamdy A, Operations Research — An Introduction, Prentice-Hall of India
Private Ltd., New Delhi.

Hillier, Frederick S. and Gerald J. Lieberman, Introduction to Operations
Research, McGraw Hill India (Pvt) Ltd.

Vohra, N.D., Quantitative Techniques in Management, McGraw Hill Education
Private Limited, New Delhi.

Sharma, J. K., Operations Research; Theory and Applications, Macmillan
Indian, New Delhi.

Winston, Wayne L., S. Christian Albright and Mark Broadle, Practical
Management Science, Duxbury — Thompson Jearning, Australia.

Gupta C B, Gupta V. “An Introduction to Statistical Methods”, 23rd Edition
(1995), Vikas Publications.

. Latest edition of the readings may be used.
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L.LK.G. Punjab Technical University
MBA

MBA 104-18
ACCOUNTING FOR MANAGEMENT AND REPORTING

Objective: This course aims to familiarize the students with various accounting
concepts, tools and techniques and its application in managerial decision making. It
also acquaints the students with the latest accounting practices and reporting standards.

Unit I

Introduction to Accounting: Accounting as an information system, Accounting
Process, concepts, convention and principles of Accounting, Role of accountant in an
organization. Branches of accounting: Financial, Cost and Management Accounting
and their inter-relationships, Exposure t0 format of schedule VI of Public Limited,
Banking and Insurance Companies.

Unit II

Cost Accounting: Meaning, Objectives, Scope and Classification of costs, Preparation
of Cost Sheet. Marginal Costing —Concept of Marginal Cost; Marginal Costing Vs
Absorption  Costing; Cost-Volume-Profit Analysis; Break-Even Analysis;
Assumptions and its practical applications for managerial Decision making with special
reference to pricing, make or buy decisions, selection of Sales-Mix.

Standard Costing: [ntroduction, Variance Analysis, types of Variances- Materials and
Labour Variances. Budgetary Control- Types of Budgets Master budget Zero base
budgeting, Fixed Budget and Flexible Budgets, Zero Base Budget, Participative Budget
and Performance Budget.

Unit 11

Financial Statement Analysis: Concepts and objectives, Tools of Financial Analysis:
trend analysis, common size statements, comparative statements, Ratio analysis-
Liquidity, solvency, profitability, turnover ratios, Cash flow statements and funds flow
statements.

Unit IV

Recent Developments in Accounting: Introduction to concept of Price Level
Accounting, Human Resource Accounting, Transfer Pricing. Target Costing, Kaizen
costing, Activity based costing, Life Cycle Costing.

Financial Reporting and Regulations: Meaning, objectives, principles and
environment of financial reporting; Introduction to Accounting Standards issued by
ICAL US GAAPs, International Accounting Standards, IFRS, Applicability of various
accounting standards, comparison and the process of harmonization.

Suggested Readings:

Ahuja, N. L. and Dawar, V. ‘Financial Accounting and Analysis’ Taxmann Publishers
Khan and Jain, ‘Management Accounting’, Tata McGraw.

1. Madegowda, ¢ Accounting for Managers’, Himalaya Publishing.

4. Horngren, Charles T., Gary L. Sundem and William O. Stratton, “Introduction to
Management Accounting”, Pearson Education Asia.

Ramchandran, ‘Financial Accounting for Management’, Tata McGraw

v O
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L.LK.G. Punjab Technical University
MBA

Jawahar Lal, ‘Accounting for Management’, Himalaya Publishing

Pandey, LM, “Egsentials of Management Accounting”, Vikas Publishing House.
Sehgal, A. and Sehgal, D., ‘Advanced Accounting — Financial Accounting I, Taxmann
Publications

Shukla, M.C. and Grewal, T.S. Advanced Accounts Vol. 1 & Vol I, S. Chand and Co.
Horngren, C. T, Sundem, G. L. and Stratton, W. 0., ‘Introduction to Management
Accounting’, Pearson Education

Elliott, B. and Elliott, J., ‘Financial Accounting and Reporting ', Pearson

Gibson, C. H, ‘Financial Reporting Analysis  (Using Financial Accounting
Information) . South-Western Publications

Christopher, N. and Parker, R., ‘Comparative International Accounting’, Prentice Hall
Bhattachrya, S.K. and John Dearden, “Accounting for Management — Text and
Cases”,Vikas Publishing House.

Arora, M.N., “Cost Accounting — Principles and Practice”, Vikas Publi shing House.

=<
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LLK.G. Punjab Technical University
MBA

MBA 105-18
BUSINESS ENVIRONEMENT AND INDIAN ECONOMY

Objective: This course systematically explores the external environment in which
businesses operate — legal & regulatory, macroeconomic, cultural, political,
technological and natural. Additionally, the course will examine the critical
opportunities and threats that arise from an analysis of external business conditions.
Students will apply scenario planning to a selected industry and synthesize trends in the
external environment in the presence of risk and uncertainty.

UNIT1

Business Environment: Meaning, Types: Internal  Environment; External
Environment; Micro and Macro Environment, Components of Business Environment.
Political Environment: Three political institutions: Legislature, Executive and
Judiciary, Fundamental rights, Directive Principles, Rationale and extent of state
intervention.

Economic Environment: Concept, features of various economic systems, New
Industrial policy and industrial licensing, New economic policies, aspects of economic
reforms and their effects on business and emerging economies. Effect of recession on
Business and remedies for that, Economic Planning in India: Objectives, Strategies and
Evaluation of current five year plan, Monetary and Fiscal Policy.

UNIT I

Legal Environment: Company Regulatory Legislations in India, FEMA, EXIM
policy, Competition Law, Right to Information Act 2005.

Public Sector in India: Concepts, Philosophy and Objectives, Performance, Problems
and Constraints. Disinvestment and Privatisation, Joint sector and Cooperative sector in
[ndia, Deficit Financing and its implications for the Indian Economy; Analysis of
current year Annual Budget.

Consumerism: Role of Consumer Groups with Special Reference to India; Consumer
Protection Act, 1986 with Latest Amendments.

Ecological Environment: Concepts of Green Management, Global Warming, Carbon
Foot Printing, The Environment Protection Act 1986.

UNIT III

Technological Environment: Impact of Technology on Business, Technological
Policy, Intellectual Property Rights, Import of Technology, Appropriate Technology,
Problems in Technology Transfer.

International Environment: Emergence of Globalisation, Control of Foreign Direct
[nvestment, Benefits and Problems from MNCs. WTO, its role and functions,
Implications for India. Trading Blocks, Foreign Trade: SEZ (Special Economic Zones),
EPZ (Export processing zone), EOU (Export Oriented Units), Dumping and Anti-
Dumping measures.

Introduction to Indian Economy: Colonialism and Development of Indian Economy,
Framework of Indian Economy, Demographic Features and Indicators of Economic
Growth and Development, Rural-Urban Migration and issues related to Urbanization,
Poverty debate and Inequality, Nature, Policy and Implications.

L o
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LLK.G. Punjab Technical University
MBA

Unit IV

Unemployment-Nature, Central and State Government’s policies, policy implications,
Employment trends in Organized and Unorganized Sector

Development Strategies in India: Agricultural- Pricing, Marketing and Financing of
Primary Sector, Changing structure of India’s Foreign Trade. The Economic Policy and
[nfrastructure Development: Energy and Transport, Social Infrastructure- Education,
Health and Gender related issues, Social Inclusion, Issues and policies in Financing
Infrastructure Development.

Suggested Readings:
e Paul Justin, Business Environment, Latest Edition, McGraw Hill Education,
New Delhi.

e VK. Puri & SK. Misra, Economic Environment of Business, Latest Edition,
Himalaya Publishing House, New Delhi.

e A.C. Fernando, Business Environment, Latest Edition, Pearson Publication,
New Delhi.

e V. Neelamegam, Business Environment, Latest Edition, Vrinida Publications,
Delhi.

e Francis Cherunilam, Business Environment, Latest Edition, Himalaya
Publishing House, New Delhi.

« K. Aswathappa, Essentials of Business Environment, Latest Edition, Himalaya
Publishing House, New Delhi.

e Govt. of India, Five Years Plan Documents.

&’é_
&
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LK.G. Punjab Technical University
MBA

MBA 106-18
BUSINESS ETHICS AND CORPORATE SOCIAL RESPONSIBILITY

Objective: This Paper introduces students to the relationship between business and
ethics, and tries them to understand how ethical principles could influence management
decisions. It also signifies the concept of CSR and its implications on business.

Unit I

Business Ethics: Characteristics, Principles, Types, Importance, Factors highlighting
the importance of Business Ethics, Myths about Business Ethics. Ethical Values,
Theories of Ethics, Absolutism verses Relativism, Teleological approach, the
Deontological approach, Kohlberg’s six stages of moral development (CMD), Code of
Ethics.

Business Ethics and Social Responsibilities of the firm - relationship of the firms
with customers, competitors, stockholders, dealers and suppliers. [Ethics v/s Ethos,
Indian v/s Western Management, Globalisation and Business Ethics. Emerging issues
of Business Ethics.

Unit 11

Ethical Dilemma; Characteristics, ethical decision making, ethical reasoning, the
dilemma resolution process.

Ethical Considerations in Marketing, Ethics in Accounting and Finance, Ethical
[mplications at Top Level. Ethical considerations in Human Resource Management,
Environmental Ethics.

Note: Relevant Case Studies regarding ethical issues in Marketing, HRM,
Accounting and Finance and Environment Management should be discussed in
the class.

Unit III

Corporate Social Responsibility: Concept, Definition, Need, Arguments in favour of
and against CSR. Historical Phases of Corporate Social Responsibility, Perspectives of
CSR. Models of CSR, Drivers of CSR, Corporate Governance, Business Ethics and
CSR.

Corporate Social Responsibility and Corporate Sustainability: Meaning, Need and
importance of Sustainability, Sustainability Case Studies-Triple Bottom Line (TBL).
Corporate Sustainability Reporting Frameworks- Global Reporting Initiative
Guidelines, National Voluntary Guidelines on Social, Environmental and Economic
Responsibilities of Business.

Unit 1V

Corporate Social Responsibility within the organisation, CSR and Society, Strategic
Planning and CSR, Environmental Aspects of CSR, CSR under the Companies Act,
2013, CSR Practices in India, Case Studies of Major CSR Initiatives.

Corporate Governance: Introduction, Need, Models.

@%
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1.K.G. Punjab Technical University
MBA

References:

Fernando, A. C. (2010). Business E thics and corporate governance. Pearson
Education.

Velasuez, M. G. (2011). Business Ethics: Concepts and Cases.. PHI Learning.
Gosh, B. N. (2009). Business Ethics and Corporate Governance. Tata McGraw
Hill. T

Thomas M. Garrett - Business Ethics - The times of India Press Bombay.

Peter Pratley - The essence of Business Ethics - prentice Hall of India (P) Ltd.,
New Delhi.

Chackraborty S.K. - Ethics in Management - Vedantic Perspectives - Oxford
University Press, Delhi.

Keith Davis Business and Society Mc Graw Hill.
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LK.G. Punjab Technical University
MBA

MBA 107-18
BUSINESS COMMUNICATION FOR MANAGERIAL EFFECTIVENESS

Objective: This course presents communication as integral to management and as a
critical component for success in the workplace. The students will develop a foundation
for designing effective messages, both written and oral, from concept to delivery. They
will use various communication models to identify objectives, analyze audiences,
choose information, and create the most effective arrangement and channel for that
message. Particularly, the course emphasizes elements of persuasive communication:
how to design messages for diverse and possibly resistant audiences and how to present
that information in a credible and convincing way.

Specifically, students will practice drafting and editing clear, precise, and
readable written business documents as well as learn to design documents 1o make
information easily accessible to a busy, executive-level reader. In addition, they will
develop and deliver an individual presentation, using appropriate and effective visual
support, in which they will present a persuasive argument that demonstrates relevance
and benefits to an audience at different levels of expertise or interest and will learn and
practice group communication.

UNIT -1

Understanding the Foundations of Business Communication: Business Communication
concept, Communication Models, Communication Process, Characteristics of effective
business communication, Barriers in communication environment, Communication and
Ethics, Cross Cultural Communication;

Guidelines for successful collaborative writing, Social networking technologies in
business communication, Importance of listening, business etiquette & nonverbal
Communication

UNIT - 11

The Three-Step Writing Process: Importance of analyzing the situation before writing a
message, Information-gathering options, Information organization, Writing Business
Communication: Adapting to your audience, Crafting brief messages, Crafting
messages for electronic media, Writing routine and positive messages, Writing negative
messages; Planning, Writing, and Completing Reports and Proposal and Emails.

UNIT - 111

Designing and Delivering Oral and Online Presentations: Developing oral and online
presentations, Enhancing presentations with slides and other visual aids, Just-A-Minute
Presentation, Individual/Group Presentations, Feedback and overcoming Glossophobia,

Group discussion.

UNIT - IV

Writing Employment Messages and Interviewing for Jobs: Employment strategy,
Planning, writing and completing your resume, Applying and Interviewing for
Employment: Understanding, preparing and follow-up, Role Play and Simulation
games — Employer - employee and Interviewer — interviewee relationship.

o
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Suggested Readings:
Penrose/Rasberry/Myers Business
Learning.

MBA

Communication for Managers (5" edition) Cengage
g

Courtland/John/Roshan Business Communication Today (13" edition)

Pearson

Rizvi Effective Technical Communication Tata Mcgraw Hills

Raymondz’MariefKathryn!N eerja

Business Communication Tata Mcgraw Hills
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First Semester

1.LK.G Punjab Technical University

Master of Commerce
Courses & Examination Scheme:

Cours;{ Course Type Course Title Load Marks Total Cr&lﬂ
Code Allocations Distribution |Marks| ts
L* | 7* | P |internal|External |
MCOP |Core Theory ‘Management 3 1|10 40 60 100 4
101-18 Principles and
Organizational
Behaviour
MCOP |Core Theory Managerial 3 110 40 60 100 4
102-18 Economics
MCOP |Core Theory Statistical Analysis| 3 110 40 60 100 4
103-18
MCOP |Core Theory Accounting 3 110 40 60 100 4
104-18 Theory
MCOP |Core Theory Legal Aspects of 3 110 40 60 100 4
105-18 Business
IMCOP |Core Theory Business 3 110 40 60 100 4
106-18 Communication
TOTAL 18 1 610 240 360 600 | 24
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I.LK.G Punjab Technical University
Master of Commerce

MCOP101-18
MANAGEMENT PRINCIPLES AND ORGANIZATIONAL BEHAVIOUR

Unit 1

Introduction: Definition, nature, scope, importance, Functions of management and
manager, Managerial roles and skills.

Evolution of management thought and Management thinkers: Classical Approach,
Neo Classical Approach, Quantitative approach, Behavioral approach, Systems
approach, Contingency approach. Contributions of F. W. Taylor, Henry Fayol, Mary
Parker Follet, Chester Bernard, Max Weber, Peter, F. Drucker, Gilbreths, Henry Gantt,
Abraham Maslow, Herzberg and McGregor. Planning: [mportance, types of plans,
and process of planning, business forecasting, MBO: Concept, importance, process,
benefits and limitations.

Unit Il

Decision-Making: Importance, types, Se€ps and approaches, Decision Making in
various conditions, Decision tree.

Organizing: Concept and process of organizing, Formal Vs Informal organization,
Organizational ~ structure:  Types of Organizational structure, Bases of
Departmentalization. Delegation: concept, importance, factors affecting delegation,
effective delegation, Decentralization and centralization.

Control: Concept, importance, characteristics, process of control, types and techniques
of control.

Unit III

Organizational Behaviour: Concepls, determinants, challenges and opportunities of
OB; Contributing disciplines to the OB. Understanding Individual Behaviour:
Determinants of Individual behaviour, Personality, Perception, Values, Attitudes and
Learning. Motivation: Concept and early theories of Motivation, Applications of
concept of Motivation. Leadership: Concept of Leadership, Theories of Leadership:
Trait theory, Behavioural theories, Transactional and transformational leadership.

Unit IV

Foundations of Group Behavior: Nature & Concept of Group Formation, Stages of
Group formation, Theories of Group Formation, Group properties, Individual VsGroup
decision making, Conflict Management: Definition of Conflict, transitions in Conflict
thought; Functional Vs Dysfunctional Conflict; Conflict Process; Individual & Group
Level Conflict; Organization level Conflict; Conflict Management. Power and Politics
in Organization: Nature & Concepts, Sources & Types of Power, Techniques of
Politics. Organizational Change & Development: Meaning & Definition, Change

Agents, Change Models, Resistance to Change.

Note: Relevant Case Studies should be discussed in class.
Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An
International Perspective, New Delhi, McGraw-Hill, 2010.
e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.

@_‘@
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I.LK.G Punjab Technical University
Master of Commerce

Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New
Delhi, Pearson, 2011.
V S P Rao & V H Krishna, Management, Excel Books
P.Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning
Ferrell, Business: A Changing World, Tata McGraw Hill
Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
Bateman, T. S., and Snell, S. A. (2008). Management TMH
Robbins, Organization Behaviour, Pearson Education
Luthans ,Organization Behaviour,Tata McGraw Hill
Newstrom, Organizational Behaviour: Human Behaviour at work, Tata
McGraw Hill
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Master of Commerce
MCOP 102-18
MANAGERIAL ECONOMICS

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental
Concept, Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand, Demand estimation. Demand forecasting, Demand forecasting of new
product.

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer
Equilibrium, Importance of Indifference Analysis, Limitations of Indifference Theory.

Unit-11

Production Function : Production function Meaning, Concept of productivity and
technology, Short Run and long run production function, Isoquants; Least cost
combination of inputs, Producer’s equilibrium; Returns to scale; Estimation of
production function. Theory of Cost: Cost Concepts and Determinants of cost, short
run and long run cost theory, Modern Theory of Cost, Relationship between cost and
production function. Revenue Curve: Concept of Revenue, Different Types of
Revenues, concept and shapes of Total Revenue Average revenue and marginal
revenue, Relationship between Total Revenue ,Average revenue and marginal revenue,
Elasticity of Demand and Revenue relation.

Unit-I11

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of
Perfect Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and
output determination under collusive oligopoly, Price and output determination under
non-collusive oligopoly, Price leadership model. Supply: Introduction to supply and
supply curves. Pricing: Pricing practices; Commodity Pricing: Economics of
advertisement costs; Types of pricing practices. Factor Pricing: Demand and supply of
factors of production; Collective bargaining, Concept of rent, profit, interest- Rate of
return and interest rates; Real vs. Nominal interest rates. Basic capital theory—Interest
rate and return on capital, Measurement of profit.

Unit-IV

Product market: Saving and Investment function, Consumption function, Aggregate
supply and Aggregate demand, Investment multiplier, Foreign trade and budget
multiplier. Money market: Motive for holding money; Liquidity preference, Money
demand, Money market equilibrium. [S-LM Analysis: Derivation of nominal IS-LM
and equilibrium. National Income: Conceptual Framework, Measures of National
Income, Methods of Measurement, Limitations of National Income. Consumption
Function: Meaning, and Nature, Determinants and Measures to Raise Propensity t0
Consume. Keynes Psychological Law of Consumption - Meaning, Properties and
Implications, Inflation: Meaning, Types, Theories, Causes, Effects and Control,
Unemployment Trade off, Trade Cycles: Concept and Theories of trade cycles.

Note: Relevant Case Studies will be discussed in class.

oy
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Suggested Readings/ Books:

D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

Peterson and Lewis, Managerial Economic, Prentice Hall of India

Gupta, Managerial Economics, Tata McGraw Hills

Geetika, Managerial Economics, Tata McGraw Hills

Froeb, Managerial Economics, Cengage Learning

Koutsoyiannis, A, Modern Micro Economics, Palgrave Macmillan Publishers, New
Delhi. 2.

Thomas Christopher R., and Maurice S. Charles, Managerial Economics —
Concepts and Applications, 8th Edition,

Peterson and Lewis, Managerial Economics, 4th Edition, Prentice Hall of India Pvt.
Ltd., New Delhi.

Shapiro, Macro Economics, Galgotia Publications.

H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.

G.S Gupta, Managerial Economics, Tata McGraw Hill.

Goel Dean, Managerial Economics, Prentice Hall of India, Pvt. Ltd., New Delhi
K_K. Dewett, Modern Economic Theory, S. Chand Publication
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Master of Commerce

MCOP 103-18
QUANTITAIVE TECHNIQUES

Unit I

Introduction to Statistics: Meaning,Definition in singular and plural sense, Features
of statistics,Importance , Functions, Scope and Limitations of Statistics.

Measures of Central Tendency: Mathematical averages including arithmetic mean,
geometric mean and harmonic mean, properties and applications. Positional Averages:
Mode and median (and other partition values including quartiles, deciles and percentile.
Graphic presentation of measures of central tendency.

Measures of Variation: Absolute and relative measures. Range, quartile deviation,
mean deviation, standard deviation and their coefficients. Properties of Standard
Deviation and Variance. Moments Concept, calculation and Significance. Skewness:
Meaning, Measurement using Karl Pearson and Bowley Measures. Concept of
Kurtosis.

Unit Il

Simple Correlation Analysis: Meaning of Correlation:Simple ,multiple and
partial,linear and non linear correlation, correlation and causation ,scatter
diagram,pearson’s correlation coefficient,calculation and properties of coefficient,Rark
Correlation.

Simple Regression Analysis: Meaning of Regression,Principle of least square and
regression analysis,Calculation of regression coefficient,properties of regression
coefficient,Relationship between correlation and regression cpoefficientg.

Theory of Probability: Meaning of Probility, Approaches to the calculation of
probabability.calculation of event probabbilities,Addition and Multiplication Laws of
Probabbility (Proof not required),Conditional Probability and Bayes’ Theorem (Proof

not required).

Unit ITI

Probabability Distribution: Binomial Distribution, Poission Distribution and Normal
Distribution with threir properties ad applications.

Linear Programming; Formulation of linear programming problems. Solution by
Graphic method and by using Simplex method algorithm including Big-M method.
Business applications of LP. Degeneracy. Duality. Post-optimality analysis.

Game Theory: Two-person zero-sum games. Games of pure strategies and Games of

mixed strategies. Rule of dominance. Graphic solution to games. Business applications.

Unit IV

Transportation: Transportation problem: [nitial feasible solution using North-west
Corner Rule; Least Cost Method; and Vogel’s Approximation Method. Testing
optimality using MODI method.

Assignment Problems: Assignment problem: Solution using Hungarian Assignment
Method.

Project Scheduling: PERT/CPM: Project networks. Scheduling of projects with
known activity times — Critical path and scheduling of activities.

o
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Suggested Readings:

Levin, Richard and David S. Rubin. “Statistics for Management”. Tth Edition,
Prentice Hall of India, New Delhi.

Render, B. and Stair, R. M. Jr., “Quantitative Analysis for Management”, Tth
Edition, Prentice-Hall of India, New Delhi.

Siegel, Andrew F, Practical Business Statistics. International Edition, 5th
Edition (2001), McGraw Hill Irwin.

Berenson, L.M., Krehbiel, T.C., Vishwanathan, P.K. and Levine, D.M.,
“Business Statistics: A First Course”, 4th Edition (2008), Pearson Education.
Anderson, David R., Dennis J. Sweeney and Thomas A., Williams, 4n
Introduction to Management Science, South-Western.

Taha, Hamdy A, Operations Research — An Introduction, Prentice-Hall of India
Private Ltd., New Delhi.

Hillier, Frederick S. and Gerald J. Lieberman, Introduction to Operations
Research, McGraw Hill India (Pvt) Ltd.

Vohra, N.D., Quantitative Techniques in Management, McGraw Hill Education
Private Limited, New Delhi.

Sharma, J. K., Operations Research; Theory and Applications, Macmillan
Indian, New Delhi.

Winston, Wayne L., S. Christian Albright and Mark Broadle, Practical
Management Science, Duxbury — Thompson learning, Australia.

Gupta C B, Gupta V, “4n Introduction to Statistical Methods”, 23rd Edition
(1995), Vikas Publications.

Note: Latest edition of the readings may be used.

)
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MCOP 104-18
ACCOUNTING THEORY

Unit I

Accounting: Introduction, history and evolution of accounting thoughts, approaches to
accounting theory, difference between financial accounting, cost accounting and
management accounting. Concepts of Income, Revenue, Expense, Gains and Losses.
Single Entry System vs. Double Entry System. Introduction to Double Account
System.

Accounting Principles: Generally Accepted Accounting Principles (GAAPs), their
nature, scope, merits and limitations.

Accounting Policy: Meaning, nature and scope. Accounting and policy for
depreciation of assets; accounting for Inventories.

Unit 11

Accounting for Lease and Hire Purchase: Introduction, accounting treatment and
their respective accounting standards. Introduction accounting for derivatives
Contemporary Developments in Accounting: Accounting for Price Level Changes,
Human Resource Accounting, Social Accounting, Forensic accounting, Environmental
Accounting, Accounting for crypto currencies

Unit ITI

Accounting for Amalgamation: Introduction, methods of accounting, accounting
treatment and accounting standards.

Holding Company Accounts: Meaning, nature, scope, importance, accounting
treatment and accounting standards.

Accounting Standards: Introduction to accounting standards and guidance notes, their
importance and scope of application. Comparative study of International Accounting
Standards, Indian Accounting Standards and US GAAPs. Harmonization of
Accounting practices.

Unit IV

Financial Reporting: Introduction to Financial Reporting, Content, Scope, Issues in
financial Reporting. Interim reporting, Segment reporting, Corporate social reporting,
Harmonization of financial Reporting. Recent trends in financial reporting practices.

{ote: Relevant Case Studies should be discussed in class. The discussion of financial
reporting should be through annual reports of reputed companies in various industries.

Suggested Readings:
1. Scott, W. R., ‘Financial Accounting Theory’ Prentice Hall
2. Wolk, Harry 1. and Tearney, M. G., ‘Accounting Theory: A Conceptual and
Institutional Approach’ South-Western College Publications

3. Godfrey, J.; Hodgson, A.; Tarca, A.; Hamilton, J. and Holmes, S. ‘Accounting

Theory’ Wiley Publications.
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4. Evans, T.G., * Accounting Theory' South-Western College Publications

5. Porwal, L. S., ‘Accounting Theory® Tata McGraw Hills.
6. Jawahar Lal, Accounting Theory and Practice” Himalya Publishing House
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MCOP 105-18
LEGAL ASPECTS OF BUSINESS

UNIT-I

The Contract Act, 1872: Nature, Essential elements of a valid contract. Offer and
Acceptance, Consideration, Capacities of Parties, Provisions relating to free consent,
Provisions relating to performance and discharge of contract. Breach of contract -
Meaning and remedies. Contracts of Indemnity and Guarantee .Surety and Co-surety -
Rights and Liabilities - Discharge of surety from his liability. Creation of Agency -
Classification of Agents - Relationship between Principal and Agent - Agent's authority
- Revocation and Renunciation - Rights, Duties and Liabilities of Agent and Principal -
Termination of Agency .

UNIT-II

Sales of Goods Act, 1930: Contract for Sale of Goods - Meaning - Essentials of a
Contract of Sale - Formalities of a Contract of Sale. Conditions and Warranties.
Provisions relating to transfer of property or ownership. Provisions relating to
performance of Contract of Sale - Rights of Unpaid Seller — Rules as to delivery of
goods.

The Negotiable Instruments Act, 1881: Negotiable Instruments: Meaning,
Characteristics, Types, Parties - Holder and holder in Due Course. Negotiation and
Types of Endorsements. Dishonor of Negotiable Instrument - Noting and Protest.
Liability of parties on Negotiable Instrument.

UNIT-III

The Companies Act, 2013: Company - Definition, Meaning, Features and Types of
companies. Incorporation of a company, Memorandum of Association, Articles of
Association and Prospectus. Directors. Foreign Exchange Management Act (FEMA)
2000, Competition Act, 2002.

UNIT-1V

The Consumer Protection Act, 1986: Definitions of Consumer, Complainant, Goods,
Service, Meaning of Consumer Dispute, Complaint, Unfair Trade Practices, Restrictive
Trade Practices, Rights of Consumers, Consumer Disputes Redressal Agencies.

The Information Technology Act, 2000: Digital Signature, Digital Signature
Certificate, Electronic Governance, Electronic Records, Patents Act, Conceptual
understanding of patents, copyrights, trademarks and designs.

Suggested Readings:

1. Akhileshwar Pathak: Legal Aspects of Business, McGraw Hill Education.

2. Aswathappa, K: Legal Environment of Business, Himalaya Publication, Delhi.
3. Adhikiary, M: Economic Environment of Business, sultan Chand & sons, New

Delhi.

4. Ghosh, Biswanath: Economic Environment of Business, Vikas Pub, New Delhi.
5. Raj agrawal and Parag Diwan, Business Environment; Excel Books, New Delhi
6. Sengupta, N.K. Government and Business in India, Vikas Publication New

oy
9



1.LK.G Punjab Technical University
Master of Commerce
MCOP 106-18
Business Communication:

Unit I:

Introduction: Nature of communication; Myths about communication;
Communication process and stages in communication cycle; Barriers to effective
communication; Formal and informal communication; Communication channels;
Choosing the means of communication, like letters, memos, reports, fax, e-mail,
presentation, telephone and multimedia; Improving the communication; Verbal and
non-verbal communication; Communication and ethics.

Unit II:

Communication for Managers: Importance of communication to managers; Internal
and external audiences in the organization; Planning and creating business managers;
Analysing the problem and defining the purpose; Analysing business communication
situations; Adapting the message to the audience.

Written Communication: Planning, writing and revising business document;
Designing documents; Slides and screens; Polishing the writing; Editing for grammar
and punctuation; Choosing the right word; Revising sentences and paragraphs, letters,
memos, emails and web writing, informative and positive message, negative messages,
persuasive messages; Reports: Types, characteristics of business reports, purpose of
reports; Planning and techniques of writing a report.

Unit ITI:

Recruitment and Employment Correspondence: Researching job; Job application
letter; Curriculum vitae/ resumes; Employment; Interview; References; Offers of
employment; Job description; Letter of acceptance; Letter of resignation.

Unit IV:

Interpersonal Communication: Listening, working and writing in teams; Planning,
conducting and recording; Meetings; making effective oral presentation; Overcoming
stage fright; Telephonic communication; Conversation and discussion; Public speaking;
Seminar presentation; Conference; Group discussion.

Suggested Readings:

1. Raman and Singh, Business Communication, Oxford University Press, 2006.
Business Communication Today, Bovee, Thill and Chaturvedi, Pearson Education,
Ninth Edition

3. Deborah Britt Roebuck. Improving Business Communication Skills.

4. Lesikar and Flatley. Basic Business Communication. 11th Ed. New Delhi: Tata
5. McGraw-Hill Publishers 2008.

6. Locker, K.O., and Kaczmarek, S.K., Business Communication: Building Critical
Skill, 2nd ed., Tata McGraw- Hill,2002.

7. Bovee, C.L., et al., Business Communication Today, Pearson Education.

A
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L.LK.G. Punjab Technical University

BBA
Courses & Examination Scheme:
First Semester
Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution [Marks
L* | T*| P [Internal|External
BBA 101-[Core Theory 1 [Principles and 5 110 40 60 100 6
18 ractices of
Management
BBA 102-|Core Theory 2 5 140 40 60 100 6
18 [Basic Accounting
?_??GElDGeneral Managerial Economics ’ o W o 160 6
lective 1 [
BTHU103|Ability English 1 0] 0 40 60 100 1
/18  |[Enhancement
ICompulsory
Course (AECC)
BTHU104 Ability [English 0 0] 2 30 20 50 1
/18  |[Enhancement [Practical/Laboratory
Compulsory
Course (AECC)
HVPE101-Ability [Human Values, De- 3 00 40 60 100 3
18  |[Enhancement faddiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0] 2 25 Xk 25 1
18 Enhancement fddiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
Course (AECC)
BMPD102 Mentoring and 0 0| 2 25 ¥ 25 1
-18 Professional
evelopment
TOTAL 19 | 3| 6 | 280 320 1600 25
**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One cach seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
r Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution |Marks
L* | ¢ | P |Internal{External
BBA201-|Core Theory 3 [Business Statistics 5 110 40 60 100 6 |
18
BBA 202-ICore Theory 4 [Business Environment| 5 110 40 60 100 6
o

7
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BBA
18
BBAGE20|General Managerial 5 1 40 60 100 6
1-18  |[Elective 2 Economics 1
EVS102-18|Ability [Environmental 2 0 40 60 100 2
Enhancement [Studies -
Compulsory
Course
(AECC) -111
BMPD202- Mentoring and 0 0 25 -k 25 1
Professional
Development
TOTAL 17| 3 195 240 425 21
Third Semester
[_ Course Course Type Course Title |Load Allocations Marks Total |Credits
Code Distribution |Marks
Bl ¥ P |Intern|External
al
BBA301-18 [Core Theory 5 |Organizational 5 1 0 40 60 100 6
Behaviour
BBA 302-18 |Core Theory 6 arketing 5 1 0 40 60 100 6
anagement
BBA 303-18|Core Theory 7  |Cost & Management| 5 1 0 40 60 100 6
Accounting
BBAGE 301-|General Elective |Production and 5 1 0 40 60 100 6
18 3 Operation
Management
BBASEC  [Skill P 0 40 60 100 2
301-18 Enhancement
Course-1 IT tools for Business
BMPD302- Mentoring and 0|0 2 25 - 25 1
18 Professional
Development
TOTAL 22 | 4 2 225 | 300 525 27
Fourth Semester
Course Course Type Course Title |Load Allocations Marks Total |Credit
Code Distribution |[Marks| s
L* | T* | P |Internal|Externa
1
BBA401-18 [Core Theory 8 [Business Research 5 1 0 40 60 100 6
Methods
BBA 402-18|Core Theory 9 [Human Resource 5 1 0 40 60 100 6
Management
BBA 403-18 [Core Theory 10 [Financial 5 1 0 40 60 100 6
Management

s O
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1.LK.G. Punjab Technical University

BBA
BBAGE 401-General Elective [Entrepreneurship 5 1 40 60 100 6
18 Development
BBASEC  [Skill Business Ethics and| 2 0 40 60 100 2
401-18 Enhancement  (Corporate Social
Course-2 Responsibility
BMPD402- Mentoring and 0 0 25 Ak 25 1
18 Professional
Development
TOTAL 22 4 425 300 525 27 2
7
Fifth Semester
Course Course Course Title Load Allocations Marks Total |Credits
Code Type Distribution | Marks
| 85,18 0 Internal | External
BBAS501-18 |Core Theory 5 1 40 60 100 6
11 Operation Research
BBA502-18 |Core Theory 5 1 40 60 100 6
12 [Mercantile Law
Discipline 5 1 40 60 100 6
Specific
Elective | |Elective — |
Discipline 5 1 40 60 100 6
Specific
Elective 2  [Elective —I1
BMPD3502-18 Mentoring and 0 0 23 Xk 25 1
Professional
evelopment
TOTAL 20 4 225 240 425 25
SPECIALISATIONS

Any of the following groups each having two papers in
specialization by the students.

1. Marketing
BBA 511-18 Consumer Behaviour
BBA 512-18 Advertising and Sales Management
2. Finance
BBA 521-18 Corporate Accounting —‘
BBA 522-18 Financial Markets & Services
3. Human Resource Management

e

Semester V can be chosen as
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BBA

BBA 531-18

Industrial Relations & Labour Law

BBA 532-18

Organisation Change &
Development

Sixth Semester

Course | Course Type Course Title Load Allocations Marks Total |Credits
Code Distribution |Marks
L* [ T* | P [Internal|External
BBAG601-18 |Core Theory 5 1 0 40 60 100 6
13 Strategy Management
BBAG602-18 [Core Theory 5 1 0 40 60 100 6
14 Company Law i
Discipline 5 1 0 40 60 100 6
Specific
Elective 3 Elective — 111
Discipline 5 1 0 40 60 100 6
Specific
| Elective 4 Elective — IV
BMPD602- Mentoring and 0 0] 2 25 X% 25 1
18 Professional
Development
TOTAL 20 | 4 | 2 185 240 425 25
e
SPECIALISATIONS:

Any of the following groups each having two papers in Semester VI can be chosen as
specialization by the students.
L Marketin

BBA 611-18 Services Marketing .
BBA 612-18 Retailing and Logistics
Management
2. Finance
BBA 621-18 Personal Financial Planning ‘\
BBA 622-18 Direct and Indirect Tax Laws }
3. Human Resource Management
BBA-631 Training & Development
BBA-632 Cross Cultural Human Resource
Management

"
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BBA

BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit -1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit - 11

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit — I1I

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg’s theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:

Harold Koontz, and Heinz Weihrich, Essen tials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

V S P Rao & V H Krishna, Management, Excel Books

P. Subba Rao, Principles of Management, Himalaya Publishing

Dubrin, Management: Concepts & Cases, Cengage Learning

Ferrell, Business: A Changing World, Tata McGraw Hill

P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

N
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o Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.

&
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BBA

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit 1T

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit III

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV
Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and

Balance Sheet of sole proprietary business
Computerised Accounting: Computers and its application in accounting, Accounting

software packages.

Suggested Readings:
e Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.
e Mukherjee, A. and Hanif, M., “Financial Accounting”, Ist Edition, 2003, Tata
McGraw Hill.
e Ramchandran, N. and Kakani, RK., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.
Tulsian, P.C., Financial Accounting,
Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.
Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.
Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.
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Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment. '

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand:; Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross clasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-11

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-111

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-IV

Market Structure; Market Structure: Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

Peterson and Lewis, Managerial Economic, Prentice Hall of India

Gupta, Managerial Economics, Tata McGraw Hills

Geetika, Managerial Economics, Tata McGraw Hills

D.N.Dwivedi, Managerial Economic, Vikas Publications

Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New
Delhi.

H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.

e &7
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¢ G.S Gupta, Managerial Economics, Tata McGraw Hill.
e KK Dewett, Modern Economic Theory, S. Chand Publication

QW @Wx
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BTHU103/18 ENGLISH

Course Outcomes:

¢ The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

¢ To help the students become the independent users of English language.

¢ To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.

e Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)
e Theory of Communication
¢ Types and modes of Communication
Unit- 2 (Language of Communication)
e Verbal and Non-verbal
* (Spoken and Written)
e Personal, Social and Business
e Barriers and Strategies
o Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)
¢ Close Reading
Comprehension
Summary Paraphrasing
Analysis and Interpretation
Translation(from Hindi/Punjabi to English and vice-versa)
¢ Literary/Knowledge Texts
Unit-4 (Writing Skills)
e Documenting
e Report Writing
e Making notes
e Letter writing

a & o @

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006,

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.

Yo OF

b



L.LK.G. Punjab Technical University
BBA

AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

e The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

e To help the students become the independent users of English language.

e To develop in them vital communication skills which are integral to personal, social
and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.

« Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.
Interactive practice sessions in Language Lab on Oral Communication
e Listening Comprehension
Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace
Interviews
Formal Presentations
Monologue
Effective Communication/ Mis- Communication
e Public Speaking
Recommended Readings:
1. Fluency in English - Part 11, Oxford University Press, 2006.
2. Business English, Pearson, 2008.
3. Practical English Usage. Michael Swan. OUP. 1995.
4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.
2011.
5 Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University

&
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HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a.

To help the students appreciate the essential complementarily between “VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodaology

The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

It is free from any dogma or value prescriptions.

It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally,

This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for

Value Education [6]

2.

3.
4.

Understanding the need, basic guidelines, content and process for Value Education
Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration

Continuous Happiness and Prosperity- A look at basic Human Aspirations

Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario

Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]

A

Understanding human being as a co-existence of the sentient ‘I’ and the material
‘Body’

8. Understanding the needs of Self (‘I’) and ‘Body’ - Sukh and Suvidha

9.

Understanding the Body as an instrument of ‘I" (I being the doer, seer and enjoyer)

10. Understanding the characteristics and activities of ‘I” and harmony in ‘T’

Ly &
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11, Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail

12. Programs to ensure Sanyam and Swasthya
~ Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
4. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (dkhand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state o Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations @
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, 4 Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

5. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. A.N. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens 111,
1972, Limits to Growth — Club of Rome's report, Universe Books.

9. E G Secbauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http://uhv.ac.in

2. Story of Stuff, http://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4. Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story

AECC
HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)
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One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

Tis

L

BMPD102-18 MENTORING AND PROFESSIONAL DEVELOPMENT

Guidelines regarding Mentoring and Professional Development
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The objective of mentoring will be development of:

Overall Personality

Aptitude (Technical and General)

General Awareness (Current Affairs and GK)

Communication Skills

Presentation Skills

The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)
1. Expert and video lectures
2. Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5. Presentations by the students
6.  Team building Exercises
Part— B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.

7
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Courses & Examination Scheme:

First Semester

Coursq ~ Course Type Course Title Load Marks Total [Credi
Code Allocations Distribution |Marks| ts
L* | T* | P |Internal{External
BCOM |Core Theory 1 Business 5 110 40 60 100 6
101-18 Organization and
Management
BCOM [Core Theory 2 Financial Sl Ll o0%Es 40 60 100 | 6
102-18 Accounting
BCOM 5 1 0 40 60 100 6
GE101- Managerial
18 General Elective 1 [Economics
BTHU1|Ability English 1 0|0 40 60 100 1
03/18 [Enhancement
Compulsory Course
(AECC)
BTHU 1 |Ability English 0 0] 2 30 20 50 1
04/18 |[Enhancement Practical/Laborator
Compulsory Coursely
(AECC)
HVPEI1[Ability Human Values, De-| 3 0|0 40 60 100 3
01-18 |[Enhancement addiction and
Compulsory Course Traffic Rules
(AECC)
HVPEI Ability Human Values, De-| 0 0] 2 25 -k 25 1
02-18 [Enhancement laddiction and
Compulsory Course [Traffic Rules (Lab/
AECC) ISeminar)
BMPD Mentoring and 0 0| 2 25 Xk 25 1
102-18 Professional
Development
TOTAL 19 | 3 | 6 280 320 1600 25

#*The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring
and Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once

during the semester. It will be binding for all students to attend the seminar.

o
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Second Semester

Bachelor of Commerce (Hons.)

Course| Course Type Course Title Load Marks Total |Credi
Code Allocations Distribution |[Marks| ts
L* | T* | P |Internal{External
BCOM|Core Theory 3 Cost Accounting 5 110 40 60 100 6
201-18
BCOM]|Core Theory 4 Business 5 ruleid 40 60 100 6
202-18 Environment
BCOM |General Elective 2 |[Business Statistics| 5 1 0 40 60 100 6
GE201-
18
EVS102 [Ability Environmental 2 0] 0 40 60 | 100 2
-18 Enhancement Science
Compulsory
Course (AECC) -
111
BMPD2 Mentoring and 0 Q|82 25 ~HK 25 1
02-18 Professional
Development
TOTAL 17 | 3 | 2 195 240 425 | 21
Third Semester
Course| Course Type Course Title |Load Allocations Marks Total |Credit
Code Distribution |Marks| s
[ 58 I B P |Intern|External
al
BCOM |Core Theory 5 Management 5 1 0 40 60 100 6
301-18 Accounting
BCOM |Core Theory 6 L3 0 40 60 100 6
302-18 Mercantile Law .
BCOM [Core Theory 7 Human Resource 5 1 0 40 60 100 6
303-18 Management
BCOMG|General Elective 3 3 1 0 40 60 100 6
E 301-
18 Indian Economy
BCOMS [Skill Enhancement [Workshop on IT 2450 0 40 60 100 2
EC 301~ |Course-1 tools for Business & :
18 E-Commerce
BMPD3 Mentoring and 0|0 2 25 --** 25 1
02-18 Professional
Development
TOTAL 22 | 4 2 225 | 300 525 | 27

=
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Fourth Semester

Course| Course Type Course Title |Load AllocationsJ Marks Total |Credit]
Code Distribution |Marks| s
L* | T* | P |Internal|External
BCOM |Core Theory 8 Corporate 5 | 0 40 60 100 6
401-18 Accounting
BCOM (Core Theory 9 & 1 0 40 60 100 6
402-18 Company Law
BCOM |[Core Theory 10  |lncome Tax Law & | 5 | 0 40 60 100 6
403-18 Practice
BCOMG|General Elective 4 [Entrepreneurship 5 110 40 60 100 6
E 401-18 Development
BCOMS [Skill Enhancement|{Workshop on 2 0| O 40 60 100 2
EC 401- Course-2 Computerized
18 Accounting
BMPD4 Mentoring and 0 Q|2 25 Kk 25 1
02-18 Professional )
Development
TOTAL 22 | 4| 2 425 300 525 | 27
Fifth Semester
Course| Course Type Course Title  |Load Allocations Marks Total [Credit
Code Distribution |[Marks| s
L* | T* | P |Internal|External
BCOM |Core Theory 11 |Financial 5 1 40 60 100 6
501-18 Management
BCOM |[Core Theory 12 [Goods and Services 5 L]0 40 60 100 6
502-18 Tax
Discipline 5 1 0 40 60 100 6
Specific Elective
1 Elective — |
Discipline 5 130 40 60 100 6
Specific Elective
2 Elective — 11
BMPD5 Mentoring and 0 Ol 25 -HH 25 1
02-18 Professional
Development
TOTAL 20 | 4| 2 225 240 425 | 25

T2
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SPECIALISATIONS

Bachelor of Commerce (Hons.)

Any of the following groups each having two papers in Semester V can be chosen as
specialization by the students.
1. Accounting & Finance

BCOP 511-18

Personal Financial Planning

BCOP 512-18

Advanced Financial Management

2. Banking & Insurance

BCOP 521-18

Banking Services Management

BCOP 522-18

Insurance Services Management

Sixth Semester

Course| Course Type Course Title |Load Allocations Marks Total Credit
Code Distribution |Marks| s
) [ 1 Internal | External
BCOM |Core Theory 13 [Industrial Relations 5 1 40 60 100 6
601-18 and Labour Laws
BCOM [Core Theory 14 3 1 40 60 100 6
602-18 Operation Research : ;
Discipline 5 1 40 60 100 6
Specific Elective 3[Elective — ITI
Discipline 5 | 40 60 100 6
Specific Elective 4[Elective — IV
BMPDG60 Mentoring and 0 0 25 -HE 25 1
2-18 Professional
Development
TOTAL 20 4 185 240 425 25
SPECIALISATIONS:

Any of the following groups each having two papers in Semester VI can be chosen as

specialization by the students.

1. Accounting & Finance

BCOP 611-18

Security Analysis & Portfolio Management

BCOP 612-18

Management of Financial Services

2. Banking & Insurance

BCOP 621-18

Banking Laws & Services

BCOP 622-18

Risk Management & Insurance
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BCOM 101-18 BUSINESS ORGANIZATION AND MANAGEMENT

Objective: - to acquaint the students with the fundamentals of managing business. It
focuses on the basic roles, skills and functions of management, with special attention to
managerial responsibility. The course will use and focus on Indian experiences,
approaches and cases.

Unit -1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills, Basic forms of organizations: Sole Proprietorship,
Partnership and Joint stock company. Corporate expansions: mergers, acquisitions,
diversifications, forward and backward integration and strategic alliance.

Evolution of management thoughts and thinkers: scientific management, general
administrative theories, quantitative approach, behavioral approach, systems approach,
contingency approach.

Unit —II

Planning: nature, scope, objectives, and types of plans, planning process, Business
forecasting: Concept and techniques, MBO: concept and process of MBO. Decision
Making: process, types and techniques.

Social responsibility of business: Meaning and concept, significance, arguments
against and in favour of social responsibility, approaches for measuring CSR, Business
ethics: Concept, issues and ethical dilemma.

Unit — III

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility
and Accountability, Delegation, Decentralization v/s Centralization, determinants of
effective decentralization, Line and staff authority: Issues and Remedies, Coordination
— types, techniques

Unit 1V

Staffing: concept, nature, importance and process of Recruitment and selection,
Motivation — concept, importance, theories of motivation: Maslow’s need hierarchy
theory, Herzberg’s theory, Theory X and theory Y, Vroom's Expectancy model.
Control: function, process and types of control, significance and span of control. Span
of Control: Nature and significance.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An
International Perspective, New Delhi, McGraw-Hill, 2010.
e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New
Delhi, Pearson , 2011.
e V SPRao &V H Krishna, Management, Excel Books
P. Subba Rao, Principles of Management, Himalaya Publishing wﬁ
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Dubrin, Management: Concepts & Cases, Cengage Learning
Ferrell, Business: A Changing World, Tata McGraw Hill
P C Tripathi & P N Reddy, principles of management, Mc Graw Hill
Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BCOM 102-18 FINANCIAL ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and
principles of accounting and different types of accounts in business.

UNIT-I

Basics of Accounting: Accounting, Accountancy and Book-Keeping, Accounting
equation, Accounting Cycle: Journal, Ledger and Trial Balance; Subsidiary books,
Introduction to financial Accounting — meaning, nature, scope, objectives,
limitations. Accounting concepts and conventions (GAAP), Capital, Revenue and
deferred revenue expenditure and receipts — Financial Statements of Sole Proprietor
and Partnership Firm (with adjustments): Income Statement, Balance Sheet

UNIT-II

Joint Venture — Meaning, types, determination of profits under different methods.
Royalty Accounts, Consignment Accounts— Meaning, features, consignee’s
commission, account sales, distinction between joint venture & consignment,
accounting treatment in the books of consignor & consignee.

UNIT-111

Voyage Accounts— Meaning, accounting treatment in case of complete voyage &
incomplete voyage, Departmental Accounts — Meaning — Objects — Advantages —
Accounting procedure — Apportionment of Expenses and incomes — Interdepartmental
transfers — Provision for unrealized profit.

UNIT-1V

Branch Accounts — Features — Objects— Types of branches — Dependent and
Independent Branches (Excluding Foreign Branches)- Account Systems —Stock and
Debtors System — Preparation of Consolidated Profit and Loss Account and Balance

Sheet.

Suggested Readings:

T Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.

2. Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata

McGraw Hill.
3 Sehgal, Ashok & Deepak , “Financial Accounting”, Taxman’s Allied Services.
4, Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2* Edition, 2007, Tata McGraw Hill.
5 Tulsian, P. C. “Financial Accounting”, Person.

\
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BCOMGE 101-18 MANAGERIAL ECONOMICS

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in
a globalized economic environment.

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental
Concept, Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-II

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer
Equilibrium, Importance of Indifference Analysis, Limitations of Indifference Theory
Production Function: Meaning, Concept of productivity and technology, Short Run
and long run production function, Introduction to Isoquants; Least cost combination of
inputs, Producer’s equilibrium; Returns to scale.

Unit-TII

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and
shapes of Total Revenue, Average revenue and marginal revenue, Relationship
between Total Revenue, Average revenue and marginal revenue, Elasticity of Demand
and Revenue relation

Unit-1V

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of
Perfect Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and
output determination under collusive oligopoly, Price and output determination under
non-collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs;
Types of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication
Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers,
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H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
G.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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BTHU103/18 ENGLISH

Course Outcomes:

The objective of this course is to introduce students to the theory, fundamentals
and tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to their
personal, social and professional interactions.

The syllabus shall address the issues relating to the Language of
communication.

Students will become proficient in professional communication such as
interviews, group discussions, office environments, important reading skills as
well as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and
teachers have the freedom to consult other materials on various units/topics given
below. Similarly, the questions in the examination will be aimed towards assessing the
skills learnt by the students rather than the textual content of the recommended books.

Detailed Contents:

Unitl- 1 (Introduction)

Theory of Communication
Types and modes of Communication

Unit- 2 (Language of Communication)

Verbal and Non-verbal

(Spoken and Written)

Personal, Social and Business

Barriers and Strategies

Intra-personal, Inter-personal and Group communication

Unit-3 (Reading and Understanding)

Close Reading

Comprehension

Summary Paraphrasing

Analysis and Interpretation

Translation(from Hindi/Punjabi to English and vice-versa)
Literary/Knowledge Texts

Unit-4 (Writing Skills)

Documenting
Report Writing
Making notes 5

Letter writing /

Recommended Readings: //l/
1. Fluency in English - Part 11, Oxford University Press, 2006. "

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,

DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001
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6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press.
2006.

AECC
BTHU104/18 ENGLISH PRACTICAL / LABORATORY

Course Outcomes:
e The objective of this course is to introduce students to the theory, fundamentals
and tools of communication.
To help the students become the independent users of English language.
To develop in them vital communication skills which are integral to personal,
social and professional interactions.
e The syllabus shall address the issues relating to the Language of
communication.
¢ Students will become proficient in professional communication such as
interviews, group discussions and business office environments, important
reading skills as well as writing skills such as report writing, note taking etc.
The recommended readings given at the end are only suggestive; the students and
teachers have the freedom to consult other materials on various units/topics given
below. Similarly, the questions in the examination will be aimed towards assessing the
skills learnt by the students rather than the textual content of the recommended books.
Interactive practice sessions in Language Lab on Oral Communication
Listening Comprehension
Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace
Interviews
Formal Presentations
Monologue
Effective Communication/ Mis- Communication
o Public Speaking
Recommended Readings:
1. Fluency in English - Part 11, Oxford University Press, 2006.
2. Business English, Pearson, 2008.
3. Practical English Usage. Michael Swan. OUP. 1995.
4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University
Press. 2011.
5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford

University Press
_,},&
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HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between
“VALUES’ and ‘SKILLS’ to ensure sustained happiness and prosperity which
are the core aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards
life, profession and happiness, based on a correct understanding of the Human
reality and the rest of Existence. Such a holistic perspective forms the basis of
Value based living in a natural way.

c. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduect, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

e The methodology of this course is universally adaptable, involving a systematic
and rational study of the human being vis-a-vis the rest of existence.

e Itis free from any dogma or value prescriptions.

e It is a process of self-investigation and self-exploration, and not of giving
sermons. Whatever is found as truth or reality is stated as proposal and the
students are facilitated to verify it in their own right based on their Natural
Acceptance and Experiential Validation.

o This process of self-exploration takes the form of a dialogue between the
teacher and the students to begin with, and within the student himself/herself
finally.

e This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for Value

Education [6]
1. Understanding the need, basic guidelines, content and process for Value
Education

2. Self Exploration—what is it? - its content and process; “Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration

3. Continuous Happiness and Prosperity- A look at basic Human Aspirations

4. Right understanding, Relationship and Physical Facilities- the basic
requirements for fulfillment of aspirations of every human being with their
correct priority

5. Understanding Happiness and Prosperity correctly- A critical appraisal of the

current scenario
6. Method to fulfill the above human aspirations: understanding and living in

harmony at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! |6]
7. Understanding human being as a co-existence of the sentient I’ and the

material ‘Body’
-
;6
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8. Understanding the needs of Self (‘I') and ‘Body’ - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘I’ (I being the doer, seer and
enjoyer)
10. Understanding the characteristics and activities of ‘I" and harmony in ‘T’
11. Understanding the harmony of [ with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyvam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in
Human-Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and
program for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of
relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation: the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of
family): Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human
Goals
18. Visualizing a universal harmonious order in society- Undivided Society
(Akhand Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to
world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 4: Understanding Harmony in the Nature and Existence - Whole existence
as Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting
units in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]

23. Natural acceptance of human values

24. Definitiveness of Ethical Human Conduct

25. Basis for Humanistic Education, Humanistic Constitution and Humanistic

Universal Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting

universal human order,

b) Ability to identify the scope and characteristics of people-friendly

and eco-friendly production systems,
o P
e
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¢) Ability to identify and develop appropriate technologies and
management patterns for above production systems.
27.Case studies of typical holistic technologies, management models and
production systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and
organizations

Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, A Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people
mattered, Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986,
1991

5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. A.N. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How fo practice Natural Farming, Pracheen(Vaidik) Krishi
Tantra Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome's report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http://uhv.ac.in

2. Story of Stuff, http://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4, Charlie Chaplin, Modern Times, United Artists, USA

5. lIT Delhi, Modern Technology — the Untold Story
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HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)

One each seminar will be organized on Drug De-addiction and Traffic Rules, Eminent
scholar and experts of the subject will be called for the Seminar atleast once during the
semester. It will be binding for all the students to attend the seminar.
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BMPD102-18 MENTORING AND PROFESSIONAL DEVELOPMENT

Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

Overall Personality

Aptitude (Technical and General)

General Awareness (Current Affairs and GK)
Communication Skills

Presentation Skills

The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Sl s Lo

1.
2. Field project.
3. Society Activities of various professional student chapters, Cultural Clubs, etc,

Part- A
(Class Activities)

Expert and video lectures
Aptitude Test

Group Discussion

Quiz (General/Technical)
Presentations by the students
Team building Exercises

Part- B
(Outdoor Activities)

Sports/NSS/NCC

Note: Evaluation shall be based on rubrics for Part — A & B.

Mentors/Faculty incharges shall maintain proper record student wise of each activity

conducted and the same shall be submitted to the department and details shall be
uploaded on websites of the institutions.

L &
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First Semester

I.K.G. Punjab Technical University
BBA (Business Economics)

Courses & Examination Scheme:

Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution _|Marks
L* | T* | P [|Internal{External
BBA 101-|{Core Theory 1 [Principles and 5 1 {0 40 60 100 6
18 Practices of
Management
BBA 102-|Core Theory 2 8 110 40 60 100 6
18 Basic Accounting
?_??GE]OGeneral Managerial Economics ? d ik 9 o e i
lective 1 i
BTHU103|Ability English 1 010 40 60 100 1
/18  |[Enhancement
Compulsory
Course (AECC)
BTHU104|Ability English 0 0] 2 30 20 50 1
/18  |[Enhancement [Practical/Laboratory
Compulsory
ICourse (AECC)
HVPE1014Ability Human Values, De- 3 g0 | Q 40 60 100 3
18  |Enhancement faddiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0| 2 25 X 25 1
18  |[Enhancement (addiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
Course (AECC)
BMPD102 Mentoring and 0 0] 2 25 - EE 25 1
-18 Professional
Development
TOTAL 19 | 3 | 6 | 280 320 600 25
#*The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution |Marks
L* | T* [ P |Internal|Exiernal
BBA201-|Core Theory 3 [Business Statistics 5 110 40 60 100 6
18
BBA 202-|Core Theory 4 [Business Environment| 5 i 7 60 100 6

%
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18
BBAGE20|General Managerial 5 1 0 40 60 100
1-18  [Elective 2 Economics [1
EVS102-18|Ability Environmental 24000 40 60 100
Enhancement [Studies
Compulsory
Course
(AECC) -111
BMPD202- Mentoring and 0 [ e 25 --FE 25
18 Professional
Development
TOTAL 17 [ 3 | 2 195 240 425
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BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit—1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit —II

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit — I1I

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg’s theory, Theory X and
theory Y, Vroom's Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

V S P Rao & V H Krishna, Management, Excel Books

P. Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning
Ferrell, Business: 4 Changing World, Tata McGraw Hill

P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

L &
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e Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit IT

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit III

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:
e Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.
e Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.
e Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.
Tulsian, P.C., Financial Accounting,
Horngren, Charles T., Sundem, Gart I, Elliot, John A. Philbrick, Donna R,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.
Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.
Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.
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BBAGE 101-18 MANAGERIAL ECONOMICS- 1

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to cnable them to use them to address business problems in a
globalized economic environment.

Unit-I

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-II

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-IT1

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-TV

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication
e Peterson and Lewis, Managerial Economic, Prentice Hall of India
o Gupta, Managerial Economics, Tata McGraw Hills
e Geetika, Managerial Economics, Tata McGraw Hills
e D.N.Dwivedi, Managerial Economic, Vikas Publications
e Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New

Delhi.
e
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H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
G.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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BTHU103/18 ENGLISH

Course Outcomes:

« The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

e To help the students become the independent users of English language.

o To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)

e Theory of Communication

s Types and modes of Communication
Unit- 2 (Language of Communication)

e Verbal and Non-verbal

e (Spoken and Written)

e Personal, Social and Business

e Barriers and Strategies

e Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)

¢ Close Reading

¢ Comprehension

e Summary Paraphrasing

e Analysis and Interpretation

e Translation(from Hindi/Punjabi to English and vice-versa)

e Literary/Knowledge Texts
Unit-4 (Writing Skills)

e Documenting
Report Writing
Making notes ‘;k
Letter writing ;
Recommended Readings: % W /
1. Fluency in English - Part 11, Oxford University Press, 2006. \ W
2. Business English, Pearson, 2008.
3. Language, Literature and Creativity, Orient Blackswan, 2013.
4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,

DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001
6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.
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AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

e The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

e To help the students become the independent users of English language.

¢ To develop in them vital communication skills which are integral to personal, social
and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.

e Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

e Listening Comprehension

e Sclf Introduction, Group Discussion and Role Play

¢ Common Everyday Situations: Conversations and Dialogues

Communication at Workplace

Interviews

Formal Presentations

Monologue

Effective Communication/ Mis- Communication

e Public Speaking

Recommended Readings:
1. Fluency in English - Part 11, Oxford University Press, 2006.
2. Business English, Pearson, 2008.
3. Practical English Usage. Michael Swan. OUP. 1995.
4, Communication Skills. Sanjay Kumar and PushpLata, Oxford University Press.
2011.
5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University
Press

"
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HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between ‘“VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

¢. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

¢ The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

o It is free from any dogma or value prescriptions.

e Itis a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

e This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

e This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education [6]
1. Understanding the need, basic guidelines, content and process for Value Education
2. Self Exploration—what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration
3. Continuous Happiness and Prosperity- A look at basic Human Aspirations
4. Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
5. Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario
6. Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]
7. Understanding human being as a co-existence of the sentient ‘I’ and the material
‘Body’
8. Understanding the needs of Self (‘') and ‘Body’ - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘I’ (I being the doer, seer and enjoyer)

v G5
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10. Understanding the characteristics and activities of ‘I" and harmony in ‘I’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti,
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (4khand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations @
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, A Foundation Course in Value Education.
Reference Books

1. Ivan [llich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. AN. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens I1I,
1972, Limits to Growth — Club of Rome'’s report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, htp://ulv.ac.in

2. Story of Stuff, http.://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4, Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story
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HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)

One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

N &7
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Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

e QOverall Personality

e Aptitude (Technical and General)

e General Awareness (Current Affairs and GK)

e Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)

Expert and video lectures
Aptitude Test

Group Discussion

Quiz (General/Technical)
Presentations by the students
Team building Exercises

By i A B

Part—B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.

D
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First Semester

L.LK.G. Punjab Technical University
BBA (Events Management)

Courses & Examination Scheme:

Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution |Marks
L* | T* | P |Internal|External
BBA 101-(Core Theory | [Principles and 5 110 40 60 100 6
18 Practices of
anagement
BBA 102-[Core Theory 2 5 110 40 60 100 6
18 ' Basic Accounting i
]?_ITSAGEIOGeneral IManagerial Economics g Lhe G o0 R 6
lective 1 [
BTHU103|Ability English 1 0] 0 40 60 100 1
/18 |[Enhancement
Compulsory
Course (AECC)
BTHU104|Ability English 0 0| 2 30 20 50 1
/18  |[Enhancement [Practical/Laboratory
Compulsory
Course (AECC)
HVPE101-Ability Human Values, De- 3 0|0 40 60 100 3
18  |[Enhancement jaddiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0 2 25 - 25 1
18  [Enhancement [addiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
Course (AECC)
BMPD102 Mentoring and 0 0] 2 25 -k 25 1
-18 Professional
Development
TOTAL 19 | 3 [ 6 | 280 320 600 25
**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution (Marks
L* | T* | P [Internal|External
BBA201-|Core Theory 3 [Business Statistics 5 110 40 60 100 6
18
BBA 202-|Core Theory 4 [Business Environment| 5 Lo D 40 60 100 6

v
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18
BBAGE20|General Managerial 5 1|0 40 60 100
1-18  |[Elective 2 Economics I1
EVS102-18|Ability [Environmental 2 0] 0 40 60 100
Enhancement [Studies
Compulsory
Course
(AECC) -111
IBMPD202- Mentoring and 0 [0 a2 25 ¥k 25
18 Professional
Development
TOTAL 17 |3 | 2 195 240 425




I.K.G. Punjab Technical University
BBA (Events Management)

BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit -1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit —II

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit — III

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit —IV

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hicrarchy theory, Herzberg’s theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

V S P Rao & V H Krishna, Management, Excel Books

P. Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning
Ferrell, Business: A Changing World, Tata McGraw Hill

P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

g‘;ﬁ” @W”
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e Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BBA (Events Management)

BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit II

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit II1

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:
e Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.
e Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill,
e Ramchandran, N. and Kakani, R K., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.
Tulsian, P.C., Financial Accounting,
Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.
Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.
Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.
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BBAGE 101-18 MANAGERIAL ECONOMICS- 1

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment.

Unit-I

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-1T1

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-111

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-IV

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication
Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New

Delhi. @
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H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
G.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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AECC
BTHU103/18 ENGLISH

Course Outcomes:

e The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

¢ To help the students become the independent users of English language.

¢ To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)
e Theory of Communication
e Types and modes of Communication
Unit- 2 (Language of Communication)
e Verbal and Non-verbal
e (Spoken and Written)
e Personal, Social and Business
e Barriers and Strategies
¢ Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)
e Close Reading
Comprehension
Summary Paraphrasing
Analysis and Interpretation
Translation(from Hindi/Punjabi to English and vice-versa)
e Literary/Knowledge Texts
Unit-4 (Writing Skills)
e Documenting
e Report Writing "‘é\
e Making notes @
L ]

Letter writing

Recommended Readings: f‘ﬂ/

1. Fluency in English - Part 11, Oxford University Press, 2006. \ 7

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

S. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.



LK.G. Punjab Technical University
BBA (Events Management)

AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to personal, social
and professional interactions.

The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

Listening Comprehension

Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace

Interviews

Formal Presentations

Monologue

Effective Communication/ Mis- Communication

Public Speaking

Recommended Readings:

1. Fluency in English - Part II, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Practical English Usage. Michael Swan. OUP. 1995.

4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.

2011.
5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University

Press
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AECC

HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a.

To help the students appreciate the essential complementarily between ‘VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

It is free from any dogma or value prescriptions.

It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:

Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education [6]

I
2.

3.
4.

Understanding the need, basic guidelines, content and process for Value Education
Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration

Continuous Happiness and Prosperity- A look at basic Human Aspirations

Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario

Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]

y

Understanding human being as a co-existence of the sentient ‘I’ and the material
‘Body’

8. Understanding the needs of Self (‘I’) and ‘Body’ - Sukh and Suvidha

9.

Understanding the Body as an instrument of ‘I’ (I being the doer, seer and enjoyer)

L&
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10. Understanding the characteristics and activities of ‘I’ and harmony in ‘T’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (Akhand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24, Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

o @fa
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I.K.G. Punjab Technical University
BBA (Events Management)

Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, A Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. A.N. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens I1I,
1972, Limits to Growth — Club of Rome s report, Universe Books.

9. E G Secbauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S, Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http.//uhv.ac.in

2. Story of Stuff, http.//www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4, Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story

AECC \,%;\/g‘
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I.LK.G. Punjab Technical University
BBA (Events Management)

HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)
One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar

and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

% &
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I.LK.G. Punjab Technical University
BBA (Events Management)

Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

e Overall Personality

¢ Aptitude (Technical and General)

e General Awareness (Current Affairs and GK)

Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)

Expert and video lectures
Aptitude Test

Group Discussion

Quiz (General/Technical)
Presentations by the students
Team building Exercises

SN B LR e

Part— B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.
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I.LK.G. Punjab Technical University
BBA (Rural Development)

Courses & Examination Scheme:

First Semester

Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution |Marks
L* | T* | P |Internal{External
BBA 101-|Core Theory 1 |Principles and 5 110 40 60 100 6
18 Practices of
|Management
BBA 102-|Core Theory 2 5 I L0 40 60 100 6
18 Basic Accounting
???GEIOGeneml Managerial Economics 5 l # i ob 108 6
Elective 1 If
BTHU103 [Ability [English 1 010 40 60 100 1
/18  [Enhancement
Compulsory
Course (AECC)
BTHU104|Ability [English 0 0| 2 30 20 50 1
/18  [Enhancement |Practical/Laboratory
Compulsory
Course (AECC)
HVPE101-Ability Human Values, De- 3 0] 0 40 60 100 3
18  |[Enhancement [addiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability [Human Values, De- 0 0 [ 2 25 Rk 25 1
18  |Enhancement |addiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
Course (AECC)
BMPD102 IMentoring and 0 0| 2 25 -XE 25 1
-18 Professional
Development
TOTAL 19 | 3 | 6 | 280 320 600 25
**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution |Marks
L* | T* | P [Internal|External
BBA201-(Core Theory 3 |Business Statistics 5 1|0 40 60 100 6
18
BBA 202-{Core Theory 4 [Business Environment| 35 110 40 60 100 5

.
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BBA (Rural Development)

18
BBAGE20|General Managerial 5 1[0 40 60 100 6
1-18  |Elective 2 IEconomics 1]
EVS102-18/Ability Environmental 2 ] 40 60 100 2
Enhancement [Studies
Compulsory
Course
(AECC) -111
BMPD202- Mentoring and 0 |02 25 -Hk 25 1
18 Professional
Development
TOTAL 17 3 2 195 240 425 21
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BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit -1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit - II

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit — III

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg’s theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:

e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.

e Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

e V SPRao & V H Krishna, Management, Excel Books

e P. Subba Rao, Principles of Management, Himalaya Publishing

e Dubrin, Management: Concepts & Cases, Cengage Learning

s Ferrell, Business: A Changing World, Tata McGraw Hill

e P C Tripathi & P N Reddy, principles of management, Mc Graw Hill
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e Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit I1

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit 111

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:
e Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.
o Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.
¢ Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.
Tulsian, P.C., Financial Accounting,
Horngren, Charles T., Sundem, Gart I, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.
Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.
Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.
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BBAGE 101-18 MANAGERIAL ECONOMICS- I

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment.

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-1I

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-111

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-1V

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills

Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
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Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New
Delhi.
H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
G.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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AECC
BTHU103/18 ENGLISH

Course Outcomes:

e The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

e To help the students become the independent users of English language.

e To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.

e Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books. ;

Detailed Contents:
Unitl- 1 (Introduction)
e Theory of Communication
e Types and modes of Communication
Unit- 2 (Language of Communication)
e Verbal and Non-verbal
e (Spoken and Written)
Personal, Social and Business
e Barriers and Strategies
e Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)
e Close Reading
e Comprehension
e Summary Paraphrasing
e Analysis and Interpretation
e Translation(from Hindi/Punjabi to English and vice-versa)
e Literary/Knowledge Texts
Unit-4 (Writing SKkills)
e Documenting
e Report Writing
e Making notes
e Letter writing

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013,

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.
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AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to personal, social
and professional interactions.

The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

Listening Comprehension

Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace

Interviews

Formal Presentations

Monologue

Effective Communication/ Mis- Communication

Public Speaking

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Practical English Usage. Michael Swan. OUP. 1995.

4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.
2011.

5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University
Press
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AECC
HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between ‘VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

¢. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

e The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

e Itis free from any dogma or value prescriptions.

e It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

¢ This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

e This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education [6]
1. Understanding the need, basic guidelines, content and process for Value Education
2. Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration
3. Continuous Happiness and Prosperity- A look at basic Human Aspirations
4. Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
5. Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario
6. Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]
7. Understanding human being as a co-existence of the sentient ‘I’ and the material
‘Body’
8. Understanding the needs of Self (‘I') and ‘Body’ - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘T" (I being the doer, seer and enjoyer)
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10. Understanding the characteristics and activities of ‘I’ and harmony in ‘T’
11. Understanding the harmony of [ with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (Akhand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence (4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sa/-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations
(p
.
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, 4 Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. A.N. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome s report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http://uhv.ac.in

2. Story of Stuff, htip://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4, Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story

AECC
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HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)

One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

BMPD102-18 MENTORING AND PROFESSIONAL DEVELOPMENT

=
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Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

Overall Personality

Aptitude (Technical and General)
o General Awareness (Current Affairs and GK)
e Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)
1. Expert and video lectures
2. Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5.  Presentations by the students
6. Team building Exercises
Part—B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.

V74 3
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Courses & Examination Scheme:

First Semester

Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution |Marks
L* | T* | P |Internal|External
BBA 101-|{Core Theory 1 [Principles and 5 1|10 40 60 100 6
18 Practices of
Management
BBA 102-|Core Theory 2 5 )8 [T 40 60 100 6
18 Basic Accounting
IBI?‘;GEIOGeneral Managerial Economics ? e 0 ® ho b
Elective 1 I
BTHU103|Ability English 1 0] 0 40 60 100 1
/18  |Enhancement
Compulsory
Course (AECC)
BTHU104|Ability English 0 0] 2 30 20 50 1
/18  |[Enhancement [Practical/Laboratory
Compulsory
Course (AECC)
HVPE101-Ability Human Values, De- 3 010 40 60 100 3
18 Enhancement jaddiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0] 2 25 -k 25 1
18 Enhancement jaddiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
Course (AECC)
BMPD102 Mentoring and 0 0] 2 25 -Hk 25 1
-18 IProfessional
evelopment
TOTAL 19 | 3 | 6 | 280 320 600 25

#*The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: Onc each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.

Second Semester

Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution |Marks
L* | T* [ P |Internal|External
BBA201-|Core Theory 3 [Business Statistics 5 110 40 60 100 6
18
BBA 202-|{Core Theory 4 [Business Environment| 5 Jsi (=0 40 60 100 6

. 6
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18
BBAGE20 |General Managerial S 1 0 40 60 100 6
1-18  |[Elective 2 Economics 11
EVS102-18|Ability [Environmental 2 0520 40 60 100 2
Enhancement [Studies
Compulsory
Course
(AECC) -III :
BMPD202- Mentoring and 0 G 25 -k 255
18 Professional
Development
TOTAL 171 3 | 2 195 240 425 21
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BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit—1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit —II

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit — III

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg's theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

V S P Rao & V H Krishna, Management, Excel Books

P. Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning

Ferrell, Business: A Changing World, Tata McGraw Hill

e P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

12
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e Mukherjee, Principles of Management and Organisational behaviour, Tata
MecGraw Hill.

o
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BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit IT

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit ITI

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:
e Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.
e Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.
e Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.
Tulsian, P.C., Financial Accounting,
Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.
Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.
Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.
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BBAGE 101-18 MANAGERIAL ECONOMICS- I

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment.

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-1T

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-111

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-IV

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication
Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New

Delhi. g | /} @} ‘)ﬁv
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¢ H.L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
¢ G.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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AECC
BTHU103/18 ENGLISH

Course Outcomes:
* The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.
e To help the students become the independent users of English language.
e To develop in them vital communication skills which are integral to their personal,
social and professional interactions.
The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.
The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)
e Theory of Communication
e Types and modes of Communication
Unit- 2 (Language of Communication)
e Verbal and Non-verbal
e (Spoken and Written)
¢ Personal, Social and Business
e Barriers and Strategies
e Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)
e Close Reading
Comprehension
Summary Paraphrasing
Analysis and Interpretation
Translation(from Hindi/Punjabi to English and vice-versa)
e Literary/Knowledge Texts

Unit-4 (Writing Skills)
e Documenting
e Report Writing
e Making notes
e Letter writing

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.

- ("
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AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to personal, social
and professional interactions.

The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

Listening Comprehension

Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace

Interviews

Formal Presentations

Monologue

Effective Communication/ Mis- Communication

Public Speaking

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Practical English Usage. Michael Swan. OUP. 1995.

4. Communication Skills. Sanjay Kumar and PushpLata, Oxford University Press.

2011.
S.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University

Press
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AECC

HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

d.

To help the students appreciate the essential complementarily between ‘VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

It is free from any dogma or value prescriptions.

It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:

Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education [6]

L
2

3
4,

Understanding the need, basic guidelines, content and process for Value Education
Self Exploration—what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration

Continuous Happiness and Prosperity- A look at basic Human Aspirations

Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario

Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]

T

8
9,

Understanding human being as a co-existence of the sentient ‘I” and the material
‘Body’

Understanding the needs of Self (‘I') and ‘Body” - Sukh and Suvidha

Understanding the Body as an instrument of ‘1" (I being the doer, seer and enjoyer)

\M/V @i’s&
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10. Understanding the characteristics and activities of ‘I" and harmony in ‘I’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (Akhand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sakh-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25, Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations
12
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, A Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. A.N. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome s report, Universe Books.

9. E G Secbauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http://uhv.ac.in

2. Story of Stuff, htp://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4. Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story

o (95
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HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)

/48



I.LK.G. Punjab Technical University
BBA (Service Industry Management)

One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

BMPD102-18 MENTORING AND PROFESSIONAL DEVELOPMENT
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Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

e Overall Personality

e Aptitude (Technical and General)

e General Awareness (Current Affairs and GK)

e Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)

1. Expert and video lectures
2.  Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5.  Presentations by the students
6. Team building Exercises
Part-B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.

, @
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Courses & Examination Scheme:

First Semester
Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution |Marks
L* | T* | P |Internal|External
BBA 101-|Core Theory 1 [Principles and 5 1 0 40 60 100 6
18 Practices of
Management
BBA 102-|Core Theory 2 5 1|0 40 60 100 6
18 Basic Accounting
?_]?‘;GE] OGeneral Managerial Economics P M B 40 L 100 6
Elective 1 I
BTHU103|Ability English 1 010 40 60 100 1
/18  |Enhancement
Compulsory
Course (AECC)
BTHU104|Ability English 0 0|2 30 20 50 1
/18  [Enhancement [Practical/Laboratory
Compulsory
Course (AECC)
HVPE101-Ability Human Values, De- 3 0 0 40 60 100 3
18  |[Enhancement faddiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0| 2 25 - 25 1
18  |[Enhancement fddiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
Course (AECC)
BMPD102 Mentoring and 0 0| 2 25 - 25 1
-18 Professional
Development
TOTAL 19 | 3 | 6 | 280 320 1600 25
**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution |Marks
* | T* | P |Internal|External
BBA201-|Core Theory 3 [Business Statistics 5 1 {0 40 60 100 6
18
BBA 202-|Core Theory 4 [Business E-nvironmenﬂ 5 %) Y 40 60 100 6

Q@; @ 1&
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18
BBAGE20|General Managerial 5 1 0 40 60 100 6
1-18  |Elective 2 Economics 11
EVS102-18|Ability Environmental 2 (R0 40 60 100 2
Enhancement [Studies
Compulsory
Course
(AECC) -111
BMPD202- Mentoring and 0 02 25 -k 255, 1
18 Professional '
Development
TOTAL 17 | 3 | .2 195 240 425 21

2
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BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit—1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit-11

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit —IIT

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg’s theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

V S P Rao & V H Krishna, Management, Excel Books

P. Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning

Ferrell, Business: A Changing World, Tata McGraw Hill

P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

(e
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e Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit I1

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit III

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:
e Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.
e Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.
e Ramchandran, N. and Kakani, RK., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.
Tulsian, P.C., Financial Accounting,
Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.
Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.
Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.

e
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BBAGE 101-18 MANAGERIAL ECONOMICS-1

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment.

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-II

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-111

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-1V

Market Structure: Market Structure: Mecaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication
Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New

Delhi.
@ ®
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¢ H.L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
e G.S Gupta, Managerial Economics, Tata McGraw Hill.
KK .Dewett, Modern Economic Theory, S. Chand Publication
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AECC
BTHU103/18 ENGLISH

Course Outcomes:

o The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

e To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.

e Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)
e Theory of Communication
e Types and modes of Communication
Unit- 2 (Language of Communication)
e Verbal and Non-verbal
(Spoken and Written)
Personal, Social and Business
Barriers and Strategies
e Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)
e Close Reading
e Comprehension
e Summary Paraphrasing
¢ Analysis and Interpretation
e Translation(from Hindi/Punjabi to English and vice-versa)
e Literary/Knowledge Texts
Unit-4 (Writing Skills)
¢ Documenting
e Report Writing
e Making notes
e Letter writing

Recommended Readings:

. Fluency in English - Part 11, Oxford University Press, 2006,

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.

L @
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BTHU104/18 ENGLISH PRACTICAL /[LABORATORY

Course Outcomes:
e The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.
e To help the students become the independent users of English language.
e To develop in them vital communication skills which are integral to personal, social
and professional interactions.
The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.
The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.
Interactive practice sessions in Language Lab on Oral Communication
¢ Listening Comprehension

e Self Introduction, Group Discussion and Role Play

e Common Everyday Situations: Conversations and Dialogues
¢ Communication at Workplace

e Interviews

e Formal Presentations

e Monologue

L]

Effective Communication/ Mis- Communication
» Public Speaking
Recommended Readings:
1. Fluency in English - Part 11, Oxford University Press, 2006.
2. Business English, Pearson, 2008.
3. Practical English Usage. Michael Swan. OUP. 1995.
4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.
2011.
5.Exercises in Spoken English. Parts. I-11. CIEFL, Hyderabad. Oxford University
Press
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HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between ‘VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

¢. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

e The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

e Itis free from any dogma or value prescriptions.

e It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

e This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

e This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education [6]
1. Understanding the need, basic guidelines, content and process for Value Education
2. Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration
3. Continuous Happiness and Prosperity- A look at basic Human Aspirations
4. Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
5. Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario
6. Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]
7. Understanding human being as a co-existence of the sentient ‘I’ and the material
‘Body’
8. Understanding the needs of Self (‘I') and ‘Body’ - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘I’ (I being the doer, seer and enjoyer)

&
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10. Understanding the characteristics and activities of ‘I" and harmony in ‘T’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (4khand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations
N, G
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, A4 Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. AN. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8 Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome's report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http.//uhv.ac.in

2. Story of Stuff, hitp://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4. Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story
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AECC

HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)

One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the Seminar atleast once during the semester. It will

be binding for all the students to attend the seminar.
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Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

e Overall Personality

e Aptitude (Technical and General)

e General Awareness (Current Affairs and GK)

Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part - A
(Class Activities)

1. Expert and video lectures
2. Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5.  Presentations by the students
6. Team building Exercises
Part—-B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.
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First Semester

1.K.G. Punjab Technical University
BBA (Health, Spa & Resort)

Courses & Examination Scheme:

Course | Course Type Course Title Load Marks Total [Credits
Code Allocations Distribution | Marks
L* | T* | P |Internal{External
BBA 101-|Core Theory 1 |Principles and § | ] 40 60 100 6
18 Practices of
Management
BBA 102-|Core Theory 2 5 110 40 60 100 6
18 Basic Accounting
?EQGEIOGeneral Managerial Economics > 1 10 W % L 6
Elective 1 I
BTHU103 Ability [English 1 010 40 60 100 1
/18  [Enhancement
Compulsory
ICourse (AECC)
BTHU 104 Ability English 0 01| 2 30 20 50 1
/18  [Enhancement [Practical/Laboratory
Compulsory
Course (AECC)
HVPE101-Ability Human Values, De- 3 010 40 60 100 3
18 Enhancement faddiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0|2 25 —*k 25 1
18  |[Enhancement [addiction and Traffic
Compulsory  [Rules (Lab/ Seminar)
ICourse (AECC)
BMPD102 Mentoring and 0 Qg |2 25 Xk 25 1
-18 Professional
Development
TOTAL 19 | 3| 6 [ 280 320 600 25
#*The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
Course | Course Type ] Course Title Load Marks Total | Credits
Code Allocations Distribution |Marks
1* [ T* | P |Internal{External
BBA201-|Core Theory 3 [Business Statistics 5 1 [0 40 60 100 6
18
BBA 202-[Core Theory 4 [Business Environment| 5 |G RELY. 40 60 | 100 | 6

& .
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L.K.G. Punjab Technical University

BBA (Health, Spa & Resort)

18
BBAGE20|General Managerial 5 1 0 40 60 100 6
1-18  |[Elective 2 Economics [l
EVS102-18Ability Environmental 2 0| 0 40 60 100 2
Enhancement |Studies
Compulsory
Course
(AECC) -111
BMPD202- entoring and 0 | 0|2 25 - 25 1
18 Professional
Development
TOTAL 17 | 3 | 2 195 240 425 21
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LLK.G. Punjab Technical University
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BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/si gnificance and applications of various mana gerial functions.

Unit—1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit —II

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit - ITI

Organizing: concept, nature, 1ypes, principles and process; Formal and Informal
organizations, Organization ~chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg’s theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s
preventive control.

Span of Control: Nature and significance.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

V S P Rao & V H Krishna, Management, Excel Books

P. Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning

Ferrell, Business: A Changing World, Tata McGraw Hill

P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

Lo OF

/,5;'



I.LK.G. Punjab Technical University
BBA (Health, Spa & Resort)

e Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

Unit I

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit IT

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit IIT

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:

Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.

Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.

Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.

Tulsian, P.C., Financial Accounting,

Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.

Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.

Khatri, Dhanesh, “Financial Accounting™ Tata McGraw-Hill, New Delhi.

e
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BBAGE 101-18 MANAGERIAL ECONOMICS- I

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment.

Unit-1

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-1I

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-ITI

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue
relation

Unit-1V

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types

of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills

Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications

% Ry
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Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New
Delhi.

H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.

G.S Gupta, Managerial Economics, Tata McGraw Hill.

K.K .Dewett, Modern Economic Theory, S. Chand Publication

|
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AECC
BTHU103/18 ENGLISH

Course Outcomes:

e The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

e To help the students become the independent users of English language.

o To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)

e Theory of Communication

e Types and modes of Communication
Unit- 2 (Language of Communication)

e Verbal and Non-verbal

e (Spoken and Written)

e Personal, Social and Business

e Barriers and Strategies

e Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)

e Close Reading

e Comprehension

e Summary Paraphrasing

e Analysis and Interpretation

e Translation(from Hindi/Punjabi to English and vice-versa)

e Literary/Knowledge Texts
Unit-4 (Writing Skills)

¢ Documenting

e Report Writing

¢ Making notes

e Letter writing

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.

w G
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AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to personal, social
and professional interactions.

The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

Listening Comprehension

Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace

Interviews

Formal Presentations

Monologue

Effective Communication/ Mis- Communication

Public Speaking

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Practical English Usage. Michael Swan. OUP. 1995.

4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.

2011.
5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University

Press

o
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AECC
HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between ‘VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

¢. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

e The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.
It is free from any dogma or value prescriptions.

e Itis a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

e This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

e This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education 161
1. Understanding the need, basic guidelines, content and process for Value Education
2. Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration
3, Continuous Happiness and Prosperity- A look at basic Human Aspirations
4. Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
5. Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario
6. Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]
7. Understanding human being as a co-existence of the sentient ‘I’ and the material
‘Body’
8. Understanding the needs of Self (‘I') and ‘Body” - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘I’ (I being the doer, seer and enjoyer)

. (R
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I.LK.G. Punjab Technical University
BBA (Health, Spa & Resort)

10. Understanding the characteristics and activities of ‘I and harmony in ‘I’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship |6]
13. Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti,
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (Akhand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence 4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations Q
/o
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I.K.G. Punjab Technical University
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, 4 Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. A.N. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens I1I,
1972, Limits to Growth — Club of Rome's report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, http://uhv.ac.in

2. Story of Stuff, http://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4. Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story
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One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

Eop=
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1.K.G. Punjab Technical University
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Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

s Overall Personality

e Aptitude (Technical and General)

General Awareness (Current Affairs and GK)

Communication Skills

Presentation Skills

The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)
1.  Expert and video lectures
2. Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5. Presentations by the students
6. Team building Exercises
Part-B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part— A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded
on websites of the institutions.
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I.LK.G. Punjab Technical University
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Courses & Examination Scheme:

First Semester
Course | Course Type Course Title Load Marks Total |Credits
Code Allocations Distribution |Marks
L* | T* | P |Internal{External
BBA 101-|{Core Theory 1 [Principles and 5 1|0 40 60 100 6
18 Practices of
Management
BBA 102-|Core Theory 2 5 ] 40 60 100 6
18 Basic Accounting
BBAGE10 ; : 5 110 40 60 100 6
1-18 Gene?‘al [Ma.nagerzal Economics
Elective 1 1!
BTHU103|Ability English | 0] 0 40 60 100 1
/18  [Enhancement
Compulsory
Course (AECC)
BTHU104|Ability [English 0 0| 2 30 20 50 1
/18  |[Enhancement [Practical/Laboratory
Compulsory
Course (AECC)
IHVPE1014Ability Human Values, De- 3 010 40 60 100 3
18 Enhancement addiction and Traffic
Compulsory  [Rules
Course (AECC)
HVPE102-Ability Human Values, De- 0 0| 2 25 Rk 25 1
18 Enhancement faddiction and Traffic
ICompulsory Rules (Lab/ Seminar)
Course (AECC)
BMPD102 Mentoring and 0 0| 2 25 -k 25 1
-18 Professional
Development
TOTAL 19 | 3 | 6 | 280 320 600 25
**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once during
the semester. It will be binding for all students to attend the seminar.
Second Semester
Course | Course Type Course Title Load Marks Total | Credits
Code Allocations Distribution |[Marks
L* | T* | P [Internal{External
BBA201-|Core Theory 3 |Business Statistics 5 | 0 40 60 100 6
18
BBA 202-|Core Theory 4 [Business Environment] 5 1S e 40 60 100 6
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18
BBAGE20|General Managerial 5 1|0 40 60 100 6
1-18  |Elective 2 Economics I1
EVS102-18!Ability Environmental 2 0.5 40 60 100 2
Enhancement [Studies
Compulsory
Course
(AECC) -111
BMPD202- Mentoring and 0 =4 25 . 25 1
18 Professional
Development
TOTAL 17 | 3 | 2 195 240 425 21
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BBA 101-18 PRINCIPLES AND PRACTICES OF MANAGEMENT

Course objective: the course aims at providing fundamental knowledge and exposure to
the concepts, theories and practices in the field of management and to facilitate the students
in appreciating need/significance and applications of various managerial functions.

Unit -1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills.

Evolution of management thoughts: Scientific Management, General Administrative
theories, Quantitative approach, behavioural approach, systems approach, contingency
approach.

Unit — 11

Planning: nature, purpose and functions, types of plan, Management by Objective (MBO),
steps in planning.

Strategic planning — concept and process.

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making.

Unit — I11

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility and
Accountability, Delegation, Decentralization v/s Centralization, determinants of effective
decentralization, Line and staff authority: Issues and Remedies, Coordination — types,
techniques

Unit -1V

Concept of staffing- Recruitment and Selection, Motivation — concept, importance,
theories of motivation: Maslow’s need hierarchy theory, Herzberg's theory, Theory X and
theory Y, Vroom’s Expectancy model.

Control: function, process and types of control, techniques of controlling, Direct control v/s

preventive control.
Span of Control: Nature and significance.

Suggested Readings:

e Harold Koontz, and Heinz Weihrich, Essentials of Management: An International
Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.

¢ Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New Delhi,
Pearson , 2011.

e V SPRao & V H Krishna, Management, Excel Books

e P. Subba Rao, Principles of Management, Himalaya Publishing

e Dubrin, Management: Concepts & Cases, Cengage Learning

e Ferrell, Business: A Changing World, Tata McGraw Hill

e P C Tripathi & P N Reddy, principles of management, Mc Graw Hill

@
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o Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.

//;,;



I.LK.G. Punjab Technical University
BBA (Sales, Marketing, Advertising & PR)

BBA 102-18 BASIC ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and principles
of accounting and their applications in business.

UnitI

Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Basic Accounting terms, users of accounting information, limitations of financial
Accounting. Accounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit II

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;
Accounting process: Recording Transactions in Journal; Preparation of Ledger Accounts,
Cash Book; Preparation of Trial Balance.

Unit IT1

Preparation Bank Reconciliation Statement, Accounting for Partnership Firms:
Partnership, meaning, features, contents of partnership deed, constitution, reconstitution
and change in profit sharing ratio, admission of a partner, retirement and death of a partner,
dissolution of partnership firm.

Unit IV

Preparation of Final Accounts: Preparation of Trading and Profit & Loss Account and
Balance Sheet of sole proprietary business

Computerised Accounting: Computers and its application in accounting, Accounting
software packages.

Suggested Readings:

Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.

Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.

Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2nd Edition, 2007, Tata McGraw Hill.

Tulsian, P.C., Financial Accounting,

Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.

Gupta, Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.

Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.

e
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BBAGE 101-18 MANAGERIAL ECONOMICS- 1

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in a
globalized economic environment.

Unit-I

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,
Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-IT

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer Equilibrium,
Importance of Indifference Analysis, Limitations of Indifference Theory

Production Function: Meaning, Concept of productivity and technology, Short Run and
long run production function, Introduction to Isoquants; Least cost combination of inputs,
Producer’s equilibrium; Returns to scale.

Unit-1I1

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total
Revenue, Average revenue and marginal revenue, Elasticity of Demand and Revenue

relation

Unit-1V

Market Structure: Market Structure; Meaning, Assumptions and Equilibrium of Perfect
Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and output
determination under collusive oligopoly, Price and output determination under non-
collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types
of pricing practices.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

e Peterson and Lewis, Managerial Economic, Prentice Hall of India
¢ Gupta, Managerial Economics, Tata McGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
e Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers, New

Delhi.
Ca
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e H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
e G.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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AECC
BTHU103/18 ENGLISH

Course Outcomes:

e The objective of this course is to introduce students to the theory, fundamentals and

tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to their personal,
social and professional interactions.

e The syllabus shall address the issues relating to the Language of communication.

o Students will become proficient in professional communication such as interviews,
group discussions, office environments, important reading skills as well as writing
skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)
e Theory of Communication
¢ Types and modes of Communication
Unit- 2 (Language of Communication)
e Verbal and Non-verbal
¢ (Spoken and Written)
Personal, Social and Business
e Barriers and Strategies
e Intra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)
e (lose Reading
o Comprehension
e Summary Paraphrasing
e Analysis and Interpretation
e Translation(from Hindi/Punjabi to English and vice-versa)
e Literary/Knowledge Texts
Unit-4 (Writing Skills)
¢ Documenting
e Report Writing
e Making notes
e Letter writing

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,
DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.
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AECC
BTHU104/18 ENGLISH PRACTICAL /LABORATORY

Course Outcomes:

The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to personal, social
and professional interactions.

The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

Listening Comprehension

Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace

Interviews

Formal Presentations

Monologue

Effective Communication/ Mis- Communication

Public Speaking

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Practical English Usage. Michael Swan. OUP. 1995.

4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.
2011.

5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford University
Press

@4@
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AECC
HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between ‘VALUES’
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards life,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based
living in a natural way.

c. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

e The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

e Itis free from any dogma or value prescriptions.

e It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

e This process of self-exploration takes the form of a dialogue between the teacher
and the students to begin with, and within the student himself/herself finally.

o This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for
Value Education 6]
I. Understanding the need, basic guidelines, content and process for Value Education
2. Self Exploration—what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration
3. Continuous Happiness and Prosperity- A look at basic Human Aspirations
4. Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
5. Understanding Happiness and Prosperity correctly- A critical appraisal of the current
scenario
6. Method to fulfill the above human aspirations: understanding and living in harmony
at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]
7. Understanding human being as a co-existence of the sentient ‘T’ and the material
‘Body’
8. Understanding the needs of Self (‘T") and ‘Body’ - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘I’ (I being the doer, seer and enjoyer)

| 2
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10. Understanding the characteristics and activities of ‘I" and harmony in ‘I’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct
appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-
Human Relationship [6]
13, Understanding harmony in the Family- the basic unit of human interaction
14. Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripti,
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16, Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals
18. Visualizing a universal harmonious order in society- Undivided Society (4khand
Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.
Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence (4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sak-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24, Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic Universal
Order
26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting universal
human order,
b) Ability to identify the scope and characteristics of people-friendly and
eco-friendly production systems,
¢) Ability to identify and develop appropriate technologies and management
patterns for above production systems.
27. Case studies of typical holistic technologies, management models and production
systems
28. Strategy for transition from the present state to Universal Human Order:
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and

organizations
Y, W
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Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, 4 Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. AN, Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome’s report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, Attp://uhv.ac.in

2. Story of Stuff, http://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4. Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story

AECC

176



LK.G. Punjab Technical University
BBA (Sales, Marketing, Advertising & PR)
HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)
One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar

and experts of the subject will be called for the Seminar atleast once during the semester. It will
be binding for all the students to attend the seminar.

R%@W

BMPD102-18 MENTORING AND PROFESSIONAL DEVELOPMENT
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Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

e Overall Personality

e Aptitude (Technical and General)

e General Awareness (Current Affairs and GK)

e Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part— A
(Class Activities)
1. Expert and video lectures
2. Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5.  Presentations by the students
6. Team building Exercises
Part— B
(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be uploaded

on websites of the institutions.
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Courses & Examination Scheme:

First Semester

Cours¢  Course Type Course Title Load Marks Total |Credi
Code Allocations Distribution |Marks| ts
L* | T* | P |Internal|External
BCOM [Core Theory 1 Business 5 110 40 60 100 6
101-18 Organization and
Management
BCOM |Core Theory 2 Financial 5 [l 40 60 100 | 6
102-18 Accounting
BCOM 5 110 40 60 100 6
GE101- Managerial
18 General Elective | [Economics
BTHU 1|Ability English 1 010 40 60 100 1
03/18 [Enhancement
Compulsory Course
(AECC)
BTHU 1|Ability English 0 01| 2 30 20 50 1
04/18 [Enhancement Practical/Laborator
Compulsory Course |y
(AECC)
HVPE1 Ability Human Values, De-| 3 010 40 60 100 3
01-18 [Enhancement faddiction and
Compulsory Course[Traffic Rules
(AECC)
HVPE1Ability Human Values, De-| 0 0|2 25 Rk 25 1
02-18 [Enhancement laddiction and
Compulsory Course|Traffic Rules (Lab/
(AECC) Seminar)
BMPD Mentoring and 0 0| 2 25 ok 25 1
102-18 Professional
Development
TOTAL 19 | 3 | 6 | 280 320 600 25

**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring
and Professional Development course will have internal evaluation only.
Note: One each seminar will be organized on Drug De-addiction and Traffic Rules.
Eminent scholar and experts of the subject will be called for the seminar at least once

during the semester. It will be binding for all students to attend the seminar.
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Second Semester

Bachelor of E-commerce

Course] Course Type Course Title Load Marks Total |Credi
Code Allocations Distribution |Marks| ts
L* | T* | P |Internal|External
BCOM|Core Theory 3 Cost Accounting 5 110 40 60 100 6
201-18
BCOM |Core Theory 4 Business 5 TL0 40 60 100 6
202-18 Environment
BCOM [General Elective 2 [Business Statistics| 5 1 0 40 60 100 6
GE201-
18
EVS102 |Ability Environmental 2 040 40 60 100 2
18 Enhancement Science
Compulsory
Course (AECC) -
111
BMPD2 Mentoring and 0 S 25 - 25 1
02-18 Professional
Development
TOTAL i |3 | ‘& 195 240 425 | 21
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BCOM 101-18 BUSINESS ORGANIZATION AND MANAGEMENT

Objective: - to acquaint the students with the fundamentals of managing business. It
focuses on the basic roles, skills and functions of management, with special attention to
managerial responsibility. The course will use and focus on Indian experiences,
approaches and cases.

Unit -1

Management: Meaning, definitions, nature and scope, functions of management.
Managerial roles and skills, Basic forms of organizations: Sole Proprictorship,
Partnership and Joint stock company. Corporate expansions: mergers, acquisitions,
diversifications, forward and backward integration and strategic alliance.

Evolution of management thoughts and thinkers: scientific management, general
administrative theories, quantitative approach, behavioral approach, systems approach,
contingency approach.

Unit — 11

Planning: nature, scope, objectives, and types of plans, planning process, Business
forecasting: Concept and techniques, MBO: concept and process of MBO. Decision
Making: process, types and techniques.

Social responsibility of business: Meaning and concept, significance, arguments
against and in favour of social responsibility, approaches for measuring CSR, Business
ethics: Concept, issues and ethical dilemma.

Unit — IT1

Organizing: concept, nature, types, principles and process; Formal and Informal
organizations, Organization chart, Organization structure: different forms of
organizational structure, factors affecting organization structure, features of a good
organization.

Departmentalization: concept and bases, Authority: Definition, types, Responsibility
and Accountability, Delegation, Decentralization v/s Centralization, determinants of
effective decentralization, Line and staff authority: Issues and Remedies, Coordination
— types, techniques

Unit 1V

Staffing: concept, nature, importance and process of Recruitment and selection,
Motivation — concept, importance, theories of motivation: Maslow’s need hierarchy
theory, Herzberg’s theory, Theory X and theory Y, Vroom’s Expectancy model.
Control: function, process and types of control, significance and span of control. Span
of Control: Nature and significance.

Suggested Readings:

e Harold Koontz, and Heinz Weihrich, Essentials of Management: An
International Perspective, New Delhi, McGraw-Hill, 2010.

e Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New
Delhi, Pearson , 2011.

e VSPRao &V H Krishna, Management, Excel Books
P. Subba Rao, Principles of Management, Himalaya Publishing

L ]
e Dubrin, Management: Concepts & Cases, Cengage Learning W

.
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Ferrell, Business: A Changing World, Tata McGraw Hill
P C Tripathi & P N Reddy, principles of management, Mc Graw Hill
Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
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BCOM 102-18 FINANCIAL ACCOUNTING

Objective: The aim course is to familiar students with basic concepts and
principles of accounting and different types of accounts in business.

UNIT-1

Basics of Accounting: Accounting, Accountancy and Book-Keeping, Accounting
equation, Accounting Cycle: Journal, Ledger and Trial Balance; Subsidiary books,
Introduction to financial Accounting — meaning, nature, scope, objectives,
limitations. Accounting concepts and conventions (GAAP), Capital, Revenue and
deferred revenue expenditure and receipts — Financial Statements of Sole Proprietor
and Partnership Firm (with adjustments): Income Statement, Balance Sheet

UNIT-II

Joint Venture — Meaning, types, determination of profits under different methods.
Royalty Accounts, Consignment Accounts— Meaning, features, consignee’s
commission, account sales, distinction between joint venture & consignment,
accounting treatment in the books of consignor & consignee.

UNIT-III

Voyage Accounts— Meaning, accounting treatment in case of complete voyage &
incomplete voyage, Departmental Accounts — Meaning — Objects — Advantages —
Accounting procedure — Apportionment of Expenses and incomes — Interdepartmental
transfers — Provision for unrealized profit.

UNIT-IV

Branch Accounts — Features — Objects— Types of branches — Dependent and
Independent Branches (Excluding Foreign Branches)- Account Systems —Stock and
Debtors System — Preparation of Consolidated Profit and Loss Account and Balance
Sheet.

Suggested Readings:

1. Maheshwari, S.N. and Maheshwari, S.K, “Financial Accounting”, 2009, Vikas
Publishing House, New Delhi.

2 Mukherjee, A. and Hanif, M., “Financial Accounting”, 1st Edition, 2003, Tata
McGraw Hill.

3 Sehgal, Ashok & Deepak , “Financial Accounting”, Taxman’s Allied Services.

4. Ramchandran, N. and Kakani, R K., “Financial Accounting for Management”,

2+ Edition, 2007, Tata McGraw Hill.

5. Tulsian, P. C. “Financial Accounting”, Person.

L
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BCOMGE 101-18 MANAGERIAL ECONOMICS

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in
a globalized economic environment.

Unit-I

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental
Concept, Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand. Demand forecasting: Introduction and techniques.

Unit-II

Indifference Curve Analysis: Meaning, Assumptions, Propertics, Consumer
Equilibrium, Importance of Indifference Analysis, Limitations of Indifference Theory
Production Function: Meaning, Concept of productivity and technology, Short Run
and long run production function, Introduction to Isoquants; Least cost combination of
inputs, Producer’s equilibrium; Returns to scale.

Unit-ITI

Theory of Cost: Cost Concepts and Determinants of cost, short run and long run cost
theory, Modern Theory of Cost, Relationship between cost and production function
Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and
shapes of Total Revenue, Average revenue and marginal revenue, Relationship
between Total Revenue, Average revenue and marginal revenue, Elasticity of Demand
and Revenue relation

Unit-IV

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of
Perfect Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and
output determination under collusive oligopoly, Price and output determination under
non-collusive oligopoly.

Supply: Introduction to supply and supply curve.

Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs;

Types of pricing practices.
Note: Relevant Case Studies will be discussed in class.

Suggested Readings:
e D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication
Peterson and Lewis, Managerial Economic, Prentice Hall of India
Gupta, Managerial Economics, Tata McGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills
D.N.Dwivedi, Managerial Economic, Vikas Publications
Koutsoyiannis, A Modern Micro Economics, Palgrave Macmillan Publishers,
New Delhi.
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e H.L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.
¢ (.S Gupta, Managerial Economics, Tata McGraw Hill.
K.K .Dewett, Modern Economic Theory, S. Chand Publication
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AECC
BTHU103/18 ENGLISH
Course Outcomes:

¢ The objective of this course is to introduce students to the theory, fundamentals
and tools of communication.

¢ To help the students become the independent users of English language.

To develop in them vital communication skills which are integral to their
personal, social and professional interactions.

 The syllabus shall address the issues relating to the Language of
communication.

e Students will become proficient in professional communication such as
interviews, group discussions, office environments, important reading skills as
well as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and
teachers have the freedom to consult other materials on various units/topics given
below. Similarly, the questions in the examination will be aimed towards assessing the
skills learnt by the students rather than the textual content of the recommended books.

Detailed Contents:
Unitl- 1 (Introduction)

e Theory of Communication

e Types and modes of Communication
Unit- 2 (Language of Communication)

e Verbal and Non-verbal

e (Spoken and Written)

e Personal, Social and Business

¢ Barriers and Strategies

e [ntra-personal, Inter-personal and Group communication
Unit-3 (Reading and Understanding)

e Close Reading

e Comprehension

e Summary Paraphrasing

L]

L]

Analysis and Interpretation
Translation(from Hindi/Punjabi to English and vice-versa)
e Literary/Knowledge Texts
Unit-4 (Writing Skills)
e Documenting
e Report Writing
e Making notes
e [etter writing

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Language, Literature and Creativity, Orient Blackswan, 2013.

4. Language through Literature (forthcoming) ed. Dr. Gauri Mishra, DrRanjanaKaul,

DrBrati Biswas

5. On Writing Well. William Zinsser. Harper Resource Book. 2001

lw/
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6. Study Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press.
2006.

AECC
BTHU104/18 ENGLISH PRACTICAL / LABORATORY

Course Outcomes:
e The objective of this course is to introduce students to the theory, fundamentals
and tools of communication.
To help the students become the independent users of English language.
To develop in them vital communication skills which are integral to personal,
social and professional interactions.
e The syllabus shall address the issues relating to the Language of
communication.
¢ Students will become proficient in professional communication such as
interviews, group discussions and business office environments, important
reading skills as well as writing skills such as report writing, note taking etc.
The recommended readings given at the end are only suggestive; the students and
teachers have the freedom to consult other materials on various units/topics given
below. Similarly, the questions in the examination will be aimed towards assessing the
skills learnt by the students rather than the textual content of the recommended books.
Interactive practice sessions in Language Lab on Oral Communication
e Listening Comprehension
Self Introduction, Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace
Interviews
Formal Presentations
Monologue
Effective Communication/ Mis- Communication
e Public Speaking
Recommended Readings:
1. Fluency in English - Part 11, Oxford University Press, 2006.
2. Business English, Pearson, 2008.
3. Practical English Usage. Michael Swan. OUP. 1995.
4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University
Press. 2011.
5.Exercises in Spoken English. Parts. I-111. CIEFL, Hyderabad. Oxford
University Press

e & & & @& & @@
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AECC
HVPE 101-18 HUMAN VALUES, DE-ADDICTION AND TRAFFIC RULES

Course Objective: This introductory course input is intended

a. To help the students appreciate the essential complementarily between
“VALUES' and ‘SKILLS’ to ensure sustained happiness and prosperity which
are the core aspirations of all human beings.

b. To facilitate the development of a Holistic perspective among students towards
life, profession and happiness, based on a correct understanding of the Human
reality and the rest of Existence. Such a holistic perspective forms the basis of
Value based living in a natural way.

¢. To highlight plausible implications of such a Holistic understanding in terms of
ethical human conduct, trustful and mutually satisfying human behavior and
mutually enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value
Education to the young enquiring minds.
Course Methodology

e The methodology of this course is universally adaptable, involving a systematic
and rational study of the human being vis-a-vis the rest of existence.

e Itis free from any dogma or value prescriptions.

e 1t is a process of self-investigation and self-exploration, and not of giving
sermons. Whatever is found as truth or reality is stated as proposal and the
students are facilitated to verify it in their own right based on their Natural
Acceptance and Experiential Validation.

e This process of self-exploration takes the form of a dialogue between the
teacher and the students to begin with, and within the student himself/herself
finally.

e This self-exploration also enables them to evaluate their pre-conditionings and
present beliefs.

Content for Lectures:
Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for Value

Education [6]
|. Understanding the need, basic guidelines, content and process for Value
Education

2. Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and
Experiential Validation- as the mechanism for self exploration

3. Continuous Happiness and Prosperity- A look at basic Human Aspirations

4. Right understanding, Relationship and Physical Facilities- the basic
requirements for fulfillment of aspirations of every human being with their
correct priority

5. Understanding Happiness and Prosperity correctly- A critical appraisal of the
current scenario

6. Method to fulfill the above human aspirations: understanding and living in
harmony at various levels

Module 2: Understanding Harmony in the Human Being - Harmony in Myself! [6]
7. Understanding human being as a co-existence of the sentient ‘I’ and the

material ‘Body’
=
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8. Understanding the needs of Self (‘I’) and ‘Body’ - Sukh and Suvidha
9. Understanding the Body as an instrument of ‘I’ (I being the doer, seer and

enjoyer)
10. Understanding the characteristics and activities of ‘I’ and harmony in ‘I’
11. Understanding the harmony of I with the Body: Sanyam and Swasthya; correct

appraisal of Physical needs, meaning of Prosperity in detail
12. Programs to ensure Sanyam and Swasthya

- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in
Human-Human Relationship [6]
13. Understanding harmony in the Family- the basic unit of human interaction
/4. Understanding values in human-human relationship; meaning of Nyaya and
program for its fulfillment to ensure Ubhay-tripti;
Trust (Vishwas) and Respect (Samman) as the foundational values of
relationship
15. Understanding the meaning of Vishwas; Difference between intention and
competence
16. Understanding the meaning of Samman, Difference between respect and
differentiation; the other salient values in relationship
17. Understanding the harmony in the society (society being an extension of
family): Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human
Goals
18. Visualizing a universal harmonious order in society- Undivided Society
(Akhand Samaj), Universal Order (Sarvabhaum Vyawastha )- from family to
world family!
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 4: Understanding Harmony in the Nature and Existence - Whole existence
as Co-existence [4]
19. Understanding the harmony in the Nature
20. Interconnectedness and mutual fulfillment among the four orders of nature-
recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting
units in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics [6]
23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct
25. Basis for Humanistic Education, Humanistic Constitution and Humanistic
Universal Order

26. Competence in professional ethics:
a) Ability to utilize the professional competence for augmenting

universal human order,

b) Ability to identify the scope and characteristics of people-friendly

and eco-friendly production systems,
K@
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¢) Ability to identify and develop appropriate technologies and
management patterns for above production systems.
27.Case studies of typical holistic technologies, management models and
production systems
28. Strategy for transition from the present state to Universal Human Order;
a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers
b) At the level of society: as mutually enriching institutions and
organizations

Text Book

R R Gaur, R Sangal, G P Bagaria, 2009, 4 Foundation Course in Value Education.
Reference Books

1. Ivan Illich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people
mattered, Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986,
1991

5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. AN. Tripathy, 2003, Human Values, New Age International Publishers.

7. Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi
Tantra Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome s report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

Relevant CDs, Movies, Documentaries & Other Literature:

1. Value Education website, htip.//uhv.ac.in

2. Story of Stuff, hutp://www.storyofstuff.com

3. Al Gore, An Inconvenient Truth, Paramount Classics, USA

4. Charlie Chaplin, Modern Times, United Artists, USA

5. IIT Delhi, Modern Technology — the Untold Story
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AECC
HVPE 102-18 Human Values, De-addiction and Traffic Rules (Lab/Seminar)

One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent

scholar and experts of the subject will be called for the Seminar atleast once during the
semester. It will be binding for all the students to attend the seminar.
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BMPD102-18 MENTORING AND PROFESSIONAL DEVELOPMENT

Guidelines regarding Mentoring and Professional Development
The objective of mentoring will be development of:

e Overall Personality

e Aptitude (Technical and General)

e General Awareness (Current Affairs and GK)

e« Communication Skills

e Presentation Skills
The course shall be split in two sections i.e. outdoor activities and class activities.
For achieving the above, suggestive list of activities to be conducted are:

Part - A
(Class Activities)
1. Expert and video lectures
2. Aptitude Test
3. Group Discussion
4. Quiz (General/Technical)
5.  Presentations by the students
6. Team building Exercises
Part—-B

(Outdoor Activities)

1. Sports/NSS/NCC

2. Field project.

3. Society Activities of various professional student chapters, Cultural Clubs, etc.
Note: Evaluation shall be based on rubrics for Part — A & B.
Mentors/Faculty incharges shall maintain proper record student wise of each activity
conducted and the same shall be submitted to the department and details shall be
uploaded on websites of the institutions.

%3
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Courses & Examination Scheme:

First Semester

Course| Course Type Course Title Load Allocations |Marks Distribution| Total |Credits
Code L* [ T* [ P [ Internal [ External | Marks
MBA  [Core Theory  |Foundations of Management 4 0 0 40 60 100 4
101-18
IMBA  [Core Theory  |[Managerial Economics - 0 0 40 60 100 4
102-18
MBA  [Core Theory  [Quantitative Techniques 4 0 0 40 60 100 “
103-18
MBA  |[Core Theory  |Accounting for Management B 0 0 40 60 100 4
104-18 nd Reporting
MBA  [Core Theory  |Business Environment and 4 0 0 40 60 100 4
105-18 Indian Economy
IMBA  [Core Theory  |Business Ethics and CSR 4 0 0 40 60 100 4
106-18
IMBA  |Core Theory  [Business Communication for - 0 0 40 60 100 4
107-18 Managerial Effectiveness
TOTAL 28 0 0 280 420 700 28
Second Semester
Course Course Type Course Title Load Allocations [Marks Distribution| Total |Credits
Code L* [ T* [ P [Internal [ External | Marks
IMBA (Core Theory [Business Analytics 4 0 0 40 60 100 4
201-18 for Decision Making
IMBA Core Theory Legal Environment 4 0 0 40 60 100 4
202-18 jfor Business
MBA Core Theory Marketing - 0 0 40 60 100 4
203-18 Management
IMBA Core Theory [Human Resource -+ 0 0 40 60 100 -
1204-18 IManagement
MBA 205-/Core Theory [Production and 4 0 0 40 60 100 4
18 Operations
Management
MBA 206-/Core Theory Corporate Finance 4 0 0 40 60 100 4
18 : @and Indian Financial
System
IMBA 207-Core Theory Entrepreneurship and| 4 0 0 40 60 100 4
18 Project Management :
MBAGE (General Elective IComputer 2 0 0 40 60 100 2
201-18 \Applications for
[Business
TOTAL 30 0 0 320 480 825 30

Note: After second semester every student will be required to undergo
summer training of six weeks duration in the corporate sector.

A

BW
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MBA 101-18
FOUNDATIONS OF MANAGEMENT

Objective: This course presents a thorough and systematic coverage of management
theory and practice. The course aims at providing fundamental knowledge and
exposure of the concepts, theories and practices in the field of management. It focuses
on the basic roles, skills and functions of management, with special attention to
managerial responsibility for effective and efficient achievement of goals.

Unit I

Introduction: Definition, nature, scope, importance, Functions of management and
manager, Managerial roles and skills.

Evolution of management thought and Management thinkers: Classical Approach,
Neo Classical Approach, Quantitative approach, Behavioral approach, Systems
approach, Contingency approach. Contributions of F. W. Taylor, Henry Fayol, Mary
Parker Follet, Chester Bernard, Max Weber, Peter, F. Drucker, Gilbreths, Henry Gantt,
Abraham Maslow, Herzberg and McGregor.

Unit II

Planning: Importance, types of plans, and process of planning, business forecasting,
MBO: Concept, importance, process, benefits and limitations.

Strategic management: Nature, importance, purpose, types, process and major kinds
of strategies, McKinsey's 7-S Approach.

Decision-Making: Importance, types, steps and approaches, Decision Making in
various conditions, Decision tree.

Unit 111

Organizing: Concept and process of organizing, Formal Vs Informal organization,
Organizational ~ structure: Types of Organizational ~structure, Bases of
Departmentalization. Line &Staff: concept, line-staff conflict.

Authority & Power: concept, responsibility and accountability. Delegation: concept,
importance, factors affecting delegation, effective delegation, Span of Management,
Decentralization and centralization, Staffing, importance and process. Coordination:
Concept, importance, difficulties and techniques to ensure effective coordination.

Unit IV

Control: Concept, importance, characteristics, process of control, types and techniques
of control.

Comparative study: Japanese Management and Z-culture of American Companies,
Chinese Style Management,

Modern management techniques: an overview of various latest techniques: Business
process Re-engineering, Business outsourcing, knowledge management, E-Business
Management.

Note: Relevant Case Studies should be discussed in class.

Suggested Readings:
e Harold Koontz, and Heinz Weihrich, Essentials of Management: An

International Perspective, New Delhi, McGraw-Hill, 2010. @g

]
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Richard L Daft, The New Era of Management, New Delhi, Thomson, 2007.
Stephen P Robbins, Mary Coulter and Neharika Vohra, Managemnt, New
Delhi, Pearson, 2011.
V S P Rao & V H Krishna, Management, Excel Books
P.Subba Rao, Principles of Management, Himalaya Publishing
Dubrin, Management: Concepts & Cases, Cengage Learning
Ferrell, Business: A Changing World, Tata McGraw Hill
Mukherjee, Principles of Management and Organisational behaviour, Tata
McGraw Hill.
Bateman, T. S., and Snell, S. A. (2008). Management TMH
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MBA 102-18
Managerial Economics

Objective: The objective of the paper is to acquaint the students with the economic
concepts and principles and to enable them to use them to address business problems in
a globalized economic environment.

Unit-I

Introduction to Managerial Economics: Managerial Economics: Meaning, Nature,
Scope & Relationship with other disciplines, Role of managerial economics in decision
Making, Opportunity Cost Principle, Production Possibility Curve, Incremental
Concept, Scarcity Concept.

Demand: Demand and its Determination: Demand function; Determinants of demand;
Demand elasticity — Price, Income and cross elasticity, Use of elasticity for analyzing
demand, Demand estimation. Demand forecasting, Demand forecasting of new
product.

Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer
Equilibrium, Importance of Indifference Analysis, Limitations of Indifference Theory.

Unit-11

Production Function : Production function Meaning, Concept of productivity and
technology, Short Run and long run production function, Isoquants; Least cost
combination of inputs, Producer’s equilibrium; Returns to scale; Estimation of
production function. Theory of Cost: Cost Concepts and Determinants of cost, short
run and long run cost theory, Modern Theory of Cost, Relationship between cost and
production function. Revenue Curve: Concept of Revenue, Different Types of
Revenues, concept and shapes of Total Revenue ,Average revenue and marginal
revenue, Relationship between Total Revenue ,Average revenue and marginal revenue,
Elasticity of Demand and Revenue relation.

Unit-IIT

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of
Perfect Competition, Monopoly, Monopolistic Competition, Oligopoly: Price and
output determination under collusive oligopoly, Price and output determination under
non-collusive oligopoly, Price leadership model. Supply: Introduction to supply and
supply curves. Pricing: Pricing practices; Commodity Pricing: Economics of
advertisement costs; Types of pricing practices. Factor Pricing: Demand and supply of
factors of production; Collective bargaining, Concept of rent, profit, interest- Rate of
return and interest rates; Real vs. Nominal interest rates. Basic capital theory—Interest
rate and return on capital, Measurement of profit.

Unit-1V

Product market: Saving and Investment function, Consumption function, Aggregate
supply and Aggregate demand, Investment multiplier, Foreign trade and budget
multiplier. Money market: Motive for holding money; Liquidity preference, Money
demand, Money market equilibrium. IS-LM Analysis: Derivation of nominal IS-LM
and equilibrium. National Income: Conceptual Framework, Measures of National
Income, Methods of Measurement, Limitations of National Income. Consumption
Function: Meaning, and Nature, Determinants and Measures to Raise Propensity to
Consume. Keynes Psychological Law of Consumption - Meaning, Properties and

0. @
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Implications, Inflation: Meaning, Types, Theories, Causes, Effects and Control,
Unemployment Trade off, Trade Cycles: Concept and Theories of trade cycles.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings/ Books:

D. M. Mithani, Managerial Economics Theory and Applications, Himalaya
Publication

Peterson and Lewis, Managerial Economic, Prentice Hall of India

Gupta, Managerial Economics, Tata McGraw Hills

Geetika, Managerial Economics, Tata McGraw Hills

Froeb, Managerial Economics, Cengage Learning

Koutsoyiannis, A, Modern Micro Economics, Palgrave Macmillan Publishers, New
Delhi. 2.

Thomas Christopher R., and Maurice S. Charles, Managerial Economics —
Concepts and Applications, 8th Edition,

Peterson and Lewis, Managerial Economics, 4th Edition, Prentice Hall of India Pvt.
Ltd., New Delhi.

Shapiro, Macro Economics, Galgotia Publications.

H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.

G.S Gupta, Managerial Economics, Tata McGraw Hill.

Goel Dean, Managerial Economics, Prentice Hall of India, Pvt. Ltd., New Delhi
K.K. Dewett, Modern Economic Theory, S. Chand Publication
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MBA 103-18
QUANTITAIVE TECHNIQUES

Objective: The objective of this paper is to acquaint the students with quantitative and
operations research techniques that play an important role in managerial decision-
making.

Unit I

Introduction to Statistics: Meaning,Definition in singular and plural sense, Features
of statistics,Importance , Functions, Scope and Limitations of Statistics.

Measures of Central Tendency: Mathematical averages including arithmetic mean,
geometric mean and harmonic mean, properties and applications. Positional Averages:
Mode and median (and other partition values including quartiles, deciles and percentile.
Graphic presentation of measures of central tendency.

Measures of Variation: Absolute and relative measures. Range, quartile deviation,
mean deviation, standard deviation and their coefficients. Properties of Standard
Deviation and Variance. Moments Concept, calculation and Significance, Skewness:
Meaning, Measurement using Karl Pearson and Bowley Measures. Concept of
Kurtosis.

Unit 11

Simple Correlation Analysis: Meaning of Correlation:Simple ,multiple and
partiallinear and non linear correlation, correlation and causation scatter
diagram,pearson’s correlation coefficient,calculation and properties of coefficient,Rark
Correlation.

Simple Regression Analysis: Meaning of Regression,Principle of least square and
regression analysis,Calculation of regression coefficient,properties of regression
coefficient,Relationship between correlation and regression cpoefficientg.

Theory of Probability: Meaning of Probility, Approaches to the calculation of
probabability.calculation of event probabbilities,Addition and Multiplication Laws of
Probabbility (Proof not required),Conditional Probability and Bayes’ Theorem (Proof
not required).

Unit ITI

Probabability Distribution: Binomial Distribution, Poission Distribution and Normal
Distribution with threir properties ad applications.

Linear Programming; Formulation of linear programming problems. Solution by
Graphic method and by using Simplex method algorithm including Big-M method.
Business applications of LP. Degeneracy. Duality. Post-optimality analysis.

Game Theory: Two-person zero-sum games. Games of pure strategies and Games of
mixed strategies. Rule of dominance. Graphic solution to games. Business applications.

Unit 1V

Transportation: Transportation problem: Initial feasible solution using North-west
Corner Rule; Least Cost Method; and Vogel’'s Approximation Method. Testing
optimality using MODI method.

Assignment Problems: Assignment problem: Solution using Hungarian Assignment
Method.

Project Scheduling: PERT/CPM: Project networks. Scheduling of projects with

known activity times — Critical path and scheduling of activities. @3
i
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Suggested Readings:

Note

Levin, Richard and David S. Rubin. “Statistics for Management”. 7th Edition,
Prentice Hall of India, New Delhi.

Render, B. and Stair, R. M. Jr., “Quantitative Analysis for Management”, Tth
Edition, Prentice—Hall of India, New Delhi.

Siegel, Andrew F, Practical Business Statistics. International Edition, Sth
Edition (2001), McGraw Hill Irwin.

Berenson, L.M., Krehbiel, T.C., Vishwanathan, P.K. and Levine, D.M.,
“Business Statistics: A First Course”, 4th Edition (2008), Pearson Education.
Anderson, David R., Dennis J. Sweeney and Thomas A., Williams, An
Introduction to Management Science, South-Western.

Taha, Hamdy A, Operations Research — An Introduction, Prentice-Hall of India
Private Ltd., New Delhi.

Hillier, Frederick S. and Gerald J. Lieberman, Introduction to Operations
Research, McGraw Hill India (Pvt) Ltd.

Vohra, N.D., Quantitative Techniques in Management, McGraw Hill Education
Private Limited, New Delhi.

Sharma, J. K., Operations Research; Theory and Applications, Macmillan
Indian, New Delhi.

Winston, Wayne L., S. Christian Albright and Mark Broadle, Practical
Management Science, Duxbury — Thompson learning, Australia.

Gupta C B, Gupta V, “An Introduction to Statistical Methods™, 23rd Edition
(1995), Vikas Publications.

: Latest edition of the readings may be used.

) =
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MBA 104-18
ACCOUNTING FOR MANAGEMENT AND REPORTING

Objective: This course aims to familiarize the students with various accounting
concepts, tools and techniques and its application in managerial decision making. It
also acquaints the students with the latest accounting practices and reporting standards.

Unit I

Introduction to Accounting: Accounting as an information system, Accounting
Process, concepts, convention and principles of Accounting, Role of accountant in an
organization. Branches of accounting: Financial, Cost and Management Accounting
and their inter-relationships, Exposure to format of schedule VI of Public Limited,
Banking and Insurance Companies.

Unit IT

Cost Accounting: Meaning, Objectives, Scope and Classification of costs, Preparation
of Cost Sheet. Marginal Costing —Concept of Marginal Cost; Marginal Costing Vs
Absorption  Costing; Cost-Volume-Profit  Analysis; Break-Even  Analysis;
Assumptions and its practical applications for managerial Decision making with special
reference to pricing, make or buy decisions, selection of Sales-Mix.

Standard Costing: Introduction, Variance Analysis, types of Variances- Materials and
Labour Variances. Budgetary Control- Types of Budgets Master budget Zero base
budgeting, Fixed Budget and Flexible Budgets, Zero Base Budget, Participative Budget
and Performance Budget.

Unit 111

Financial Statement Analysis: Concepts and objectives, Tools of Financial Analysis:
trend analysis, common size statements, comparative statements, Ratio analysis-
Liquidity, solvency, profitability, turnover ratios, Cash flow statements and funds flow
statements.

Unit IV

Recent Developments in Accounting: Introduction to concept of Price Level
Accounting, Human Resource Accounting, Transfer Pricing. Target Costing, Kaizen
costing, Activity based costing, Life Cycle Costing.

Financial Reporting and Regulations: Meaning, objectives, principles and
environment of financial reporting; Introduction to Accounting Standards issued by
ICAI, US GAAPs, International Accounting Standards, IFRS, Applicability of various
accounting standards, comparison and the process of harmonization.

Suggested Readings:

Ahuja, N. L. and Dawar, V. ‘Financial Accounting and Analysis’ Taxmann Publishers
Khan and Jain, ‘Management Accounting’, Tata McGraw,

J. Madegowda, ‘Accounting for Managers', Himalaya Publishing.

4. Horngren, Charles T., Gary L. Sundem and William O. Stratton, “Introduction to
Management Accounting”, Pearson Education Asia.

Ramchandran, ‘Financial Accounting for Management’, Tata McGraw

a,f
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Jawahar Lal, ‘Accounting for Management’, Himalaya Publishing
Pandey, I.M, “Essentials of Management Accounting”, Vikas Publishing House.
Sehgal, A. and Sehgal, D., ‘Advanced Accounting — Financial Accounting I, Taxmann
Publications
Shukla, M.C. and Grewal, T.S. Advanced Accounts Vol. I & Vol. II, S. Chand and Co.
Horngren, C. T., Sundem, G. L. and Stratton, W. O., ‘Introduction to Management
Accounting’, Pearson Education
Elliott, B. and Elliott, J., ‘Financial Accounting and Reporting’, Pearson
Gibson, C. H., ‘Financial Reporting Analysis (Using Financial Accounting
Information) ', South-Western Publications
Christopher, N. and Parker, R., ‘Comparative International Accounting’, Prentice Hall
Bhattachrya, S.K. and John Dearden, “Accounting for Management — Text and
Cases”,Vikas Publishing House.
Arora, M.N., “Cost Accounting — Principles and Practice”, Vikas Publishing House.

(b=
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MBA 105-18
BUSINESS ENVIRONEMENT AND INDIAN ECONOMY

Objective: This course systematically explores the external environment in which
businesses operate — legal & regulatory, macroeconomic, cultural, political,
technological and natural. Additionally, the course will examine the critical
opportunities and threats that arise from an analysis of external business conditions.
Students will apply scenario planning to a selected industry and synthesize trends in the
external environment in the presence of risk and uncertainty.

UNIT I

Business Environment: Meaning, Types: Internal Environment; External
Environment; Micro and Macro Environment, Components of Business Environment.
Political Environment: Three political institutions: Legislature, Executive and
Judiciary, Fundamental rights, Directive Principles, Rationale and extent of state
intervention,

Economic Environment: Concept, features of various economic systems, New
Industrial policy and industrial licensing, new economic policies, aspects of economic
reforms and their effects on business and emerging economies. Effect of recession on
Business and remedies for that, Economic Planning in India: Objectives, Strategies and
Evaluation of current five year plan, Monetary and Fiscal Policy.

UNITII

Legal Environment: Company Regulatory Legislations in India, FEMA, EXIM
policy, Competition Law, Right to Information Act 2005.

Public Sector in India: Concepts, Philosophy and Objectives, Performance, Problems
and Constraints. Disinvestment and Privatisation, Joint sector and Cooperative sector in
India, Deficit Financing and its implications for the Indian Economy; Analysis of
current year Annual Budget.

Consumerism: Role of Consumer Groups with Special Reference to India; Consumer
Protection Act, 1986 with Latest Amendments.

Ecological Environment: Concepts of Green Management, Global Warming, Carbon
Foot Printing, The Environment Protection Act 1986.

UNIT 111

Technological Environment: Impact of Technology on Business, Technological
Policy, Intellectual Property Rights, Import of Technology, Appropriate Technology,
Problems in Technology Transfer,

International Environment: Emergence of Globalisation, Control of Foreign Direct
Investment, Benefits and Problems from MNCs. WTO, its role and functions,
Implications for India. Trading Blocks, Foreign Trade: SEZ (Special Economic Zones),
EPZ (Export processing zone), EOU (Export Oriented Units), Dumping and Anti-
Dumping measures.

Introduction to Indian Economy: Colonialism and Development of Indian Economy,
Framework of Indian Economy, Demographic Features and Indicators of Economic
Growth and Development, Rural-Urban Migration and issues related to Urbanization,
Poverty debate and Inequality, Nature, Policy and Implications.

Yiid
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Unit IV

Unemployment-Nature, Central and State Government’s policies, policy implications,
Employment trends in Organized and Unorganized Sector

Development Strategies in India: Agricultural- Pricing, Marketing and Financing of
Primary Sector, Changing structure of India’s Foreign Trade. The Economic Policy and
Infrastructure Development: Energy and Transport, Social Infrastructure- Education,
Health and Gender related issues, Social Inclusion, Issues and policies in Financing
Infrastructure Development.

Suggested Readings:

Paul Justin, Business Environment, Latest Edition, McGraw Hill Education,
New Delhi.

V.K. Puri & S.K. Misra, Economic Environment of Business, Latest Edition,
Himalaya Publishing House, New Delhi.

A.C. Fernando, Business Environment, Latest Edition, Pearson Publication,
New Delhi.

V. Neelamegam, Business Environment, Latest Edition, Vrinida Publications,
Delhi.

Francis Cherunilam, Business Environment, Latest Edition, Himalaya
Publishing House, New Delhi.

K. Aswathappa, Essentials of Business Environment, Latest Edition, Himalaya
Publishing House, New Delhi.

Govt. of India, Five Years Plan Documents.



I.LK.G. Punjab Technical University
MBA (IB)

MBA 106-18
BUSINESS ETHICS AND CORPORATE SOCIAL RESPONSIBILITY

Objective: This Paper introduces students to the relationship between business and
ethics, and tries them to understand how ethical principles could influence management
decisions. It also signifies the concept of CSR and its implications on business.

Unit I

Business Ethics: Characteristics, Principles, Types, Importance, Factors highlighting
the importance of Business Ethics, Myths about Business Ethics. Ethical Values,
Theories of FEthics, Absolutism verses Relativism, Teleological approach, the
Deontological approach, Kohlberg’s six stages of moral development (CMD), Code of
Ethics.

Business Ethics and Social Responsibilities of the firm - relationship of the firms
with customers, competitors, stockholders, dealers and suppliers. Ethics v/s Ethos,
Indian v/s Western Management, Globalisation and Business Ethics. Emerging issues
of Business Ethics.

Unit II

Ethical Dilemma; Characteristics, ethical decision making, ethical reasoning, the
dilemma resolution process.

Ethical Considerations in Marketing, Ethics in Accounting and Finance, Ethical
Implications at Top Level. Ethical considerations in Human Resource Management,
Environmental Ethics.

Note: Relevant Case Studies regarding ethical issues in Marketing, HRM,
Accounting and Finance and Environment Management should be discussed in
the class.

Unit III

Corporate Social Responsibility: Concept, Definition, Need, Arguments in favour of
and against CSR. Historical Phases of Corporate Social Responsibility, Perspectives of
CSR. Models of CSR, Drivers of CSR, Corporate Governance, Business Ethics and
CSR.

Corporate Social Responsibility and Corporate Sustainability: Meaning, Need and
importance of Sustainability, Sustainability Case Studies-Triple Bottom Line (TBL).
Corporate Sustainability Reporting Frameworks- Global Reporting Initiative
Guidelines, National Voluntary Guidelines on Social, Environmental and Economic
Responsibilities of Business.

Unit 1V

Corporate Social Responsibility within the organisation, CSR and Society, Strategic
Planning and CSR, Environmental Aspects of CSR, CSR under the Companies Act,
2013, CSR Practices in India, Case Studies of Major CSR Initiatives.

Corporate Governance: Introduction, Need, Models.

Suggested Readings:
e Fernando, A. C. (2010). Business Ethics and corporate governance. Pearson
Education.
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Velasuez, M. G. (2011). Business Ethics: Concepts and Cases.. PHI Learning.
Gosh, B. N. (2009). Business Ethics and Corporate Governance. Tata McGraw
Hill. T
Thomas M. Garrett - Business Ethics - The times of India Press Bombay.
Peter Pratley - The essence of Business Ethics - prentice Hall of India (P) Ltd.,
New Delhi.
Chackraborty S.K. - Ethics in Management - Vedantic Perspectives - Oxford
University Press, Delhi.
Keith Davis Business and Society Me Graw Hill.
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BUSINESS COMMUNICATION FOR MANAGERIAL EFFECTIVENESS

Objective: This course presents communication as integral to management and as a
critical component for success in the workplace. The students will develop a foundation
for designing effective messages, both written and oral, from concept to delivery. They
will use various communication models to identify objectives, analyze audiences,
choose information, and create the most effective arrangement and channel for that
message. Particularly, the course emphasizes elements of persuasive communication:
how to design messages for diverse and possibly resistant audiences and how to present
that information in a credible and convincing way.

Specifically, students will practice drafting and editing clear, precise, and
readable written business documents as well as learn to design documents to make
information easily accessible to a busy, executive-level reader. In addition, they will
develop and deliver an individual presentation, using appropriate and effective visual
support, in which they will present a persuasive argument that demonstrates relevance
and benefits to an audience at different levels of expertise or interest and will learn and
practice group communication.

UNIT -1

Understanding the Foundations of Business Communication: Business Communication
concept, Communication Models, Communication Process, Characteristics of effective
business communication, Barriers in communication environment, Communication and
Ethics, Cross Cultural Communication,

Guidelines for successful collaborative writing, Social networking technologies in
business communication, Importance of listening, business etiquette & nonverbal
Communication

UNIT - 11

The Three-Step Writing Process: Importance of analyzing the situation before writing a
message, Information-gathering options, Information organization, Writing Business
Communication: Adapting to your audience, Crafting brief messages, Crafting
messages for electronic media, Writing routine and positive messages, Writing negative
messages; Planning, Writing, and Completing Reports and Proposal and Emails.

UNIT - 111

Designing and Delivering Oral and Online Presentations: Developing oral and online
presentations, Enhancing presentations with slides and other visual aids, Just-A-Minute
Presentation, Individual/Group Presentations, Feedback and overcoming Glossophobia,
Group discussion,

UNIT -1V

Writing Employment Messages and Interviewing for Jobs: Employment strategy,
Planning, writing and completing your resume, Applying and Interviewing for
Employment: Understanding, preparing and follow-up, Role Play and Simulation
games — Employer - employee and Interviewer — interviewee relationship.

0
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Suggested Readings:
Penrose/Rasberry/Myers Business Communication for Managers (5" edition) Cengage
Learning.
Courtland/John/Roshan Business Communication Today (13" edition)
Pearson
Rizvi Effective Technical Communication Tata Mcgraw Hills
Raymond/Marie/Kathryn/Neerja Business Communication Tata Mcgraw Hills
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Corporate Legal Environment (MBA 302)

Objective: The objective of this paper is to acquaint the students with the corporate
legal framework prevalent in the country.

Unit I

Law of Contract: Definition, offer and Acceptance, Consideration, Capacity of parties,
Free Consent, Legality of Object, Performance and Discharge of Contract and Remedies for
Breach of Contract.

Introduction to the concept of agent and different types of mercantile agents.

Bailment and Pledge, Indemnity and Guarantee.

Unit 11
Sale of Goods Act: Meaning, Formation of contract, Meaning of condition and

warranties. Difference between Transfer of Property and Possession, Right of an Unpaid Seller
Negotiable Instrument: Bills of Exchange, Promissory Note, Cheque and Rules Regarding
the Crossing of Cheques.

Dishonour of cheques and liability of banker and drawer.

Law of Insurance: Fundamentals Elements of Insurance.

Basic features of law relating to carriers (Air, Road, Rail and Shipping).

Unit 111
Company Law Incorporation of companies Memorandum of Association and Articles

of Association Membership of a company Prospectus, Issue of capital, Loans, investments,
deposits and charges, Meetings, Accounts and Auditors, Amalgamation, reconstructions,
arrangements and compromises Provision with respect to appointment and removal of
Director, Meeting, Winding up by court

Unit IV
Taxation: Constitutional framework of taxation. Direct and indirect taxes. Goods and

Services Tax (GST): Introduction, Genesis, GST and Centre-State Financial Relations,
Constitution (101) Amendment Act, 2016-Goods and Services Tax Council (GSTC), Salient
Features of GST, Benefits of GST- Make in India- Ease of Doing Business- Benefit to
Consumers, Goods and Services Tax Network- Other Legislative Requirements, Role of CBEC.

Note : Relevant Case Studies should be discussed in class.

Suggested text Books:
1. Majumdar A. K. and Kapoor G. K. ‘Company Law’ Taxmann Publishers
2. Bansal C. L. ‘Business Laws’ Taxmann Publishers
3. Singhania V. K. and Singhania K. ‘Direct Tax Laws and Practice’ Taxmann Publishers.
4. Chawla, Garg and Sarin ‘Mercantile Law’ Kalyani Publishers.
5. K. R. Bulchandani ‘Law and corporate law’ Himalya Publishing
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