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Courses & Examination Scheme:

First Semester

j3% 1 T Internal | External
BBA 101-18  [Core Theory 1 Principles and Practices of | 3 | 40 60 100 6
Management
BBA 102-18  |Core Theory 2 Basic Accounting 5 1 40 60 100 6
BBAGE101-18  (General Elective | Managerial Economics | 5 1 40 60 100 6
BTHU103/18  |Ability English 1 0 40 60 100 1
Enhancement
Compulsory Course
AECQC) :
BTHU104/18  Ability English 0 |0 30 20 30 |
[Enhancement Practical/Laboratory 1
Compulsory Course ‘
‘ AECC) 3
;HVT’EIO]-IK Ability uman Values, De- 3 0 | 40 60 100 3
| Enhancement F?ddiction and Traffic Rules ’
Compulsory Course
L AECO)
HVPEI02-18  |Ability Human Values. De- 0 |0 23 - 25 1
Enhancement addiction and Traffic Rules ‘
Compulsory Course |(Lab/ Seminar) ‘
(AECC)
BMPD102-18 Mentoring and Professional | 0 0 25 bt 25 1
Development
TOTAL 19 3 280 320 600 25

**The Human Values, De-addiction and Traffic Rules (Lab/ Seminar) and Mentoring and
Professional Development course will have internal evaluation only.

Note: One each seminar will be organized on Drug De-addiction and Traffic Rules. Eminent scholar
and experts of the subject will be called for the seminar at least once during the semester. It will be

binding for all students to attend the seminar.




L* | 1* | P |Internal | External
BBA201-18 ‘ore Theory 3 Jusiness Statistics 5 | 0 40 60 100 6
BBA 202-18  |Core Theory 4 Jusiness Environment 5 I 0 40 60 100 6
BBAGE201-18 [General lective 2| Managerial Fconomics 1 5 | 0] 40 60 100 6
IVS102-18  Ability  [Fnvironmental Studies 2 (oo 40 60 100 2
‘ l-nhancement
Compulsory
Course (ALCC) -
— 11|
BMPD202-18 Mentoring and 0 0 2 25 —rE 25 I
| Professional Development
TOTAL 17 3 2 195 240 425 21
Third Semester
L* | T* P |Internal | External
BBA301-18 ‘ore Theory 5 Jrganizational 5 1 0 40 60 100 6
I3chaviour
BBA 302-18 (Core Theory 6 arketing Management | 5 1 0 40 60 100 6
BBA 303-18 Core Theory 7 (Cost & Management 5 1 0 40 60 100 6
Accounting
BBAGE 301-18 seneral Elective 3 Production and 5 1 0 40 60 100 6
Operation Management
BBASEC 301-18  [Skill Enhancement |IT tools for Business 2 0 0 40 60 100 2
Course-1
MPD302-18 Mentoring and 0 0 2 25 -XE 25 1
Professional
Development
TOTAL 22 | 4 2 225 300 525 27
3
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Internal

External

PR ALOLN Lore Thoon N Asiness Research S | 0 40 60 100 6
e Plethods
REAAMIY Ko Theon tuman Resource S U o 40 60 100 6
{ {anagement
RE\ 40318 Care Theon 10 s Lo a0 60 100 6
{ mancial Management
BAGE 1t ol Brecan ' . 0 100
REAGE 40118 Kieneral Blective 4 e s [t o a0 6 6
; development ,
BRANEC 0N NG Erhancement Business Fthics and 2 0 0 40 60 100 2
voune? corponate Noctal
. Responsibiliy o
R\PDIQN1R AMentoring and 0 0 2 25 -k 25 1
;i‘nﬂb&x‘ional
e ___ Development
TOTAL 22 4 2 425 300 525 27 ‘
Bifth Semester
L* T P | Internal | External
SANIS Core Theon 11 Uperation Research 5 1 0 40 60 100 6
BASQ-I8  KCore Theory 12 {ercantile Law ) 1 0 40 60 100 6
Discipline Spevitic Electuve -1 5 1 0 40 60 100 6
Elactve |
Discipline Spexific ective—11 5 1 0 40 60 100 6
Elective 2
(PD3O2-18 Mentoring and S0 0 2 25 —* 25 T
Professional Development
TOTAL 20 4 2 225 240 425 25
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SPECIALISATIONS
Any of the following groups each having two papers in Semester V can be chosen as specialization

by the students

| M-rkeﬁn&

BBA S11-18 Consumer Behaviour
[ BBA 512-18 Advertising and Sales Management
' ]

2 Finance

BBA 52118 Corporate Accounting

BBA 822.18 I Financial Markets & Services
A Human Resource Management
CBBA SR Industrial Relations & | abowr | aw

BHA 3218 | Organsation ( hange & Development
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R I “ompany Law \
.18 Core TMT\ H | 1
EEAGES i - 1 N 1 | 0
SEEARN + 1 \ 0
Lt . lective - IV } ‘ !
o e Speciix < i I
ENPDoo- 1§ < L
) . D chopment N : 3
—— T TOTAL | 20 | 4|

SPECIALISATIONN:

OPWING TTOUPS €

Amv of the fo g g ach having two papers in Semester VI can be ¢h

by Fha cma Ay
VUKD MUUCTROS

I Marketing S o
BBA o11-18 Senvices Marketing

BBA 612-18 Retarling and Logistics Management

2 Finance
BBA 621-18 Personal Financial Planning

BBA 622-18 Direct and Indirect Tax Laws

3. Human Resource Management
BBA-63] Training & Development

BBA-632 Cross Cultural Human Resource
Management
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Program Educational Objcctives (PEOs)

PEO1: Graduates will dey clop expertise in the arca of accounts. marketing, interpersonal
skills. human resource management and entreprencurship.

PEO2: Graduates will develop competencies in qualitative and quantitative techniques to
analyse the business data.

PEO3: Graduates will develop an understanding of economic, legal and social environment
of Indian business.

PEO4: Graduates will develop responsiveness to social issues and will be able to identify
business solutions to address the same. They will also be able to understand the issues of
business ethics.

Program Outcomes (POs)
At the end of the program the student will be able to:

POI1: Evaluate and describe contextual forces (macro and micro both) in business
environment and identify their impact on business operations.

PO2: Recognise and apply various qualitative, technical and analytical methods in solving
business problems.

PO3: Communicate effectively in various business settings both in written and oral formats.

PO4: Explain the responsibility of business towards development of society. Students will
also be able to distinguish between ethical and unethical behaviours.

POS: Develop strategies for effective functioning of functional areas such as marketing,
strategy. finance and operations.

PO6: Apply the entreprencurial and managerial skills for effective business management.

He
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Course Outcomes (COs): A
fundamental concepts, nature and

CO1: Describe
bilities of managers and ada

CO2: Explain the role and responsi

management across organizations.
CO3: Develop analytical abilities to face the business situations.

CO4: Apply various tools that would facilitate the decision making process in the business.

CO5: Develop peer based learning and working in groups and teams.

Unit-1
definitions, nature and scope, functions of management. Managerial
torship, partnership and Joint

Management: Meaning,
anizations: sole proprie

roles and skills. Forms of different org

Stock Company.
Evolution of management thoughts: classical and new classical systems, contingency

approaches, Scientific management.

Unit - 11

njn‘g: nature, purpose and functions, types of plan, M@

Decision Making: Meaning, Steps in Decision Making, Techniques of Decision Making

g. p i g ¢ i

Unit - III

Orga .Zi g . i
]

inflexibility. Teamwork — meaning, types and stages of team building.

Concept of staffing- Recruitment and Selection.

Mofivation — ,
otivation — concept, importance and theories.
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Authority: definition, types, responsibility and accountability, delegation, decentralization
v/s centralization. determinants of cffective decentralization. Line and staff authority.

Control: function. process and types of control, nature, process, significance and span of
control. Direct control v/s preventive control.

Suggested Texthooks:

* Principles and practices of management: L. M. PRASAD ( S. Chand publishers)
o Fssentials of Management: Koontz H. & Weihrich H. (Tata Mc Graw Hill Publishers)

Suggested Reference books
* Management: Stephen Robbins (Pearson publishers)
e VSP Rao & V H Krishna. Management, Excel books




BBA 102 BASIC ACCOUNTING

aims to acquaint students with foundation of financial

Course Objective: This course
amiliarize students with

accountancy and its application in business. It also aims to f
regulatory framework of accounting in India.

Course Outcomes (COs): After completion of the course, the students shall be able to:

CO1: To understand the basic underlying concepts. principles and conventions of accounting
CO2: To identify the rules of debit and credit in accounting.
CO3: To get an overview of the regulatory framework of accounting in India.

CO4: To prepare trading. profit & loss and balance sheet of a firm.

COS: To comprehend the concept of depreciation and different methods to treat

depreciation in accounting.

Unit I
Introduction to Accounting- Meaning, objectives and Scope of Financial Accounting,
Concept of Book Keeping. Basic Accounting terms, users of accounting information,
limitations of Financial Accounting. Acounting Concepts and Conventions.

Accounting Standards- Concept, objectives, benefits, brief review of Accounting
Standards in India.

Unit I1

The Accounting Equation; Types and Nature of Accounts, Rules of Debit and Credit;

Accounting process :Recording Transactions in Journal; Preparation of Ledger Accounts,

Subsidiary Books: Preparation of Trial Balance.

Unit IT1
Bank Reconciliation Statement, Depreciation: Meaning, need & importance of depreciation
methods of charging depreciation (WDV & SLM). Preparation of Final Accounts:

Preparation of Trading and Profit & Loss Account and Balance Sheet of sole proprietary

business

Unit IV

W
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Introduction to Company Final Accounts: Important provisions of Companies Act, 1956

in respect of preparation of final accounts of a company. Understanding the Annual Report

of a Company.

Computerised Accounting: EOHipliterssanduitspapplicationyingsaccountings Accounting

s —

Suggested Readings:

1.

[39]

99

>

h
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Maheshwari. S.N. and Maheshwari, S.K. “Financial Accounting”, 2009, Vikas
Publishing House. New Delhi.

Mukherjee, A. and Hanif, M., “Financial Accounting”, Ist Edition, 2003, Tata
McGraw Hill.

Ramchandran, N. and Kakani, R.K., “Financial Accounting for Management”,
2nd Edition. 2007, Tata McGraw Hill.

Tulsian. P.C.. Financial Accounting,

Horngren, Charles T., Sundem, Gart 1, Elliot, John A. Philbrick, Donna R.,
“Introduction to Financial Accounting”, Prentice Hall, New Delhi.

Gupta. Ambrish, “Financial Accounting for Management: An Analytical
Perspective”, Pearson Education, New Delhi.

Khatri, Dhanesh, “Financial Accounting” Tata McGraw-Hill, New Delhi.



BBA-GE 101 Managerial Economics- |

Course Objective: The primary objective of this course is (o cquip students with the
necessary cconomic coneepts, principles, theory and techniques and enhance theiy
managerial decision making o address business problems in a globalized cconomic

cnvironment

Course Outcomes (COs): Afler completion of the course, the students shall be able to

COT: Understand the basic coneepts of managerial economics and apply the economic way

of thinking to individual decisions and business decisions,

CO2: Mcasure price elasticity of demand, understand the determinants of elasticity and apply

the concepts of price. cross and income clasticity of demand.

CO3: Understand and estimate production function and Law of Diminishing Marginal
Utility,

CO4: Understand and explain four basic market models of perfect competition, monopoly,
monopolistic competitior. and oligopoly, and how price and quantity are determined in cach
model.

COS: Understand the different costs of production and how they affect short and long run
decisions.

Unit-I

Introduction to Managerial Economics:Managerial Economics: Mcaning, Nature, Scope
& Relationship with othe: disciplines, R6I&'0f managerial economics in decision Making,
Opportunity Cost Principle, Production Possibility Curve, Incremental Concept,Scarcity

Concenpt.

Demand and the Firm: Demand and its Determination: Demand function: Determinants of
demand: Demand clasticity — Price, Income and cross elasticity. Use of elasticity for
analyzing demand, Demand estimation, Demand forecasting, Demand forecasting of new
product. Indifference Curve Analysis: Meaning, Assumptions, Properties, Consumer

Equilibrium, Importance of Indifference Analysis, Limitations of Indifference Theory

Unit-I1

b, ¥
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Production Function : Production function Meaning, Concept of productivity and

technology. Short Run and long run production function [soquants; [Least cost combination

i ) P P Spepoe Syl . o
of inputs, Producer’s equilibrium: Return to scale; Estimation of production function.

Theory of Cast: Cost Concepts and Determinants of cost, short run and long run cost theory,

Modern Theory of Cost, Relationship between cost and production function

Unit-IT1

Revenue Curve: Concept of Revenue, Different Types of Revenues, concept and shapes of
Total Revenue, Average revenue and marginal revenue, Relationship between Total Revenue,

Average revenue and marginal revenue, Elasticity of Demand and Revenue relation

Market Structure: Market Structure: Meaning, Assumptions and Equilibrium of Perfect

Competition, Monopoly, Monopolistic Competition, Oligopoly; Price and output
determination under collusive oligopoly, Price and output determination under non-collusive

oligopoly. Price leadership model.

Unit-IV
Pricing: Pricing practices; Commodity Pricing: Economics of advertisement costs; Types of

pricing practices
Factor Pricing: Demand and supply of factor of production; Collective bargaining,

Concept of rent, profit, interest- Rate of return and interest rates; Real vs. Nominal interest

rates. Basic capital theory—Interest rate and return on capital. Measurement of profit.

Note: Relevant Case Studies will be discussed in class.

Suggested Readings/ Books:
K K Dewett, Modern Economic Theory, S. Chand Publication

’
Theory and Applications, Himalaya

» D.M.Mithani, Managerial Economics

Publication
Peterson and Lewis, Managerial Economic, Prentice Hall of India

Gupta, Managerial Economics, TataMcGraw Hills
Geetika, Managerial Economics, Tata McGraw Hills

» D.N.Dwivedi, Managerial Economic, Vikas Publications

» Froeb, Managerial Economics, Cengage Learning LL

W)
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Koutsoyiannis. A, Modern Micro Economics, Palgrave Macmillan Publishers, New

Delhi.
Thomas Christopher R., and Maurice S. Charles. Managerial Economics — Concepts

and Applications, 8th Edition,
Mehta. P. L. Managerial Economics — Analysis, Problems and Cases, Sultan Chand

& Sons. Delhi.
Peterson and Lewis, Managerial Economics, 4th Edition, Prentice Hall of India Pvt.

[.td.. New Delhi.
Shapiro. Macro Economics, Galgotia Publications.
H. L Ahuja Advanced Economic Analysis, S. Chand & Co. Ltd, New Delhi. 7.

G.S Gupta. Managerial Economics, Tata McGraw Hill.
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AECC
BTHU103/18 English

Course Outcomes:

The objective of this course is to introduce students 1o the theory, fundamentals and

tools of communication.

To help the students become the independent users of English

language.

To develop in them vital communication skills which are integral to their personal,

social and professional interactions.
The syllabus shall address the issues relating to the Language
Students will become proficient in professional communicati

of communication.
on such as interviews,

group discussions, office environments, important reading skills as well as writing

skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Detailed Contents:

Unitl- 1 (Introduction)

Theory of Communication
Types and modes of Communication {

Unit- 2 (Language of Communication)

Verbal and Non-verbal

(Spoken and Written)

Personal, Social and Business

Barriers and Strategies

Intra-personal, Inter-personal and Group communication

Unit-3 (Reading and Understanding)

Close Reading

Comprehension

Summary Paraphrasing

Analysis and Interpretation

Translation(from Hindi/Punjabi to English and vice-versa)
OR

Precis writing /Paraphrasing  (for International Students)
Literary/Knowledge Texts

Unit-4 (Writing Skills)

Documenting
Report Writing
Making notes
Letter writing

Recommended Readings:
1. Fluency in English - Part 11, Oxford University Press, 2006, \/[

D
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. Business English. Pearson, 2008.
Literature and Creativity, Orient Blackswan, 2013.
Gauri Mishra, DrRanjanaKaul,

[39]

3. Language.
. Language through Literature (forthcoming) ed. Dr.

DrBrati Biswas

~

. On Writing Well. William Zinsser. Harper Resource Book. 2001

n

6. Studv Writing. Liz Hamp-Lyons and Ben Heasly. Cambridge University Press. 2006.
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AECC
BTHU104/18 English Practical/Laboratory

Course Qutcomes:

The objective of this course is to introduce students to the theory, fundamentals and
tools of communication.

To help the students become the independent users of English language.
To develop in them vital communication skills which are integral to personal, social
and professional interactions.

The syllabus shall address the issues relating to the Language of communication.
Students will become proficient in professional communication such as interviews,
group discussions and business office environments, important reading skills as well
as writing skills such as report writing, note taking etc.

The recommended readings given at the end are only suggestive; the students and teachers
have the freedom to consult other materials on various units/topics given below. Similarly,
the questions in the examination will be aimed towards assessing the skills learnt by the
students rather than the textual content of the recommended books.

Interactive practice sessions in Language Lab on Oral Communication

Listening Comprehension

Self Introduction. Group Discussion and Role Play
Common Everyday Situations: Conversations and Dialogues
Communication at Workplace

Interviews -

Formal Presentations

Monologue

Effective Communication/ Mis- Communication =

Public Speaking

Recommended Readings:

1. Fluency in English - Part 11, Oxford University Press, 2006.

2. Business English, Pearson, 2008.

3. Practical English Usage. Michael Swan. OUP. 1995.

4. Communication Skills. Sanjay Kumar and PushpLata. Oxford University Press.
2011,

5.Exercises in Spoken English. Parts. I-11. CIEFL, Hyderabad. Oxford University
Press



AECC
HVPE 101-18 Human Values, De-addiction and Traffic Rules

Course Objective

This introductory course input is intended

a.

To help the students appreciate the essential complementarily between “VALUES'
and ‘SKILLS’ to ensure sustained happiness and prosperity which are the core
aspirations of all human beings.

To facilitate the development of a Holistic perspective among students towards lifc,
profession and happiness, based on a correct understanding of the Human reality and
the rest of Existence. Such a holistic perspective forms the basis of Value based living
in a natural way.

To highlight plausible implications of such a Holistic understanding in terms of ethical
human conduct, trustful and mutually satisfying human behavior and mutually
enriching interaction with Nature.

Thus, this course is intended to provide a much needed orientational input in Value Education
to the young enquiring minds.

Course Methodology

The methodology of this course is universally adaptable, involving a systematic and
rational study of the human being vis-a-vis the rest of existence.

It is free from any dogma or value prescriptions.

It is a process of self-investigation and self-exploration, and not of giving sermons.
Whatever is found as truth or reality is stated as proposal and the students are
facilitated to verify it in their own right based on their Natural Acceptance and
Experiential Validation.

This process of self-exploration takes the form of a dialogue between the teacher and
the students to begin with, and within the student himself/herself finally.

This self-exploration also enables them to evaluate their pre-conditionings and present

beliefs.

Content for Lectures:

Module 1: Course Introduction - Need, Basic Guidelines, Content and Process for Value

Education

l.
2.

(6]

Understanding the need, basic guidelines, content and process for Value Education
Self Exploration-what is it? - its content and process; ‘Natural Acceptance’ and

Experiential Validation- as the mechanism for self exploration

Continuous Happiness and Prosperity- A look at basic Human Aspirations

Right understanding, Relationship and Physical Facilities- the basic requirements for
fulfillment of aspirations of every human being with their correct priority
Understanding Happiness and Prosperity correctly- A critical appraisal of the current

scenario
Method to fulfill the above human aspirations: Uiderstandifig and living in harmony

at various levels

wlanagement
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Module 2: Understanding Harmony in the Human Being - Harmony in Myself!
(6]

Understanding human being as a co-existence of the sentient “I' and the material
‘Body*
S Understanding the needs of Self (‘1) and *Body " - Suk/r and Suvidha
9. Understanding the Body as an instrument of *I" (I being the doer, seer and enjoyer)
10. Understanding the characteristics and activities of *I" and harmony in *I’
I'T. Understanding the harmony of 1 with the Body: Sanvam and Swasthya: correct
appraisal of Physical needs, meaning of Prosperity in detail
I2. Programs to ensure Sanvam and Swasthva
- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 3: Understanding Harmony in the Family and Society- Harmony in Human-

Human Relationship
(6]

13. Understanding harmony in the Family- the basic unit of human interaction

14 Understanding values in human-human relationship; meaning of Nyaya and program
for its fulfillment to ensure Ubhay-tripii;
Trust (Vishwas) and Respect (Samman) as the foundational values of relationship

15. Understanding the meaning of Vishwas; Difference between intention and
competence

16. Understanding the meaning of Samman, Difference between respect and
differentiation: the other salient values in relationship

17 fnderstanding the harmony in the society (society being an extension of family):
Samadhan, Samridhi, Abhay, Sah-astitva as comprehensive Human Goals

8. Mistializifigha universalsharmonious order in society-"Undivided Society (4khand
Samaj), Universal Order (Sarvabhaum Vvawastha )- from family to world family!

- Practice Exercises and Case Studies will be taken up in Practice Sessions.

Module 4: Understanding Harmony in the Nature and Existence - Whole existence as
Co-existence [4]

/9. Understanding the harmony in the Nature
20, Interconnectedness and mutual fulfillment among the four orders of nature-

recyclability and self-regulation in nature
21. Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units
in all-pervasive space
22. Holistic perception of harmony at all levels of existence
- Practice Exercises and Case Studies will be taken up in Practice Sessions,

Module 5: Implications of the above Holistic Understanding of Harmony on
Professional Ethics
(6]

23. Natural acceptance of human values
24. Definitiveness of Ethical Human Conduct.
25 Basis for Humanistic I-ducation, Humanistic Constitution and Humanistic Universal

Order
I

—
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26. Competence in professional ethics:

a) Ability to utilize the professional competence for augmenting universal
human order,

b) Ability to identify the scope and characteristics of people-friendly and eco-
friendly production systems,

c) Ability to identify and develop appropriate technologies and management
patterns for above production systems.

27. Case studies of typical holistic technologies, management models and production
systems

28. Strategy for transition from the present state to Universal Human Order:

a) At the level of individual: as socially and ecologically responsible
engineers, technologists and managers

b) At the level of society: as mutually enriching institutions and organizations

<>/

Text Book

R R Gaur, R Sangal, G P Bagaria, 2009. A Foundation Course in Value Education.

Reference Books

1. Ivan Wlich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins,
USA

2. E.F. Schumacher, 1973, Small is Beautiful: a study of economics as if people mattered,
Blond & Briggs, Britain.

3. A Nagraj, 1998, Jeevan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

4. Sussan George, 1976, How the Other Half Dies, Penguin Press. Reprinted 1986, 1991
5. PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

6. AN. Tripathy, 2003, Human Values, New Age International Publishers.

7 Subhas Palekar, 2000, How fo practice Natural Farming, Pracheen(Vaidik) Krishi Tantra )
Shodh, Amravati.

8. Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III,
1972, Limits to Growth — Club of Rome's report, Universe Books.

9. E G Seebauer & Robert L. Berry, 2000, F undamentals of Ethics for Scientists &
Engineers , Oxford University Press

10. M Govindrajran, S Natrajan & V.S. Senthil Kumar, Engineering Ethics (including
Human Values), Eastern Economy Edition, Prentice Hall of India Ltd.

11. B P Banerjee, 2005, Foundations of Ethics and Managemenl, Excel Books.

12. B L Bajpai, 2004, Indian Ethos and Modern Management, New Royal Book Co.,
Lucknow. Reprinted 2008.

elevant CDs, Movies Documentaries & Other Literature:

M’

1. Value Education website, http://uhv.ac.in
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. Story of Stuff. Airip: Avww storvofstuff.com

Al Gore. An Inconvenient Truth, Paramount (‘lassics. [ISA

_Charlic Chaplin. Modern Times, United Artists, USA

T Delhi. Modern Technology

the Untold Story
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AECC
De-addiction and Traffic Rules (Lab/Seminar)

HVPE 102-18 Human Values,

One cach seminar will be orgnizied on Drug De-addiction and Traffic Rules. Eminent scholar

nar atleast once during the semester. It will

and experts of the subject will be called for the Semi

be binding for all the studznts to attend the seminar.
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