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NOTIFICATION

Sub: Regarding Pre-Ph.D Course work.

This is for information of all concerned that Pre-Ph.D course work from 2015-17 will be

conducted in the IKGPTU main campus Kapurthala in regular mode. The PhD course work

will consists of minimum 15 credits. The structure of the course work is as under.
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Sr.
No.

llature of
oou]se

l{ame of course Cr€dats Remarks

Core 1 . Research Methodology 4 The syllabus of RM should be
formulated faculty wise such as
Engineering, Scienc€, Managemenv
Humanities and Life sciences

2.Subject related theory
paper

4 Discipline specific related to
advancemenb in theoretical methods

for research

3. Presentation Discipline speciflc

2. Interd isciplina ry 4. Elective 4 From list of subiects from allied fields

Total Minimum credits 15
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SCHEMEOFCOURSE
:.i l:-'.r, .

ctgt! Course Title L T
,:'

.','..c Research Methodology 4
:' 4''

c'

Accormting and Finance

,!
',r.'lr

4.:'+Marketing Maqagement

PtrD 904

:PI,-D 905 c Report Writing and Presentation 3

T Human Values aod Professional Ethics 4

Total Credits 15 15 ',
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PIID 901

Research MethodologY

objective: To familiarize the scholars with tools, techniques and methods of research and

to equip thern with data collection, analysis, interpretation and report writing techniques.

Unit I

Unit II
Sampling: Theory; designs and issues.

Parametric Tests: One sample t{est; independent sample
Anova and Manova.

t- test paired sample t-test;

Non-Parametric Tests: Chi-Square test; runs test; Kruskal-wallis H'test.

Sources of Bias: Method for controlling; questionnaire designs; data collection:

Assessr4ent methods and measurement. Scaling and measurement: Psychometric

considerations; Testing reliability and validity.

Unit ilI
Multivariate Statistical Techniques: Understanding application and uses of factor

malysis, regression analysis, cluster analysis, discriminant analysis and multidimensional
scaling through SPSS.

Testing the Assumption of Regression: Multicolinearity, hetroscedasticity and

autoconelation.
lntroduction to panel data and time series analysis. Introduction to E-views.

Suggested Readings:Suggested l(€adlngs:

1. Cooper, D.R. and Schindler, P. S., Basiness Research Methods, Tata McGraw Hill' New
Delhi.

2. Levine, D. M., Krehbiei T. C. and Berenson M.L., Business Stat stics, Pearson Education,
New Delhi.

3. Naresh K. Malhotra and Satyabhushan Dash,"Marketing Research: An Applied
Orientation", Pearson Education

4. Joseph F. Hair Jr, William C. Black, Barry J. Babin and Rolph E. Anderson""Multivariate
Data Analysis", Pearson

5. Anderson, Sweeney and Williams: Sto,tistics for Business and Economics, Thompson, New
Delhi.

6. David Wilkinson and Peter Birmingham, Using Research Instruments: A Gdde for
Researchers, Routledge Falmer, New York.
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PHD 902

Accounting and Finance

1. Richard BrealeY, Stewart MYers'

F inanc e, McGraw-Hill Education
2. Eugene F. Brigham, Michael C.

Cengage Leaming.

Franklin Allen, Pitabas Mohanty, Principles of Corporate

Ehrhardt, Financial Management - Theory & Practice'

e^,[qP
Us*



Page 5 of 11



PHD 903
Marketing Management

Objeetive: To develop scholars with the ability to conduct and evaluate research in the area of
marketing by focusing on relevant theories, research issues and quality research in the area of

Unit I
Jndentanding Marketing and Consumers: Definition; importance; scope; various marketing
)oncepts; marketing mix; marketing vs selling; defining role marketing s[ategies; marketinp
rlanning process.

iJnderstanding Consumer Behaviour: Factors influencing consumer buying behavioul

;hannel management decisions; retailing; wholesaling; managing logistics and supply chain.

Unit II

pricing methods; price

Promotion Decisions: Communication process; promotion mix; advertising; sales promotionr
public relations; direct selling and online marketing; personal selling; personal selling process.

Unit III
Customer Relationship Management: Concepts; measurement tools in customer satisfactionr
loyalty and retention; process and measurement of customer relationship management.
Services Markcting: Unique features of services; Tasks involved in service marketing; service

luality - meaning; gap model of serviie quality, measuring service quality- SERVQUAL,
Retailing: Nature and scope of retailing; the retailing mix / activities; contemporary scheme ol
tetailing in Indi4 Key drivers of growth, retail formats, retail chains.
Emerging Trends in Marketing: Green marketing; event marketing; network marketing; direcl
narketing; social marketing; brrzz markbting / viral marketing.

Suggested Readings:
1. Philip Kotler, Kevin L. Keller, Abraham Koshi and Mithileshwar Jha, "fr,larketing Management:

A South Asian Penpective", Pearson Education.

2. David L. Kurtz and Louis E. Boone, "Principles of Marketing", Cengage Learning.

3. K. Douglas Hofftnan and John E. G. Bateson "Services Marketing", Cengage Leaming.

4. V. S. Ramaswamy and S. Namakumari, "Marketing Management: Global Perspective Indian
Context", Macmillan Publishing House.
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role in shaping world class organization.

Unit I
:Human Resource Management-An Overview: Concept, Environmental scanning.
Human Resource System: Concept; Functions of HRS; Structuring the System; Strategic HRM;
HRM in the Global context.
Human Resource Planning: Factors affecting, process, and barriers. Stock taking, Work Force

Flow Mapping, Age and Grade Distribution Mapping; Behavioural factors in Human Resource

Unit II
fnptoyment Relationship: Concept; Basis of the Employment Relationship; Employment

Relationship Contracts; Changes in the Employment Relationship; Managing the Empioyment

Relationship; Developing a ttrigh Trust Organization Psychological Contract: Concept; The

significance of the Psychological Contract; Changes to the Psychological Contract; How
Psychological Contracts develop; Developing and maintaining a positive Psychological Contract.

career Planning and development: concept of career, career planning and development

methods, factors affecting career -choices - responsibilities of Employers/managers, career

counseling, designing career development system; Training and Retraining, Measuring Training

Effectiveness.
Retention Strategies: Need for Retention, Causes of atkition of managerial personnel in modem

day service and manufacturing organizations. Managing Separations an4 Righllgtlgr_=.--
Unit III

Industrial Relations: Govemment's concems, Union's concems, Management concems;

Approaches of IR; Dispute Resolution Machinery, Industrial Dispute Act, 1947; Settlement

Authorities under the Act; Grievance Procedure, Trade unions and IR, Technology and IR;
Managing Industrial confl icts.

Quality of Working Life: Workers' Participation-Schemes and their evaluation'
Human Resource Evaluation: Concept; Rationale for HR Evaluation, Measures of HRM
perfomrance, Approaches to HR Evaluaiion, Balance Score Card; HR Scorecard; HRIS; Impact

of HRM practices on organizational performance
Global HR practices: HR practices in Japan, UK, USA, India and China.
Ethics and Human Resource Management: Concept; Reasons for unethical behavior; need and

implications of Ethics in HRM; Managing Ethics.
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PHD 905
Report Writing and Presentation

Credits: 3 (2 for Research Report and 1 for Presentation)

Obiective of the Course: To test the level of the understanding of the research problem and

*gi.,,-.ntutit. ability of scholar-through oral presentations followed by report writing'

l. Cooper, D.R. and Schindler, P. S., Basine ss Research Methods'Tata McGraw Hill' New Delhi'

l

Report Writing:
Introduction; different types of ieport writings; layout of the research reports; oral pfesentation;

;;;;;;;l*itfiu iJr.-"r, ,eport; p.eciuiions for writing research reports; References and

BibliographY;
, . I sthi"J Cir*id"rations in Research: Fundamental ethical principles; disseminating the 

- 
results of

;;;-.h stuaies. ur.aentanai"g plagiarism: concepts of IpR; patent, copyright, Trade-Mark

Presentation:
Every student will conduct a study on his / her related topic of research' The candidate will review

fit".-Jt*L; iJ"ntify 
" "aia 

."r"*"h gap; define objectivesi. colle ct data;,a.,.alyze the data and submit

.r conclusions and.recommendations. The stuOy stroutJ aso ietail-out the limitations and give potential

;tih";;i;;ili;;;ne hour on the topic of the study. Evatuation.of ths.presentation will be on

the basis of fri. I n"i A"ptft of knowledge'of the subjeci; clarity of thought process; capability to

reach conclusioos 
-after'the 

analysis and other communication skills'

2. Naresh K. Malhotra
Pearson Education.
3. Mary Ellen GuffeY,
CENGAGE Learning.

and Satyabhushan Dash, Marketing Research: An Applied Orientation'

Dana Loewy, Essentials of Business Communication' South Western

*-\r92qy
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. PIID 906
Iluman Values and Professional Ethics

Objective: To help the students to discriminate between valuable and superficial in the life' To help

stuients develop sensitivity and awareness; leading to commitment and courage to act on their own

belret.
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SuEee.sted Readines:

. l. R. R. Gaur, R Sangal, G. P. Bagaia, A Foundation Course in Value Education'
i 2. lvan IIIich, Energj and Equity,-T\e Trinity Press, Worcester, and Harper Coliins, USA

3. E. F. SchgmachJr, Smai k' Beautiful: A Study of Economics as if People Mattered, Blond &
Briggs, Britain.
4. A Nagnj, Jee van Vidya ek Parichay, Dvya Path Sansthan, Amarkantak'

5. Sussan George, How the Other.Half Dies, Penguin Press.

6. P. L. Dhar. RR Gutt, Science and Hurmnism, Commonwealth Purblishers'

?. A. N. Tripathy, Httman Values,New Age International Publishers
n,, g. Suthas pa"fi*, How to Practice Nuurat Farming, Pracheen (Vaidik) Krishi Tantra Shodh"

Arravati.
9. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens Ill, Limits to

Growth - Club of Rome's Reporf, Universe Books.

10-E. C. Seebauer and Robert l. nerry, Fundamentals of Ethics for Scientists & Engineers, Oxfotd

University Press.: fl. M. dovindrajran, S. Natrajan and V. S. Senthil Kumar, Engineering Ethics (including Human

Yalueg, Eastem Economy Edition, Prentice Hall of India Ltd
12. B. P. Banegee, Foundations of Ethics and Management, Excel Books'- -

\ ,t', 
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Gmail - Syllahis to( Pto Cotrsalvak ' MarEgem€m

kapil gupta <kapilfuturos@gmail'com>

SVll"U"" t"r PhD Goursework' Management
l message

Sat, Jun 25' 2016 at 9:33 PM

ResPected sir,

PleasefindattachedthesyllabusforP]rD-Courseworkapproved.bya3-member
committee namelv -;Tt'#;Altit'*' rlii' i<'Jsneiia; Dr' Gurjeet Kaur'

University of Jammul Jarnt"tt"rra the undersigned'

rr This may kindly be put up to the Academic Council for approval'

Tharx
Regards'
Harmeen

Harmeen Soch

Associate Professor an1 :^'i:""t:i lolfil"t"

Harmeen Soch <harmeensoch@yahoo'com>
'd;ryri;; i"-ee" P9"1.'l_.IXj:Tl9I"lff i"T'ffffiff il!",ffi f}"'ff#6"Jiilfi'$,f 

*X*o'd.,"*i"ptu@smar'com>'Harmeensochli;,fi1$!lJ;,6i;';;;;; :F$l Gupta <kapirrutures@gmal'com>

t"T"T'':#,;;;;i*;_rygm||:Xl*Maincampus
I' K' Gujrd Ff.'.?li;;nce city
Near Pushna-lu:r1'i.i"tilt"rt*t 
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