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Course Code Course Title Lord

Allocation
M

Distr
arks
ibutior

Totrl
Marks

Credits

L T Intemal Extemal
8P BSc -l0l Res€arch Methodology and

Documentation
3 100 r00 2

BP BSc -102 Fashion Relarl Manaqement 3 r00 r00 2
BP BSc -l0J Brand analysis-Fashion and textile l 100 100 2

BP BSc -104 HandcraRed Skills l 100 100 2
BP NIIFT.I05 Intellectual ProDertv Rishts 3 100 100 2
BP NIIFT.I06 Personality DeYelopmenl and

Communication Skills
l 100 100 2

BP NIIFI-I07 Entreprereurship Developmeni Procram 3 100 t00 2
BP NIIFT-I08 Environmental Sci{ce 3 100 100 2
BP NIIFT-I09 Research Project 12 200 200 8

Total t000
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TIST OF SUBJECTS

l. BP B.Sc. l0l Research Methodology and Documentation

2. BP B.Sc. 102 Fashion Retail Management

3. BP FD 103 Brand analysis-Fashion and textile accessories

4. BP B.Sc 104 HandCrafted Skills

5. BP NIIFT 105 lntellectual Properry Rights

6. BP NIIFT 106 Personality Development and Communication Skills
7. BP NIIFT I07 Entrepreneu$hip Development program

8. BP Nlll.'T 108 Environmental Science

9. BP NIIFT 109 Research project
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SUBJECT.l

BP B.Sc. l0l

Cours€ objectiyesl
. Io undelstand the basic principles of rcsearch and leam various methods available for

collecting and analyzing data.
. Application ofresearch techriques to collect & analyze data.. To urderstand the basic principles of photography as a skill and mediurn for effective

documentation and communication.
. To becomc awale of cultual nuances and pelsonal int€rpretations ilr documentatton.r To leam to work in a team and to maximize individual contributions towards attaining

depth in the study.

Course contents:
Concept domain

. To employ the most approp ate methodology for the research.. To employ the basic elements of good photography for effective commumcatron.. To view photo- documentation as a means of telling a shared or individual story

Knowledge donain:
r To know the basic elements of r€search methodolosv. fo know rhe various merhods ofqualitative researJ merhodology.o To know the basic elements of photography as a tool 

-of 
communication and

documentation.
. To know the elements of good photogaphic presentation and documentaalon.. To explore the syntactic ofthe visual image in photography

Skill domain:
r Effective ohoice and use ofresearch techniques in relation to the research problem. Successful data collection and analysis
. The complete use ofthe camera for effective resultso To understand the fundamentals of photography, operations and functions of different

accessories/ equipmenLs related to il.. To develop a capacity to handle light and lighting equipment as an element ofdesien.

Marks-100
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References:

. Research Methods by
Coopers

. Ma*eting
Management - Philip Kotler

Marketing Research
Tull& Green

. Johari Johari, J.C. (1988) Introduction to the Methods of Social Sciences. New
Delhi: Sterling Publishers.

. Kothari Kothari, C.R. (1990) Research Methodology - Methods and
'lechniques 2nd Ed. New Delhi: ViswaPrakashan

. Majumdar Majumdar, Ramanui (1991) Marketing Research Text,
Applications and Case Studies. New Delhi: Wiley Eastem Edition.

The student will be evalurted otr the basis of:

His / Her presentation style
r Feedback ofFaculty & Students

The student is required to present the work in the form of
l. Seminar Presentation-40 MarKs
2. Report Prepration-40 Maxks
3. Viva-20 Marks
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SUBJECT-2

aP B.Sc. 102

FASHION RETAIL MANAGEMENT

Marks 100

COURSE OBJECTIVES:
. To makc the students understand retailing as an industry.

To acquaint the pafticipants with knowledge & skills for store operations,
retailing ma*eting & merchandising management functions.

. Experiential leaming and exposrue to emerging trends in fashion retailing.

Course Contents:

l. Retailing - its need, importance,history ofthe rerail

Chalacteristics ofRetail industry & lndian retail2.

industry environment

tIade

3. gareer in Retailing & Emerging Trend in retailing4. Emerging lndian retailer
5. Mall fend in India
6. Different formalfor.Rerailing - Single product retailing, Multiproduct Retailing for

slmrlar product .Multiproduct Retailing for different product'7. 
^ . 

Store Formats - Types ofRetailers ,Types of
Ownership

8.

9.

10.

11.

t2.

13.

Elements of Retail Mix
Store Organizations
Retail Marketing Strategy
Strategic Profit Model

Trade area
analysis and site selection

It
epartrnentalization, Layout planning, space allocation

References:

Magaziles /Journals:
Vogue
View
Inside
Trends

wwD
Fashion Wee kly
FW
DNR

RECOMMENDED BOOKS FOR RETAIL MANAGEMENT:
I . Retailing Management by Swapna pradh a , 2/e, 2OO7 & 2OOg, TMH
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2. Integrated Retail Management by James R. Ogden & Denise T
OgdeG 2007, Biztantra
3. Retail Management - Levy & Weitz-TMH 5th Edition 2002

The student will be evaluated on the basis oft

His / He! presentation styl€
o Feedback of Faculty & Students

lhe student is required to present the work in the form of
L Seminar Presentation-40 Marks
2. Repon Prepration-4o Marks
3. Viva-2o Marks
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SUBJECT-3

BP FD IO3

BRAND ANALYSIS- FASHION AND TEXTILE ACCESSORIES

Mark! t00

Uoit l-
Brand analysis : Brand definition, layers ofbrand, product and service brands, options of
branding, branding and buying process.

Brand building-definition , hand building process, value proposition, importance ofbrands
Building cuslomer relationship

Unit 2
Brand identity and brand positioning- concept, identity image, positioning ,limirations of
positioning ,identity six facets prism

Brand equityj-definition ,concept , value ofbrands to various companies

Unit 3

Branding Strategy Decision - product, line, range, umbrella, source, endorsing bmnd strat€gy

Brand Repositioning; Packaging and Labeling; Managing Brand and product line
portfolios- BCG Matiix.

Case studies-any 2

References-

l. Philip Kotler, Waldermar Pfoensh: B2B Brand Manage&ent, Springer.
2. Gary L. Lilen & Awind Rangswami: New product and Brand Management - Marketing

Enginecdng
3. Applications. Premice Hall India.
4. Christoph H. Loch, Stylianos Kavadias: Handbook ofNew product Development

Managemenl,
5. Butterworth-Heinemarut
6. R. Elliott,and L. Percy: Strategic Bland Management, Oxford University press.
7. P. Trott: Innovation Management and New pr;duct Management

lhe student will be evaluared on the basis ol

His / Her pres€ntation style
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. Fcedback ofFaculty & Students

The student is requir€d to present the work in the form of

l. Seminar Presentation-40 Marks

2. Report Prepmtion-4o Marks

3. Viva-2o Marks
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SUBJECT-4

BP FDK 104

HANDCRAFTED SKILLS

Marks 100

Obiectives:

. The subject aims at exposing the students to various craffs and textiles of county/world

o To inculcate in them the capacity to appreciate craftsmanship

. The students shall be able to appreciate the techniques colors' motifs, layouts and shall

also be able to relate them with religious/ceremonial/ social and economic importance of

traditional craft.

. Positioning ofcraft in the presenl scenario

Contents :

Dudng the course ofstudy the students will study the following:

l Rug Making

a. Plain

b. Inlay Technique

2. Tatting

3. Carpet Making

a. Hand Knotted

b. Machine Made

4. Weaving - Non Conventional methods of Weaving.

5. Hook Weaving

6. Embroideries -
a. IntJoduction to Basic Emb. Stitches.

b. Pmctical Inputs ofSindhi, Zardosi, Jalli Work,

7. Printing - Hand Block Printing, Screen Printirg.
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REFERENCE BOOKS ;

r Indianembroidery-ChattopadhyayKamaladevi

o Traditional embroideries oflndia- Nai! Shailaya.D

e lndian embroideries: hwin John

. Tradirional rextiles oftndia- by Rustarn J. Mehta

o Zardozi- Gupta, C. Smita, Glittering Gold embroidery

The studetrt will be evaluated on the basis of:

His / Her presentation style
. Feedback ofFaculty & Students

The student is required to present the work in the form ofL Seminar presentation-4o Marks
2. Report preprarion_4o Marks
3. Viva_20 Marks
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SUBJECT-5

BP NIIFT 105

INTELLECTUAL PROPERTY RIGHTS

Marks-100

. Focus ofthis paper would be on tlre followrng areas:. philosophical Aspects oflntellectual property Laws
asic principles ofpatent Law
atent Application procedure
rafting of patent Specification
nderstanding Copyright Law
asic principles of Trade Mark. Basic principles ofDesign Rights_. Intemational Background of lntellectual property _

wnership and Enforcement oflntellectual property Rights

Unit 1. Patents-Objectives, Rights, Assignments, Defenses in case oflnfringement
Unit 2. Copyright-Objectives, fughts, Transfer ofCopyright, work ofemployment lnliingement,
Defences for infringement

Unit 3. Trademarks-Objectives, Rights, protection of goodwill, lnfiingement, passing off,
Defens€s.

Unit 4. Designs-Objectives, Rights, Assignmenls, Infringements, Defenses of Design
Infringement

Unit5. Enforcemenr oflntellectual property Rights _ Civil Remedies, Criminal Remedies,
Border Secuity Measures.

Unit 6. Practical Aspects oflicensing _Benefits, Determinative factors, important clauses,
licensing clauses.

The student will be evaluated on ahe basis of:

His / Her presentation style
. Feedback ofFaculry & Studenr

The student is required to present lhe work in the form ofl_ Semioar presentation_4o Marxs
2. Report Prepiation-40 Marks
3. Viva-20 Muks
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SUBJECT-6

BP NIIFT I06

The objective ofthis course is to develop good communication skitts within th€ personality
ofstudents.

Unia l.
Personality Development

l. . Importanc€ ofpersonality developmett in tourism industry.
2. Handling lnferiority & superiority complex, doubt, fear and depressions. /positive3. And Negative thinking, self_ confidenie
4. S-elf^Presenlation to prospective clients / colleagues / seniorV Grooming /5. Uniform regulations & Accessones.
6. Techniques to persuade influence and convinc€ otheis.
7. lnterview Techniques- Handling an interview (Appearing for an interviev l.aking8. an interview)
9. Body language in different situations

Unit 2
Communication Skills-

| . Essetrtials of Grammar- parts of Speech, punctuation, Vocabulary Building, phonetics
2. Ofrice Managemetrt-

. Types of Conespondence, Receipt and Dispatch of Mail. Filing Systems, Classification of Mail. Role & Function ofConespondence
3. Letter & Resume Writing:

. Types of Letters-Formal / Informal, Importance and Function. Draliing the Applications
4, Presentation Skills:

. Importarceofpresentation Skills,. Guidelines to make presentation Interestins.r Body Language

. Ijorms of Layout
5. Itrterview preparatiotr:

. Types of lnterview, preparing for the Interviews, Attending the lnterview. Postures & Cestwes
6. Group Discussion & presentation:

r Definition, process, Guidelines,

*Thc students will be evaluated based upon an ertertral examitration conducted by pTU dorms.
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SUBJECT.T

BP NIIFT IO7

f, NTREPRENEURSHIP DEVELOPMENT PROGRAM

Marks 100

Objectives: The main aim ofrhe subject is on developing entrepren€urship skills inparticipants by preparing them for the competencies required.

The course also aims at giving insights into the Management ofSmall Family Business.

Unit I

Etrtrepretreurship: Concept and Definitions, Entrepreneurship and Economic Development,classification and rypes ofEntrepreneurs, entrepreneurial co'mpeien"i"r, rlato, err""tinglrtrepreneurial Crowth -EDp progmmmcrs, Entiepreneurial Training, iiuit.fiuaiti"" ofant ntreDre[eum.

Utria 2

small Enterprises and EnterDrise Lau_nching Formalities: Definition ofSmall Scale,Rationale. Objective. Scope, Rote of SMl,', in fi"""ri"-ii"""f"pln"ri 
"? 

fraf",'are,R€gishation, NoC from pollution Boad, Mu"hin"ry una fquipli"nis"i"",i*, p-1"", n"p.nPreparation, preparing project Report, p.oject pf".i_g a"j sifr"a-rii"l. 
-"'",

Unit 3

Rol€ ofsupport Institutions and Menagement ofsmal Business: Directof ot rndustries, DIc,sIDo.StDBr. StDC. slst. NSIc. NIsBUiD. src. u*l"ii"f 
-v"""g."ln.';ir,lou.uon

Management. Finance Managcment. Human Resource Man"i"."",.T_p* fvi*f",i"n.
Suggested Readings:
I D F. Kuratko anJR.M. Hodgefts: Entrepreneuship - Theory, process and practice, Thomson

2. J.S. Saini: Enrrepreneurship and Small Business in-lndia, Himalaya publishing House.l.?. Charanrimath: Entrepreneurship Devel"p.*,, Sr"iig"ri*;r",i".ir*, ,".*.Education.
4. Vasant Desai: Small-Scale Industries and Entrepreneurship, Himalaya publishing House,5. Otes Davjd: A Guide lo Entrepreneurshtp. Jarco Books publishing House.v. u.n. norr: En[epreneushrp _ New venture creatjon, prenlice H;ll hdia7. A. Kaulgud: Entrept"n"*ship Manug"ment, Vikas publishins House.
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8. B. 'l heduri: Entrepreneurship Development - An Anal)'tical Study, Akansha

The student will be evaluated on the basir ofi

His / Her presentation style
. Feedback ofFaculty & Students

The student is required to present the work in the forrn of
l. Seminar Prcsentation-4o Marks
2. Report Prepration-4o Marks
3. Viva-2o Marks
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SUBJECT-8

BP NIIFT IO8

ENVIRONMENTAL SCIENCE

Marks 100

Unit l: The Multidisciplinary nature ofenvironmental studies: Definition, scope and importance,
Need for public awareness.

Unit 2: Nah[al Resources:

Renewable and non-renewable resources:

Natwd resowces and associated problems.

a) Forest resources: Use and over-exploitation, deforestation, case studies.

Timber extraction, mining, dams and their effects on forests and tribal

People.

b) Water resources: Use and over-Utilization ofsurface and ground water,

Floods, drought, conflicts and water, darns-benefits and problems.

c) Mineral resourcest Use and exploitation, environmental effects of

extacting and using mineral resources, cas€ studies.

d) Food resourccs: World food problems, changes caused by agriculture and

Overgrazing, effects of modem agriculture, fenilizer_pesticide problems,

Water logging, salinity, case studies.

e) Energy resources: Growing energy needs, renewable and non renewable

energy sotrlces, use ofaltemate energy sources. Case studies.

f) Land resources: Land as a resource, land degradation, man induced

landslides, soil erosion and desefiification.

Unit 3: Ecosystems
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Concept of an ccosystem.

Structure and function of an ecosystem.

Producers, consurners and decomposers.

Energy flow in the ecosystem.
o Ecologicalsuccession.

r Food chains, food webs and ecological pyramids.
. Introduction, types, characteristic features, structure and function ofthe following

eoosystem :-

a. Forest €cosystem. Grassland ecosystem. Desert ecosystem. Aquatic ecosystems U)onqs,
streams, lakes, liv€rs, oceans, estuaries)

Unit 4: Biodiversity and its conservation

. Introduction - Defrnition: genetic, species and ecosystem diversity.

. Biogeographically classification oflndia
r Value ofbiodiversity : consumptive use, productive use, social, ethical, aesthetic
. and option values
. Biodiversity at global, National and local levels.
. India as a m€ga-diversity natio!
. Hot-spotsofbiodiversity.
. Ihrcats ro biodiversity : habirat loss, poaching ofwildlife, man_wildlife
. Conflicts.
o Endangered and endemic species oflndia
r Conservation of biodiversity: In-situ conservationofbiodiversity.

Unit 5: Environmental Pollution:

r Definition, Causes, effects and control measures of :_
. Air pollulion
o Water pollution
. Soil pollution
. Marine pollution
. Noise pollution
o Thermal pollution
. Nuclear hazards

Unit 6: Social lssues ard the Environment: From Unsustainable to Sustainable development

. Urban problems related to energy ,Water conservation, rain water harveslmg, watershed
management

Rrtl$-1



. Rcscttlcment and rehabilitation ofpeople; its problems and concems. Case Studies.

. Environmental ethics: lssues and possible solutions.

. Climate change, global warming, acid rain, ozone layer depletion, nuclear accidents and
holocaust. Case studies.

r Consumerism and waste products.
. Eovironment Protection Act.
. Air (Preventation al|d Control ofPollution) Act.
. Water (Prevention and control ofPollution) Act
. Wildlife Protection Act
. Forest Conservation Act
. lssues involved in enforcement ofenvirorunental legislation.
r Public awareness.

Unit 7: Human Population and the Environment

. Population $owth, variation among nations.

. Population explosion - Family Welfare Programme.

. Environment and human health.

. Human fughts.

. Value Education.
r HIV / AIDS
r Women and Child Welfare.
. Role of Information Technology in Environment and human health.

Utrit 8: Field work

. Visit to a local area to document environmental and river forest grassland hill

. Mountain.

. Visit to a local polluted site Urban / Rural / tndustrial / Agricultural

. Study ofcommon plants, insects, birds.

. Study of simple ecosystems-pond, river, hill slopes, etc. (Field work Equal to 5
o lecture hours)

*The students tpill be evaluated based upoo an exterDal ex.mination conducted by

PTU trorms.
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SUBJECT-9

BP NIIFT IO9

RESEARCH PROJECT

Marks 100

o Each Candidate will be expected to undertake a research projectstudy for a period of 6
weeks during the semester, in the topic as decided by the student in co$ultation with a
faculty guide/mentor. The student will choose an area of study and will be alrocated a

mentor from NIIFT, depending upon the topic chosen. The students will be required to
carry a detailed study and prepare a repon on research findings at the end of the
programme which will be evaluated in different phases by the mentor. rntemal and
extemal Jury

. The marks allocation shall be

Mentor - 40 Marl(s

Internal Jury - 80 Mtrks
Extertral Jury - 80 Marks
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